THE MARKET 
According 10 the American Dietetic Assocation 
(ADA), nutrition plays multiple roles in maintaining 
a high quality of life a» we ape. As primary 
prevention, nutrition helps promete heallh and 

—* 


functionality and affects the quality of life in 
adults 

As secondary and tertiary prevention, medical 
nutrition therapy is an effective disease management 
strategy that lessens risks from chronic diseases, 
slows disease progression and reduces symptoms 
ADA has designated aging as «priority are for its 
advocacy program, supporting efforts that allow 
dichte professionals to use their unique traning 
and skills to help older adults remain independent 
longer and better manage their health 

The good news for active Filipino seniors is 
‘that more information is available to he 

‘With better 


make better choices about nutrition 


ACHIEVEMENTS 


One of the most effective ways of carrying the 


message of a healthy lifestyle with a product is 


rough sports. Following t goal to raise awareness 
‘of the multiple health benefits that ABW provides. 

v. Whealth Inc rallied behind a group of 
‘enthusiastic amateur senior golfer wo form the ABW 
Leaves of Life Golf Team. 


for seni 


Afler competing in aver a dozen tournaments 
the pinnacle of their success to date was being 
rowned champions in the FI-A Semo 

‘ofthe SQ Fil-Am Men's Golf Invitational, one of 
the country's most prestigious events on the annus 


olf calendar. 


Mis work at the grasroots has been equally 
commendable, in dae 2008, Whealh ine 
Initiated the AAW — Loaves of Life For Overall 


Health campaign as a means of helping build the 
community through better health and 

wellness, Several non-government 
groups 

program 
produet and nutritional seminar for 
the community, most notably 

the Coalition For Elderly 
People, Further activities 
are being initiated in order 


have signed on lo the 


^o bring the brand closer wo 
a younger generation of 
active and health conscious 


MiSTORY 
Having launched in April 2007, the 


nd the vast array of antioxidant 
market 


out in th 


10 


ABW 


Leaves of Life 


understanding 
of barley and whestgram, these foods were seen 


the Filipino palate. Consumer 
Mala proved even hander 1o come by, 


as most people related i o healthy salads that are 
American or Australian 


tables than those ofthe Philippines 


Despite low awareness, most consemers, upon 
probing 


‘mately knew that alfalfa, barley and 


a were inherently pood for them and 


something that they should be consuming on a 


regular bass 


Hence, embarking on an education campaign 
to explain the multiple health benefits of each 
ingredient was critical from the onset. 


THE PRODUCT 
ABW — Leaves of Life is a 100% natural wholefood 
supplement combining the nuiritional powerhouses 
‘of Alfalfa, Barley and Wheatgrass into a single 
Potent super-antioxidant. Regular intake of ABW 
helps the body fight free-radical damage, aging and 


stress while providing sustained energy theo 
the day and a deep and restful sleep at night 
Allofthe thee ative ingredients in ABW are rich 
sources of Superoxide Dismutase (SOD), known to 
be one of nature's most potent antioxidant enzymes 
"he body's fit line of defense in destroying fre. 
radicals. SOD has the ability to go deep into muscle 


cell tissues where fee radicals tend 10 accumulate 
converts the very harmful free radical superoxide 
to the lens active peroxide, which then can he further 
‘converted by other antiosidant enzymes into water 
SOD is bes absorbed from plant-based ingredients 
Hike ABW Leaves of Life. Acting as an SOD 
precursor, ABW can asit the body in producing ie 
wn SOD. This isa more n 


ural and more comple 
appecach in fighting lee radical 

Free radicals get imo our bodies from the 
‘unavoidable realities of modern life: air and water 


pollution herbicides pesticides, fwd biodegradation, 
fat rancidiy, smoking, ultraviolet radiation and 
ei pollution. The increase of foe 
radicals in the cells causes degeneration, ageing and 


Diseases linked 10 free radicals include 


dica 


cancer, infarction, arteriosclerosis, hypertension, 
Alzheimer’s disease, Parkinson's disease, c 
pigmented retinitis and arthritis, Wt also cu 


nes the 
the 
ich 


piemens called lipofuscin, 
town waste material deposited in the skin w 


bn 


These deponit build up in the 
skin and inside the nervous 


cals likewise affect 


reduction in the muscle volume and 


er 
As an internal anti-aging 
agent, ABW helps ensure that 


you're healthy inside where 
‘it counts; giving you more 
renewed energy and the 
ability to combat stress, 
plus rewarding you with a 
healthy glow and an overall 
gof well-being. Afer 

All aging gracefully is not 
all about looking younger. 
than your age. More 
importantly, iis about 
being able to enjoy more 
years of a productive and quality lifestyle. 
ABW helps the body absorb vitamins better 
and slows down aging. It provides a natural 


sustained energy boost and deep, sound sleep o help 
recharge and rejuvenate 

Tf you happen to be toxic, it will address the 
toxicity in your body. IF you are acidic, à will 
make you alkaline.” explains Albert MG Garcia 
CEO of Whealth Inc, which markets ABW. “h will 
neutralize and harmonize your body so that your 
body will be able to utilize all the nutrients you're 
getting from food and from other supplements and 
extract maximum value from all the nutrients that 
you're taking in 

ABW Leaves of Life is the fint product to 
combine the three cereal grasses imo one product. 
Considered the nest generation supplement 
ABW offers multiple natural sources of minera, 
Vitamins, proteins, enzymes, chlorophyll and amino 
acids for increased energy. It is also an antioxidant 
and intemal anti-aging agent. The raw materials 
ame 100% organically grown in Australia 
and certified by the National Association 
Tor Sustainable Agriculture Australis 
Limited (NASA). 

e acialkaline or acid-base 
lance is important in many bodily 
functions. This balance is need 


ensure our survival 
Many of our body functions require a 
leve of acidity or alkalinity, "For 
‘example, muscle contracibility declines and 
omones like ad 
as the body is sighly more acid" wrote Virgin 
Worthington, ScD in an article featured by The Price 
nger Nutnivon Foundation 
also be caused by the lack of alkaline in the 
body. Many diets today include a lot of ment or 


protein, which can leave acidic residue in the body 


Internal Anti-Ageing 


Welcome to my secret 
1o ageing slowly and 
living beautifully. 


Jd I rta 
Aia) Que f Ss 


ABW 


Leaves of Life’ 
n powder or capiet 


ABW 


Leaves of Life” 
=> 


100% wholefood supplement — | 


NATURE'S SUPER ANTIOXIDANTS 
AND NUTRITIONAL POWERHOUSES 


BRAND VALUE 
If one message is at the core of the brand's activities 
since its inception has been that ABW gi 
body what it needs 10 say young and active 


In the United States, for example, roughly 473 
million people have GERD or Gastroesophageal 
Reflux Disease. According to an article from 


Magazine 
“Whentoomuch acidic foods 


for longer. Having Pilita Coralles as endorser 
personifies this proposition. To reinforce this 
message, ABW made linkages with the 
Philippine Cancer Society since both 
parties knew that a healthy’ lifestyle 
plays a significant role in preventing 
the onset of degenerative disease. 
health Inc also invited some 


consumed, the stomach can't 
digest it completely, The 
excess undigested food then 
turns into acid waste, which 
mach spasms or 
‘itching leading Qo an 
increase im stomach 


S 


gu. This pas Mem o most prominent 
increase — (o examine and 
forces scrutinize ABW, Word spread 


quickly about the arrival ofa new produc, 


made from wholefood nw materials 


instead of the usual synthetic components 

Nutritionists knew that this distinction 
meant tha the abundant nutrients in each 
ABW caplet would be more readily absorbed hy 
the body than the nutrients rom ABW's synthetic 


open 
the "valve 
between de 

esophagus and stomach 
allowing stomach acid to 
retreat inka the exophags 
Too much acid and not 


rival. 
The goal ahead for ABW is to capitalize on 
this vote of confidence and increase awareness of 


the brand amongst nutritionists, their patients and 


enough alk 
led 1o osteoporosis 


ould also partly 
According 10 
elene alkaline sahs into the lady 
w elp balance the body's acidity. One way of 
and vegeta 


ABW 
Leaves of Life 


A PROUD SUPPORTER OF THE 
^ 
DA 


— 
—— 


A beat entye lpn prevent cancer 


presenting ths 
n alkaline salts of potassium. These can 
help the body's alkalinity and potassium levels and 
protect trom hone fcx 
ABW Leaves of Life in caplet fo 
m Mercury Drug and indepes 
nationwide 


n i available 


rt dnigstores | 


PROMOTIONS 
With over 135 albums to her credit, ilia Corals 
pusica career has made her a household name and 


Up close and personal, Asia's que 
warm and lively. She continues to re 
she loves to do: sin 


of song is 
ih doing what 
also takes ABW 
Leaves of Life, because it helps the body absorb 
Vitamins beter and slows down aging. ABW helps 
promote natural energy and vitality, with deep and 
sound sleep to help recharge and rejuvenate “1 lived 
in Australia for two-and-a-half year.” she sayt 
"Back then, | ook alfalfa, barley and wheatgrass 
— came in separate food supplements). There 
was no ABW yet. So, when Albert MG Garcia of 
Whealih Inc approached me aboot endorsing the 
product, I readily agreed. I take ABW three times a | * 
day. But when l'm busy, | take two in the moming 

amd two in the aftemoon. M's good for strength, 


IDN'T KNOW AN 


* The product was conceptualized by 
Albert MG Garcia, President and CEO of 
Whealth Inc and i's the first cereal praw 
combination ofits kind in the world 


The raw materials are of Australian origin 
and are cenified organic by the National 
Association for Sustainable Agriculture 


makes you younger, promotes bener skin, helps Association Australia (NASA), 
you become more active and i's all natural,” shares 
Pila © ABW is s 100% Filipino brand 


Pita Corrales, when she lived in Australia, 
was already taking alfalfa, barley and 
wheatgrass well before she was invited to 
endorse ABW, 


* Alfalfa has 7 times more vitamin C than 
oranges. 


© Barley contains eighteen amino acids 
including eight essential ones 


© Wheatgrass is very rich in Superoxide 
Dismutase (SOD) an enzyme which is 
a powerful antioxidant helpful for the 
prevention and of cancer, 


S? 


AFFINITAS 


we build relationships 


THE MARKET 
Affintas Insur 


ACHIEVEMENTS 


HISTORY 
A finitas A * 


s for Nourse 


volatile economic — was then rome 


complexity of risk, the 
benefits market has 


perma 
t 100 oer 
"he country 
e one of 


White 
Affinitas b 


integrating tak 


You need a 
credible middle man; 
We provide you 
with a trusted partner. 


client service. As an insurance broker, its ole is 
not only 1o be a credible middleman, but to be an 
incredible intermediary. 

Aint is not only an insurance broker, tis also 
a risk management advisor. Affinitas goes beyond 
selling health care and insurance products, 10 


advising clients of the feasibility, costelTetiveness, 


sufficiency amd sustainability of their insurance 
investment decisions 
Afinitas also continues to build its expertise in 
and employee benefit 
T not only 


insurance lementation. 
designe and 


and administration 
customizes, insurance programs 
tisk management is seamlessly integrated into the 

anagement systems of it chems’ businesses Part 
‘of this implementation is continuous monitoring and 
performance measurement, such that opportunities 


improvement are part of the yearly renewal 
proces 
RECENT DEVELOPMENTS 


The Affiitas vision of becoming the best insurance 
broker through superior client service is evident in 
its recem undertakings. To accommodate an ever 
growing Client Service Team, Affinias has 

its Head Office twice in he past 6 years. Afinias 


d 


alvo intends o be the first and only insurance broker 


AFFINITY 


A 


in the country to have the widest nationwide service 
capability 

"By 2009, A finitas will begin the operation of its 
satelite offices in three key markets in the county 
namely Cavite, Cebu and Bacolod, 10 complement 

ensure the delivery of services 40 is clients. 
Alfiitas is prod hat in an industry that has become 
increasingly detached and mechanical, Affinias is 
‘commited to continue finding ways lo have choset, 
face-to-face relationships with i chcnis 

Finally, troc t0 At Guofihc-hor, maverick 
roots, Affinitas has established Affinity, a company 
that specializes in promoting health and wellness 
programs, thereby enhancing the service value chai 
further, by not only offering protection from risk, 
but also prevention of risk 

To improve the dental component of its heal 
care solutions, AMinit launched t's fit project, he 
Affinity Premium Dental Network. It isa premium. 
‘membership card which offers, among etiem access 
toa network of accredited dental cliney nationwide. 
[Not stopping there, Affinity then established Affinity 
Premium Dental Clinics in Makati. Cavite, Cebu and, 
Bacolod. All four clinics are equipped with state-of 
the aft dental equipment, not found in most dental 
clinics serving its members 


PREMIUM DENTAL NETWORK 


PROMOTION 
Affinitas almost exclusively owes its promotion 
to word-of-mouth and client referrals. And having 
own into a Php 300 million company in a span 
‘of only six years is testament to he superior client 
satisfaction that Affinitas guarantees. 

Among the industries it serves, Affiniias H 
known for its pioneering experience and enviable 
industry expertise in managing and serving the 
highly demanding and complex employee benefit 
programs of the rapidly growing call center and. 
sns process outsourcing industry 


BRAND VALUES 

Afiiitas is am ancien Latin word that 

relationship’. Ax a broker, 

embodies the company’s raison d'etre 

exists and endures through relationships based 
In fict 

the company's guiding tagline is, "We build 

relationships 


The mythical thre-winged elephant provides ws 
with a powerful visual representation ofthe soul and 
philosophy of finta. The elephant is the epitome 
‘of evolution and survival, It has thrived and survived 
through $0 million years of evolution not because of 
its physical greatness but because ofits intelligence 
as a specie and its relationships as a breed 

Like the great elephant, Affinitas believes that 
business will neod to learn to survive not by is 
ability Vo predme, but by its ability to nurture and 


YOU DIDN'T KNOW ABOUT 
AFFINITAS 


^ Alfinitas was established by its Managing 
Director and CEO, Pete Yap Esquieres, 
when he was only 26 years old. The 
company owes is aggressive, out-of-the- 
ox business model to a team led by such a 
young visionary. 


© All tbe founding members of Affinias are 
Aetna Healthcare and ING Group alumni. 


* d firs client ws 
only 5 employees 


a numery school with 


* The fist Jogo of Affinitas was created 
by Pete Yap Esquieres, using only MS 
Powerpoint The current, three-winged 
elephant logo was created by a branding 
company amd launched in 2005. The 
rebranding. signaled the transformation 
of Affinias imo a New Brokerage, 
recognized for embracing innovation and 
old changes, atthe same time remaining 


tive to its relationships and values. 


THE MARKET 
Rapid growth of industry increased population, and 
rising per-capita demand may create water shortage 
To ensure the continuous supply of water in both 
domestic and industrial setting, there is always 
in tanks that are nontoxic, 

inthe 


a neod to store wat 
hygienic, and durable. There is only one n 

people depend on for al u 
safety needs: Bestank, the company that lives up. 
t acronym of being the best tank available i the 


stank added plumbing and. 
‘construction products 40 its main line of water 
storage tanks. These allied products include high 
quality pumps for various uses, durable Bestsink 

ss steel and plastic sinks, an assortment of 
bathroom accessories carrying the Cremona and 
KasyFlow brands, DKI plastic faucets, Fumar 
pumps, and Rabo shock- and water-resistant garden 
accewories. Adding these products complements 
‘he company’s original line of water storage tanks 
amd reinforces the company's capabilities in mee 
kustomer" needs and requirements by havi 
right products on hand. 


ACHIEVEMENTS 
Having been in business for almo 
holding a dominant postion fom the start secure the 
status of Bestak as the indisputable industry leader 
Being the fint brand to be called to mind when 
thinking of a tank, whatever kind it may be, signals 
its firm foothold in the psyche of its market. I also 
indicates that the Bestank brand was able to impress. 
its superior quality, distinctive features, and 
benefits advantage upon the minds of its 


30 years and 


This chim 
substantiated by the accolades 
"bat the company received: 
2004 Consumers Choice 
Dangal ng Pilipinas Annual 
‘Awards 2004, — National 
Shoppers’ Choice Annus 
‘Awards 2003 and 2004, 20th 
‘Annual National Consumers 
Excellence Awards, the 
2005 Philippine Marketing 
Excellence Awards, and the 
2008 National Product and 
Service Quality Excellence 
Award (The Most Outstanding 
‘Water Storage Brand). Bestank the 
Superbrands seal in 2006. It continues to retain its 
Superbrands status in 2008 

Moreover, Bestank does not only measure its 
accomplishments in terms of achieving financial 
‘growth for the company or earning sizeable proi 
Tor its shareholders but alio m being able o share 


further 


received 


T BESTANK 


is gains with its 
employees through 
profi sharing, which 
is done on a monthly 


basis 


HISTORY 
Bestank was the 
brainchild of M 
Lian Tai, who 


e 


company that w 
provide the market 

wih storage tanks 

that are dependable 

amd reliable 

Together with his brothers, they formed the Bestath 
Manufacturing Corporation in 1979 to market 
polyethylene (PE) plastic water storage tanks 

Stating up was not easy and they had to work 
hand to make a dent in the market. They were 
aggresive in promoting their brand new product 1o 
polental buyers and would even po to the c 
demonstrating ts durability by smashing the prod 
onto the lor! 

Three years later, Mr. Tai was joined by his 
equally entrpreneural wife, Mr» Sun Tee 
managing the business. His training in mechs 
engineering complemented her knowledge 
chemical engineering. The water storage tank 
business was the perfect venue to marry the know 
how om chemical composition and reaction with the 
Knowledge on mechanical devices and operations 
required of a functional orage tank 

Bestank concentrated on prodscing and 

marketing this line of products and was able 
to achieve and to hold on to 

ERP i reputation or being the 

leading manufacturer 


of PE plastic 
water storage tanks im the Philippines 
By 1993, the company doubled in size and entered 
another ‘chapter in is history when it began 

ings own stainles steel water storage tanks 
To complement the company's growth, Bestank also 
expanded ts manufacturing plant, hired more skilled 
‘workers, added more office staffers and extended it 
marketing network to farther cement it formidable 


€ VAREM ['Aquaflo 


position within the competition 

Aside from producing water storage tanks, the 
‘company alvo ventured into the selling of over 
100 different products used in the plumbing and 
‘construction industries 

Throughout its history, Bestank has worked 
tirelessly to work towards excellence by never being 
static and always looking for ways to move forward 
imal aspects ofa responsible and profitable business 
Venture: V lives up to its philosophy of constantly 
striving harder for continuous improvement is 
products and is people 


‘THE PRODUCT 
Bestank's inital product line — water storage 
tanks made of polyethylene (PE) plastic 
propelled the company to the summit of dl 

and storage industry. PE plastic iw inexp 
exible. extremely tough, and chemical-resistant 
Tt can hold chlorine tested water, For salty water, 
Bestank recommends PE plastic tanks over stainless 
stool, Ii also used for containing various kinds of 


chemical 
The second type of water 
storage tank manufactured by 
Bestank is made of stainless 
steel, M does not corrode 
‘when in contact with chlorine 
treated water because of its 
chemical composition. It ix 
alo easy to clear 
Aside liom its famous 
storage tanks, Besunk is 
‘also a distributor of carefully 
selected imported items. 
Bestank carries a wide array of award- 
winning products from all over the word, 

To complement the company’s line-up of storage 
tanks, it also offers a range of motor pumps fro 
EuroStar. The motor pumps for shallow wells are 
self-priming and come in several series based on 
function, They are suitable for distributing water 
in domestic and light industry applications and also 
for sprinkler imation. Another EuroStar product is 


CDEM@N 


the deep well pump that is ideal for deep suction 

from wells where there are lange fluctuations in ihe 

water level The FuroStar open impeller centrifugal 

pump for diny water is also sel-priming and i 
igs, 

pools, or excavations with dense liquids and solids 


Tor stainless, eet kitchen Bestan 


cana brand that oflersconsumer 


recommends the 
with several attractive designs. F 
Bestank offers is very 
Bestsink made of high- 
built to withstand temperature of over 100°C 
Dykas Industries (DK) has raked in quite a 
mumber of awards both fom its home country 
Malaysia, and abroad. Bestank imports the DKI 
plastic water taps that are made from three kinds 


plastic sinks 


ff thermoplastic materials that can be repeatedly 
totened and acetal engineering 

styrene (ABS), 
Acetal plastic is a high 


remolded 
polymer, acrylonitrile butadiene 
and. polypropylene (PP), 
performance polymer. Hecause of it strength and 


ke lo impact and fatigue. d as a 


Nelpht saving metal replacement. ABS in considered 


and chemically resistant due to its molecules that 
lend to be highly aligned and compact 

Anyone who wishes for a lavishly designed 
bathroom should see Bestank’s collection of 
charming amd clegant bathroom 
from Cremona and Easyflow. The Cremona line 
bathroom accessories and shower enclosures 


Showcases stainless steel towel kevers, tower rim 
paper holders, tumbler holders. soap dish holders. 
clothes and robes hooks, bathroom mirrors, soap 
baskets, and others Staniess stee is also partnered 
with glas o create glass shelves of varying styles 
The Easyflow brand offers a collection of exquisitely 


designed stainless ste! taps that are sen installed un 
high-end malls and five-star hotel 
Bestank imports the Baba brand 
accessories from Malaysia where it attained the 
905, Baba is an ISO-cen 
manufacturer of plastic garden accewones 


Y garden 


Superbrands status in. 


plant bones, 
hangers, water sprinklers, and picket fences that 
apable of 


are shock-resstant highly durable, 
— temperatures ranging from 


RECENT DEVELOPMENTS 
The stainless secl water storage tank is now offered 
in two series: the classic and the signature. The 
lavi series retains traditional designs and features 
The wgnature seres bears additional features tha 


make the tank easier to usc ike he lat valve tha 


helps in regulating the fid level. The ttr series is 
sold only in Ace Hardware, Wileon Depot, 


In any relay race, the runners who head the 
the baton upo a pre 
arranged marker. The same i truc in the corporate 


orate entity remains but the people 


pack must pass o teachi 


world. The o 
After worki 
ary foundations 


E a viable and thriving 
business, including sending their children 40 the. 


ippines and. 
int generation of the Bestak 
ndr decide to hand over. 
tlt children 


Americ, the 


the command of ihe company to their 


who are sapenienced 
Á both here and abroad. Being 


the 


educated in the Wharton Schoo! of Busi 


fic methods 


With is siters inttdüces proven seren 


in managing Hesank 


PROMOTION 


estankemploys avast marketing network composed 


' local neighborhood hardware shops and the big 
hardware store chains like Wilcon and Ace 

The company uses the advertising advantage of 
billboards and regularly participates in plumbing 


and construction exhibits to promote its products 


BRAND VALUES 
very name spells the kind of quality that is carrier 
Bestank, Any company that 


product linc offers 
dares to call set best should ive credence to that 
aim and Hestank substanties it by living up o its 
‘name, iteraly, all this time, beginning the moment 
it entered the market 

AN in all, Bewank succeeds in maintaining 
its distance from the rest of the competition by 


BESTANK o> 


THINGS YoU DIDN'T KNOW ABOUT 
BESTANK 


© Besank is known foremost for its durable 
water tanks, but the company alvo offers 
other high-quality producta, such as pumps, 


pressure tanks, water hesters, kitchen 
sinks, bathroom accessories, and gardening 
equypment 


* Clients can discover lots of things about 
Bestank, including whether one can find 
a Bestank showroom near their home 
or office by visiting its website, www. 
bestank-com 


‘© Besank's services include customizing 
tanks according 10 client specifications, 
subject to sve and eapacity ranges 


© Bestank PE tanks are unaflected by acids 
in the soil and intemal gases created by 
sewage. They do not deteriore i the same 
way concrete tanks do, They are also made 
from UV.inhibited plastic that retards the 
sun's harmful effects 


THE MARKET 
The buying publie yearns for clothing that traverses 
‘over it fundamental function which is protection 
Trom environmental hazards, such as heat, cold, and 


uin; and if consumers require clothing to be picture 
perfect, it must ao include comfort and hygiene 
Like other items of clohi 

— for particular purposes. Socks are designed 
to ease chafing between the foot and footer, 
beep feet clean and warm, to provide them comfort, 
and he fashionable, For health conscious individuals, 
socks must be immaculately fresh so thatthe feet 
remain clean and odorless from morning till 

If socks were to he branded as high quality. they 
have to comprise and exhibit all its essentials: 


socks ane alo 


protection, comfort, fashion, and hygiene. While 
most makers of socks are able to address the first 
vo requirements only a handful have been able to 
aster the art and science of hosiery that enables 
vm to weave all the essen 
the socks they produce 
Burlington socks provide answers to a wi 
spectrum of hosiery requirement: rom sporty and 
casual socks to sophisticated and lashiorable socks 


als of high quality imo 


from school socks in work socks and everything else 
ing hygienic and sweet smelling socks for 
men, Ladies, and children. Antimicrobial (germicidal) 
protection for the fet raised o a higher level with 
the introduction of Burlington's newest ine of foo 
vare solutions, BioFresh FlexGel and Burl 
Sigel 
Burlington is the trusted Philippine trademark 
owner of three local brands of socks ~ Burlingson 
Performance Sacks, BioFresh Antimicrobial Socks, 
and Camp Socks, your everyday socks and acquired 


the right to manufacture two internationally known 
brands of socks — Puma Sports Socks and Ball 

Dress Socks, Burlington is a company that offers 
consumers a wide range of options for socks and 
Foot care solutions — a one-stop hosiery shop that 
accords Burlington the right 1o he called The Socks 


BioFresh 


ANTIMICROBIAL 


SOLUTIONS 


ACHIEVEMENTS 
For a company that has always been meticulous 
in weaving high quality into every pair of socks it 
manufactures and markets, Burlington deserves all 
the accolades it has been reaping throughout the 

Beginning in the early 1990s, Burlington has 


Burlington 


een attracting the attention of respectable award- 
conferring bodies. In 1991, it won a special award 
from the Catholic Mass Media Award 
Burlington Basketball Ti 


for its 


Inspired by this 


Burlingon 
tied even harder and started reaping more rewards 
o decorate its executive shelves with awards 
one afer another by being 
acknowledged as offering the Most Outstanding 
Socks by the National Consumer Quality Awards. 
Inthe following year. the company gamer five 
awards in the National Shopper's Choice Annual 
Awan, namely: Number One Socks, Excellence 
in Product Quality, Company Reput 
Recognition, and Consumer Service 

‘Another awan 
when Burlington raped to more honors, one BER 
in ihe 19th Annual Parangal ng Bayan and the other 
in the National Consumers Excellence Awards. This 
year 2009, Burlington bagged the Seal of Excellence. 
‘wands for the Biofresh rand for the Best Footcare 
Products category 

The success of a business is made more 
encompassing when it bears its fair share of 
corporate social responsibility. Burlington supports 
youth and varying sports programs by providing 
financial aid like scholarships, puting up sports 
clinics, and helping them care for their feet with 
arlington socks 


reaping season was the year 2004 


HISTORY 
Forty years ago, the owners of MilOro 
Manufacturing Corporation, the forerunner of the 
present Burlington Industries Philippine, Ic. had 


envisioned a company that would be a lender in the 
socks industry when they incorporated it in 1967, 
The road to the top had been fraught with challenges 
^ot these did not deter them from reaching their 
long-term pol. 

Patiently and diligently, 
foundations of a company that will survive and 
thrive throughout the years. When the company 
built ts fist factory in Quezon City it immediately 
tegan the manufacture of socks for men, women, 
and chidren 

In 1992, the major development transformation 
that had been shelved while 


they laid down the 


waking qe be 
ionplemented for the company's long-term strategie 
plans to unfold finally materialized. They initiated 
a major sep towards business expansion beginning 
wnh is change of name to Burlington Industries 
Philippines, Ine. Then, it proceeded to activate 
ae comprehensive modemizalion| 
automating the manufacturing proces, 
‘Currently, ihe company  opentes 
computerized lulian-made machinery, 
research and development team perennially occupied 
» sharpening their market investigative antennas 
to be able 40 detect constant changes in market 
preferences and to he able to obtain or develop the 


program by 


products o satisfy these preferences. 


‘THE PRODUCT 
Burlington remains to he the Official Socks of the. 
— Basketball Assocation (PBA) and other 
sports bodies, such as the Philippine Baskethall 
League, Women's National Collegiate Athletic 
Association, and Liga Filipinas, thus maintaining 
the title of Burlington as The Sports Socks Authority 
of the Philippines 

The Burlington brand prides itself in offering 
the widest array of hosiery products — Burlington 
Performance Socks, Burlington Shock XT 
Burlington ProTech, Burlington TecGear. and also 
Burlington ladies stockings 

lpton Performance socks present an 

extensive variety of designs and styles to maich 
casual, school, sporis, formal, and fashion wear for 
men, ladies, and children. 

Burlington Shock XT is a brand of impact 


absorbing designed io stress, bunion and heel pain, fot pressure: prevent — = =< 
prevent injuries on player's feet when training on callus growth, moisturize skin surface. and help I addition to catering to sports enthusiasts, 
ad surfaces. The socks possess extra thick but — minimize foot deformities Burlington also tapped families through kids’ and 


Cushion and protect the fec Burlington Sofigel afoot supportshoe insole with parents’ activities. Burlington recently held its 


s suitable for f Bargy Tour in SM Supermalls featuring a lovable 


knees, and backs of knees against rises and reduce an uhra slim design th 


the negative effet As" footwear. tis als self-adhesive, “invisi cot namely “Burgy” 10 promote 


ne with Hack to school items, Parents and kids alite had 


unplanned impact. The se 


m amd weaving help 10 prevent conceal), cosmetic 


v. h provides the chance to meet and greet the lovable mascot and 


‘uri (ockings are innovative Burlington long-lasting cushion, Ns advanced anatomical wavy experienced fun activities such as photo opportunity 
products made especially for working moms and design further enhances the “ant (friction) face painting, games and dance presentation 
Indy’ students who look for comfort, quality, and function and comfo 
style BRAND VALUES 
Burlington iv the exchisive manufacture of high- — PROMOTION The rare combination of softness and strength 
«quality socks: Puma sports socks and Bally o Two enduring concepts in a developed society, typifies a pair of Burlington socks. In harmony with 
socks. people and sports, find a common ground in sacks. the company slogan, Burlington socks "stay longer 
The healthy and hodily smart people consider better, weaving quality in every witch it makes 
loFresh socks, carrying the tagline: “More than engaging in sports to be a lepiimateand weal outlet The socks embody the principles highly valued 


cks.” ar treated wih an atime 


Kills 99.9 percent of microbes and germs, keeping them and joins in the promo ports down to of human resources and constant inno 


Feet fresh and odorless whole day long. Aside from the grassroots of society products. Burlington invests in the taining and 
held its Burlington PBA Basketball development of its personnel to keep their skill 


its socks line, the Bioffesh brand extends to oer — Burling 


Stockings, Hio 
Wiolresh fi 


hesh underwear, Wiolresh towel, youth with ts Kh year products The company uses advanced equipmentand 


The company had spo anufacture socks in large quanttie 


sporis competition ond mall & 
al Mach taught caper basket fanatic All 
ing the clinic's wor in Socka Authority cannot be contestd by any 

Whether the fo 


quality of the socks i pv 


Puma, known as a sports brand, is made of 


rior colon and ie preferred by athletes. Knee 
high football socks are favorites among 


players, Aside from being sports socks, Pu 


fashion nocka 
Wally premium formal socks eater o the young 


la professional wih an elegant and ep 
n. The Bally brand also offers Bally 
stockings wiih the “actimassage” feature that 


naturally tems and massages the legs. This type 
of sock 


‘Camp socks evolved from being the outd 
socks w the everyday socks 


w men, ladies, and THINGS YOU DIDN'T KNOW ABOUT 


children toller the best price in the market without [eret 


RECENT DEVELOPMENTS © Burlington sores are present in aimon 
Ever mindful of in role sa the one-stop shop IH ert of the country, reaching the four 
for socka, Burlington recently introduced a new comers of the Philippine archipelago 


from Cagayan in nonhem Luzon o 


innovation in antimicrobial protection in woeha. I 
BioFresh FlexGel 
offer foo care solution 


Zamboanga in southern Mindanao, from 

wan in western Philippines (towards 
the China Sea) io Samar in emiem 
Philippines (towards the Pacific Oven, 


i pn 
arch, calluses, and foot odor 
They help absorb shock and relieve pressure and 


ar force Since they are highly stretchable in all © Burlington is ISO 2001:9000 certified 


» company that applies a management 
quality system for the manufacture and 
disributon of socks, stockings, and other 


directions, they are perfect for preventing pressure 


sores resulting from repeated rub 


"WioFresh FlexGel products act like a second s 


non-sticky and naturally comfortable The products, footcare products 


im general, are designed to relieve plantar 


THE MARKET 
Cebuana Lhuillier is synonymous to pawning or 

lateral lending, which is basically the practice 
of placing an article of value such as jewelry 
appliance or a technological gadget like a cellular 
phone, as collateral in exchange for money 

This sightian meam of monetary 
‘operation has solidified the presence of pawnshops 
or samglaans in many communities. For decades 
Pawnshops have been the best alternative to banks 
and other financial institutions that are not capable 
‘of extending loans of low transaction value. Despite 
the advent of microfinancing offered by so 
institutions, pawnshops ll thrive due to it fav 
reliable, al who 
would want to pawn can simply bring the item. 
exchange for money based on the current appraised 
Value of he iem. 

The business of pawn brokering as a legitimate 
financial institution ín the Philippines has been 


— service. Any indivi 


validated by the presence of more companies 
devoted toits practice and the incrensing number of 
customers who trust in is service, Of course, the 


pawmhop of choice of many customers is no oiher 
than the Cebuana Lhuillier Pawnshop, How was 
the company able to conquer such a competitive 
Industry? 


ACHIEVEMENTS 
In every market classification, there is 
‘establishment that starts tall and is merely emulated 
by others. Due to its innovative and pioneering 
nature in the pawn brokering industry, Cebuana 
Lhuillier Pawnshop has remained to be the mold in 
Which other pawnshops are made 

Since its bullish expansion in branches in 1987. 
Cebuana Lhuillier Pawnshop has sucsessfully 
upgraded is facilities to further improve all services 


- 
K (CEBUANA LHUILLIER 


offered in each outlet It has taken advantage of 
technology by placing comprehensive computer 
systems in all branches for more efficiency and 
bener documentation of all transactions, 

Technology has also played an important part 
im ensuring that Cebuana Lhuillier Pawnshop is 
accessible not only in the branches, hut also on the 


CEBUANA 


LHUILLIER 


internet through its website, www cebuanalhuillicr 


The efforts of the company 1 be a top-notch 
player have heen recognized by many award: giving 
bodies in products and service In 2005 alone, it was 


conferred with seven awards namely. Brut Paso 
Company from ihe National Pmduci Qu 
Excellence Awards; Na. | Pawnohap Company f 
‘National Shoppers’ Choice Anm 

 Outtandimg Pawnshop Chain from the Asi Pacific 
Excellence Awards; Maur Outstanding Paseshop 
from the Philippine Star Brands Excellence Awards, 

hap Chain from the Global 

p Pa 


Awards 


Excellence Awards, 
the Year Ender Excellence Awards, and finally, No 
1 Parwnshp in Eastern Visayas from the National 


mih af the Yor from. 


Shoppers’ Choice Awar 
1 2006, the Global Brands Scal of Quality was 
given to Cebuana Lhuillier Pawnshop as the Most 


Excellent Pawnshop of he Year, This award is piven 
to brands that passe the siringent screening process 
esed on excellence in brand management, popular 
consumer management, and excellence m quality 


or service. Last year, it was given the /nernational 
Str for Quality 


French Consul 1o the 
jer established his first 
chain of Agenciar that served the financial needs of 
his immediate community Secing he preat potential 
for a successful business, he then opened several 
more outlets in Cebu and im nearby provinces in the 
Visayas. 


Ceba-based 


In 1969, his son Philippe Lhuillier decided to 
he the pawnshop business further by bringing the 
concept to Metro Manila. Under the trade name 
Agencia Cebuana, the first Lhuillier pawnshop 
was opened to serve patrons in Pasay City, The 
unparalleled growth due te good management 
and support by the hardworking personne took. 
effect when several branches were opened in the 
then emerging places such as Alabang, Cubao, 
Paranaque, Norther, Central and Southern Luzon, 
Branches were likewise opened in hey prov 
such as Davao, Cagayan de Oro, and Bukidnon. 
The pawnshop business grow by leaps and 
bounds which financed and enabled a bulish 
‘expansion in 1987. The new trade name "Cebuana 
Lhsillir" was adopted and since then every Philippe 
Lhnillierowned pawnshop branch that opens carry 
the Cebuana Lhuillier Pawnshop name. Eventually, 
P3 Lhiller, Inc, was formed. This is the company 
the operations of all Cebuana Lhuillier 
tawnshop branches. Today, Cebuana Lhuillier 
Pawnshop operations are nationwide, with over 000 
branches serving communities from Appi to Sub. 
"When Philippe J. Lhuillier was appointed 
Philippine Ambassador io Rome in 199K, the 
ment and leadership duties were passed on 
to his eldest son, Jean Henri Lhuillier, who is the 
current President and CEO of the company. As 
"be third generation Lhuillier to lead his family's 
Pawnshop empire. Jean Henn’ expertise and vision 
Steet the company as i tackles greater challenges 
and tighter competition 


that manag 


“huilier prides itself in being the pawnshop 
that gives the highest and most accurate appraisal 
rates in the country, This ensures every customer 
that they receive the maximum and precise value for 


therr treasured belongings 


"What ses Cebuana Lhuillier apart from 
competition is is foolproof, tamper-safe system 
that is employed im all branches. All pawned 
items are checked, appraised, and sealed in front 
of the customers. Each pawned iem is placed 
in an individual pouch bag that is duly signed by 


Lr garap 


ay abot-kamay. 


CEBUANA 


— 


ree 
— * 


— an 
len the 
mind 


RECENT DEVELOPMENTS. 


BRAND VALUES 


y through dynamism, Cebuana Lhuillier ha one that speak 


ok of Cebuana 
paralleled 


and markei po 


Cebuana Lhuillier is a brand that 


THINGS YOU DIDN'T KNOW ABOL 
CEBUANA LHUILLIER 


* Like ther Ambassador Philippe 
Lhuillier, CLP President and CEO Jeu 


and suggest 
Response Sy 


© Cebuana Lhuiliee Pawnshop ix a supporter 
and advocate of sports in ihe counry, 
Joining and hosting events ín sports such a 
tennis, basketball, and softball 


PROMOTION 


THE MARKET 
CORD products are wed by a divene eros 


products epitomize the "ease of ux" concept that n 
characteristic of Do-it-yourself repair product 
Together with products forthe mass C 


market, CORD supplie 


manufacturing., handicra 
structures and civil engineering. CORD prides itself 


in developing brands vous with durability 
and dependability 

Tix commitment o quality and excellence has 
made CORD, the only local company that competes 
directly with foreign companies in the manufacture 
and supply of epoxy based products for ship buiding. 


ARINE 
POXY 


MARINE 
EPOXY 


CORD produet 

household repairs or in commercial require 

From the humble wooden bangka used in coastal 

fishing and transport to open sea fishing Rees. 
hulled freighters and 

‘CORD products are 


From stee vmercial liners 
Waury fiberglass yacht 
alo used in construction projects like commercial 
high rise buildings, condominiums anc 

dams and bridges 


rmment infrastructures programs like rads 


ACHIEVEMENTS 
Always the leader, CORD introduced many firsts 
into the market. In 1977, it launched its Flagship 
Product, CORD MARINE EPOXY, the first product 


SOLUTION 


Y 


in its category designed 
System for the coms 


rine use. Lis the only one o offer a complete 
con, maintenance and repair 
wooden boats. Currently ty local 
metes ternational 
product in the industry of steel ship dry dockin 
In 1997, CORD went back t 


the CORD Boat Builders Association (CHBA). A 


conn none 


the benevolent arm of CORD that provides 


and financial awistance in times of need. 


there are over 12,000 fishermen nationwide who. 
benefit from the programs of CHBA 
a 1997, CORD launched a breakthrough 


product developed to withstand h 
applications, i was co 
WATERSTOR the only sealant that works on wet, 


Wet and Dry Sealant. CORD instituted a marketing 


dey and even underwater 


In doing so t created a new cate 


campaign to educate the public on the uses, attributes 
and benefits of this new t the world 
today WATERSTOP is one of the pili 


veduct and 
s of CORD's 


Power Brands lineup, 
Other firsts introduced by CORD in the m 
are, BULLDOG SHOES, the only superglue u 
works on wet surfaces and PLUMBER'S PUTTY: 
the frst and only fast sening high pressure seal 


het 


designed specifically for plumbing needs 


HISTORY 


The Philippines is an archipelago of over 7,100 


islands and a spanning coastline that offers means 


‘of livelihood to thousands of Filipino communities 
Three decades ago, a young Francisco K. Sanz saw 
marginalized fishermen contend with the frequent 
repairs of their wooden boats, their main means 
of 

‘rude methods 


me, He observed boat builders employing 


patch up their boats. An idea ew 
in his mind to provide alternative solutions u 
the cost of bom ‘Over the next few years, the 


a grew ino a vision o help beter the lives of his 
Filip 

Finally on July 7, 1977, the idea blossomed imio 

realty, CORD Chemical, Incorporated was founded. 


marine 
epoxy 


M immediately launched CORD MARINE EPOXY 
aimed st improving the shipbuilding capabilities 
of the Filipino fishermen. With the imroduction 
‘of this highly innovative product, CORD had set 


the standard, which would he the trademark of 
CORD business strategy for years to come 
LEADERSHIP IN INNOVATION, 

Since then, CORD has boen inthe forefront 
of the industry, designing, manufacturing 
and marketing products that better the lives 
of Filipino people. Subsamiating its claim 
cof leadership, CORD today is the largest importer 
of raw material for epoxy resins and the largest 

‘epoxy products in the country, further 
cementing its market leadership position in the 


category of adhesives. coatings and sealants 


Today CORD Products are sold through 
— sales and distributor channels 
nationwide, From local hardware, auto supplies and 
aint shops to key accounts found in malls, groceries 
and institutions. 

From its headquarters in Mandaluyong City, its 
distribution network covers the entre Luzon and 
major centers of commerce in key strategi areas of 
the Vismin region like Cebu, Iloilo, Davao, General 
Santos and Zamboanga, 


THE PRODUCTS 
The Power Brands are he pillar of CORD's lineup 
of products for the do-it-yourself market fed by 
Bulldog Superglue, WaterStop Wet and Dry Sealant 
Epoxy Steel Fast Seting Epoxy and Plumber's 
Putty High Pressure Sealant. Rounding up the DIY 
lineup are the Altra Clear and White Epoxy, the fast 
acting Turbo Rust Remover, and Gladiator Cracked 
Radiator Repair Sealant 

The Variants of CORD MARINE EPOXY 
LINE, and CORD EPOXY ENAMELS, CORD 
MARINE ENAMELS and PAINTS cater frequently 
to the marine, household maintenance and furniture 


making markets 

The marine — dry-docking, 
‘manufacturing and construction sector, are 
provided for with products such as CORD ARMOR 
ROTECTIVE PAINTS, STRONGHOLD 
INDUSTRIAL ADHESIVES and FORTRESS 
INDUSTRIAL COATINGS. 


industrial 


RECENT DEVELOPMENTS 


In 2006, Gladiator was introduced ax the first 
cracked-radiator repair sealant, Repairs of metal 
or plastic 


radiator can he 
done in as itle 
as 30 minutes 
Ws 

then 


saved 
hundreds of car 
the aggravating 
experience ol 


an expensive 
repair bill 

tn 2007, gleaned from customer feedbacks 1 
the most common use of Bulldog superglues was 
shoe repairs especially afler getting wet, CORD 
Iaunched BULLDOG SHOES, 
superglue formulate for the repair of footwear and 
Mt works even when wet! 


IT is the only 


In 2008, to moet 
the demand dor 
^ quick and emy 
fix wo plumbing 
problems le teaks 
amd busted pipes, 
CORD came oui 
with PLUMBER'S 
PUTTY high 
pressure sealant. The 
fist and only super 
alam developed 
specifically for 
plumbing 
This fast 
sealant can take an 
astounding 130 PSI 


—* 
drying 


of pressure afier jut one hour and can work even 
fon wet surfaces 


The successful 
development and 
CORD a tne leo 

CORD to regularly launch new and inn 


combination of product 
aggresive marketing makes 


der inthe industry and has allowed 


products imo the 
market. OA perfect 
‘example of this union 
ie the introduction 
of _ INTERACTIVE 
PACKAGING designs 
fn its latest products 
Plumber's Putty and 
Bulldog Shoes. The 
ique 

augments the 
percepton of premium 
quality and at the 
same engages 


Plumbers 
Putty 


OO <> 620 


the customer's senses 
and enhances ihe 
Smotonal bond between product and c 


‘Game boards incorporated in the. 
ppackagng of Plumbers Puty 


(Optical itusion on Bulldog Shoes Packagng 
‘Spot the Black DOTS! 


PROMOTION 
When it comes to creating be 
brand recall, CORD ets its products do the talking 


— and promotions are anchored in pru 
auributes and benefits and not on hype 

successful marketing campaign of BULLDOG 
— i testimony to this marketing strategy 

‘alikiad Mar: 

hanged a 170 pound man upside derwn afer gluing 
his shoes with BULLDOG Superplue has now 
come the icon for speed and strength of wpergluc 


Its famous commercial which 


— 
The TV commercial elicited mised reaction from 
the viewers, but the impact of the ad remains 
memorable. And BULLDOG Su 
since then soars 

CORD's integrated 
promotion utilizes 
Imadiional marke 


media advertising and non. 
ng techniques CORD products 
sporting events. CORD 
merchandising programs regularly supply POP 
moteral to stores carrying its products nationwide 
And CORD regularly sponsors local town festivities 
like uncatons and festas, further enhancing its 
on and gras roots appeal to the 


are promoted in maj 


general market. 

In a strategy to widen the marketing hase 
the Company, CORD expors to other ASEAN 
countries. CORD has managed to move forward and 
excel i the highly competitive fied of international 
commerce, validating the superior quality of CORD 
products and t 


BRAND VALUES 
Spurred from the vision of one man and his passion 
10 help make the Filipinos lives beter, Francisco K. 
Sane” success sory leaves a legacy that will benefit 
Filipinos for generations to come. He said, *...whe 
you make profit with honor, when you know that 


you are helping your fellowmen, the psychological 
Profit becomes greater than the financial aspect of 
"he business. tis the spirit that guides ayandan or. 
pakikiisa. V is that same spirit that guides CORD” 
CORD's core values emphasize integrity and 
professional accountability. guaranteeing the quality 
of its products. The pursuit of excellence is not 
an achievement, It is a vital commitment and a 
pledge tha joins every CORD employee together 
in sevice to the customers because CORD believes 


the customer is our most important reason for being. 
Ir mission to help the customers make their ives 
tenier CORD is commited contributing positively 
10 society and to a sustainable future. This is part of 
the heart of CORD. Believe in CORD. 


BUMALIKTAI 
NA KAYO! 


cono 


$ WiierStop Wet and Dry Sealant, before 


sealant Hi was used to succesfully repair 
an underwater leak on a power barge and. 
helped restore power to Guimaras Island, 


* Bulldog Superplues can be used to close 
sh wounds by bonding the skin shut. 


* The Bulldog mascot is named "Spike 


The CME Mastic was developed fr he 
Visayan market because ofthe linguist 
— in pronouncing the word “Puny”. 
H is coined from the local term meaning 
“Filer 


* The label of CME All Purpose ix a picture 
— originally taken y Cond's Founder, 
Francisco Sanz, with his instamatic camera 
‘when he visited the por of Zamboanga. 


THE MARKET 
Half of all women will suffer from Urinary Tract 
Infection (UTI) at least once in their lifetime.” Many 
will experience a recurrence ofthe infection. There 
are approximately 6 billion people on earth with 
some 90 million in the Philippines. With a 80-50 
ratio to men, there are approximately 4$ n 

women not fo mention the men who after $0 years 


of age may suffer a Urinary Tract Infection 

Due b their anatomy, women ar more 
susceptible to bacterial infection, which can affect 
any par ofthe urinary tract, Bacteria have a shorter 
distance to travel o reach the bladder in a woman's 
Urinary trict, But men are certainly not immune. 
Those above 50 years old are ale likely to develop 
VITE because of an enlarged prostate, which prevents 
them fom completely emptying their bladder of 
urine. Meanwhile, for younger men, UTI may be 
associated with kidney stones 


Persons with a history of diabetes, women who 
use diaphragms, bith control pill or spermicides 
pregnant, menopausal and post-menopausal women 
and people who use catheters can have a greater risk 
of developing UTI. Sexual intercourse and the intake 
of alcohol and caffeine can als increase the nisk 
ACHIEVEMENTS 

Now, more medical professionals advocate 


alternative remedies, like cranberry. Thi red aci 
fruit has long been use by Native Americans as a 
food source and treatment for UTI. Cranberries 
became even more popular after the carly European 
settlers arrived. They found the fruit ben 
‘maintaining à healthy urinary system and in 
to relieve the pain and burning of cysts 

Cystitis is a type of UTI that is caused by 
Escherichia coli (E, coli). This bacteria clings to 
the bladder wal 


causing irritation, inflammation 
and pain 


MiSTORY 
Institutions like the United States’ National Center 
for Complementary and Allemuive Medicine 
(NCCAM) are investigating how cranberry might 
Work 10 prevent UTI. Acconding to 
the NCCAM Notional -Institutes 
of Heath, “Research shows that 
components found in cranberry may 
prevent bacteria, such as Æ. col, fom. 
clinging to the cells along the walls of 
‘the urinary tract and causing infection. 
the mechanism of action of 
cranberry is mot fully understood 
Meanwhile. other research 
also suggests that when cranberry 
is taken regularly by people with 
recurent cystitis, it can help 
reduce the chances of renewed 
infection. Aside from availing of ihe fuit 
itself, a mutrceuicsl cranberry supplement, 


CranUuTT 


NATURE'S RELIEF 


like Crant/T1 A Nature's Relief cranberry extract 
ains all the synergistic, full-spectrum activity 
‘of the entire cranberry including the fruits, seeds, 
skin and fully vitalized The high potency 
cranberry extract used in Crant TI has three time's 
greater antis idantaxctivity Dan cr 

25 percent more ibe. 


‘THE PRODUCT 
— * 
‘prvi: yan an 
to prevent UTI 
cells in the bladder, 
have long used cranberries for urinary infections 
When the European settlers arrived in the US, they 
too recognized the fruit’ hencfitsin maintaining a 
healthy urinary system. 
Now available in the Philippines from the group 
that originally brought you C-Lium Fire, ABW 
1 All-Natural Oral Wash is 
the all-around health supplement CranUTI Nature's 


hippuric acid and 
dants. which work together 
tacteria from attaching 
In fact, Native An 


Retief Icontins all the vital elements of cranberry 
including the vitamins and minerals, as well as 
antioxidants and fiber from the whole cranberry 
fruit, seeds, skin and juice. 

CranUTI has a unique, all-natural delivery system 
that provides a sustained release of its powerful 
'cran-factor” t the sites of action along the urinary 


E. coli bacteria, often the root cause of UTI, 
quickly recover and contin 
CranUTI has an extended release feature that holds 
E. coll at bay. Colony afier colony of bacteria is 
rendered helpless, unable to adhere t the walls of 
the urinary trac. These are washed away during the 
— normal cleaning process. 


The best way to avoid the many discomforts 
ard health risks associated with UTI is to prevent 
it. Here are some tips to he 


+ Donk plenty of water and fide 
T —— €" 


+ Use underwear made from natural fibers such 
as cation instead of synthetic or nylon 


+ Urinate when you have to especially after sex. 
Make sure that you completely empty your 


as having taken the first step in reso 
productivity caused by UTI. Call centers, machinery 


adder manufacturers and other high-volume production 
facilities are just a few of the businesses hath 
* For women, wipe from front to back after 8 een the value of a wellness program that addresses 


howel movement oe urinating perinde Jorasa era 

Whealth Inc is passionate about CranUTI and 
it ability to deliver multiple health benefits 10 the 
masses It's aggressive marketing and mixed media 
campaign has employed not only TV (VHF-RPN 


+ Avail of fresh cranberry fuit oc the effective 
‘cranberry supplement CranUTI which helps 
‘maintain urinary tract health 


— A IBC) rado (OZBBANUDZL SEM) and print (all 
majar diia) iui le. vise 

the profile of the ruipc bivani making tis 

UTI sufferer? brand a houschold name across 


the country 
Endorsements by 
AliSotto a popular 
broadcast 
journali 
together 
with a host 
‘other 


and wellbeing 
CranUTI 
in available in 


capsule 
a Merwury 
Drug and 


independent 
drugstores nationwide 


BRAND VALUES 
The message 
the product is 
all 100% natural 


|  CranUTI effectively 
prevents UTI 
and provides 
a whole lot more. | 


SER | 


om recur UTI. 
‘healthy urinary tract 
‘while preventing the omet of a future anfection, 
natural" aspect of the 
nd as been the primary goal of Whealh Inc 


as the modern consumer has become more heath 
WATURG'S RELICF | camscience actively searching 
l ‘healthy lifestyle and avo over 
‘mediation 
PROMOTIONS The rik of oversmodication has 
To alert companies about the rarely — an increasing public concer a 


— the media warn of the rhe 
uper bugs”. The term refers 1o 

bacteria which 
fae resistant wo the current armory of 
nication available As antibtice 
are prescribed more frequently 


ied, but Insidious, neyative 
impact that UTI hax on businesses an 
productivity, Whesly Inc embarks 
an a campaign to educate the nation's 


human. resource: managers 
nd company medical 
‘officers about the risks 


their employees tice, eter briny a 


The campaign chance that they will mutate 
entitled the "Cran T amd develop antibiotic 
Emplavee Wellness restare 

Program", — Min ‘Whealth mme 
the mesage of beter ‘understands — dat 
Type, nutrition doctors and 
amd lifestyle direct 10 the medical 


employees in a lively 
educational worksh 
conducted by the 


Canti marketing resisunce and 
team with the help of acknowledges that 
om independent registered mem doctors am 
Nutritionist Dietitian. open io exploring 

Seven! businesses across alternatives w 


omventionalteatment 
Wih this im mind 
Whealth In 


greater Metro Manila have already 
registered a» partners im the 
program, each of whom is certified 


invested significant time and resources to develop 
a communications strategy that brings forth the 
growing body of scientific evidence that positions 
cranberry as a safe and effective remedy and 
preventive measure for UTI. This combination of 
all-natural” as a desired, yet affordable marketing 
proposition, bolstered with credible science has 
made CrinlTI a winner in its category. As work 
continues at the grassroots, educating the public 
ard doctors about the altematives that are available 
to them, them outlook looks positive for the new 
flagship supplement from this house of global 
brands 


$ Nearly 6% of women have suffered Itom 
Urinary Tree Infection (UTI) at som point 
in their lives. Men are ot immune 


* Senior citizens are chronic sulferen of 
vn 


* Cranberry is a rich source of hippuric 
acid and proanthocyanidin, » powerful 
miam which prevents muscular 
deyenersion, hear disease, stroke and 


‘+ Knowing how to prevent the infection can 
make all the difference 


‘© Cranl/TH Nature's Relief cranberry extract 
is an all-around health supplement, It 
“contains sll he vital elements of a cranberry 
including the vitamins and minerals well 
as antioxidant and fiber from the whole 
‘cranberry ful, eds, kin and juice, 


* CrnUTI prevents. Eeli bacteria thom 
adhering to the walls of he urinary tract 
preventing the bacteria from colonizing 
and increasing, 


© Because of its anti-bacterial qualities, 
CranUTI also assists with reducing oral 
bacteria, lowering levels of gum disease 
and denial plague 


‘© CrinUTI is a 100% Filipino brand 


€ DAVIES 


THE MARKET 


Clouds of g 


ut the fiercely competitive paints and 
industry in the Philippines remains in a 


local market due to 
is related market, the constriction is in full swing. 
‘which all augurs well for the dominant players let 
Riding 


this important industry i 
distributor of 


soniractors and homeowners. It is also the trusted. 
ike reu 


hospitals, banks and sc 


—** 
price point. With the increasing interest in DIY 
od by M 


has become, by far, the favorite paint product of 


DIY consumers because of its superi 
Widest range of 


As the paint innovator, Davies sees a continuous 


and stronger market leadership as n lads the heavy 


ACHIEVEMENTS. 


But through sheer hard work, busines 


» series of successes until i stamped its present 
position as the market leader in the Philippine paimt 
indusiry 

Davies 


is widely known for its, profe 


technical servie of world-class paint product, from 
pre to post sales. Starting out a a product-oriented 
paint maker, Devies is now more focused on bein 
service and 


pnlication-oriented and acknowledged. 


iplementing Davies” cu 
relationship with over 1 


and dealers throughout the country 

For the past six years, Davies has shown significan 
dommance over the heavy duty and protective market 
through increased sales. Since its induction, ihe 
Davies Color Factory along with Davies" other paint 
products, has displayed its competitive advantage 
in the DIY category, a distinctive segment of the 
decorative pint markt 

Also, Davies ranks 
Philippine paint manufacturers that are 
advocating environmentalism. The Filipino paint 


among ihe tendseting 


» number — 


HISTORY 
His ex 


& Coming C 


The company stated to mamutas 


time when all the leading pint brands then were 
"Bat the npeting against 


pand off when it was appointed Py Chugoku Marine 


Japan, the world-renowned 


d Japan's 


number onc marine pain compan, to distribute 


Philippines in 1990. Da 


for hous 


second Davies Pain plant 


the finished goods warehouse and 


e the rising pain requirements 
Confident with — high- 
quality product yield. Chugoku Marine Paint 


Lad. licensed Davies to manufacture Chugoku 
Paints in 1993 and Heavy Duty Coatings in 


Today, Charter Chemical & Coating Corporation 
has grown to become one of the country’s industry 


laden in the manufacture of paints and coatings 


i southem Philippines, Davies opened its Cobu 


and Davao satellite offices im 199] and 
respectively 
Under the able leadership of President and CEO 


Albert Lec, clearly a man ahead of his time, the 


company is precisely steered towards the growth 


path, well-prepared 10 meet the challenges of the 


‘THE PRODUCT 
Davies boasts of a fll line of products made fom 
the finest materials for various purposes such as 
architectural industrial. 


Davies Paint is is fagship brand, which delivers 
— calitr decorative co 


inps for both interior and 
exterior finishes which include latex and solvent 
based acrylics 


‘wood varnishes and stains, and fux finishes. 


DAVIES 


FULLY COMPUTERIZED 


Lending the pack oftop-of-the-line Davies coatings 
is Megacry! Semi-Gloss latex pait, a premium 100 
percem. acrylic water-based interior and exterior 
uini, V uses the advanced rheology technology 
and is environment-fiendly since it is mercury 
and lead-free. Davies Megacry! Semi-Gloss also 
has superior scrub, dit and stain-nesistance; gives 
triple action alae, mildew and mold protection and 
has outstanding weather resistance and durability 
Megacry! originally came in white variant only 
when it was first presented to the public. Aller its 
recent re-launch, itis now available in 67 ready-t- 
use colors and tintable to more than 7,000 colos 
With he Davies Color Facto 

Tt is fom the Davies” sable that the first-rate 
product, Sun Rain also comes from. Introduced 
im 2002, SundRain is a selfpriming, waterproof 
lostomeric paint for exterior and interior concrete 
surfaces. ft. 100 percent acrylic binder provides 
excellent protection against UV rays and resistance 
to water and atmospheric moisture. Iti available in. 
0 exciting, ready mined colon. 

I respome to the fast-growing demand for 
specially -formulated colored architectural paints the 
Davies Color Factory was bom. The Davies Color 
Factory is the fint and only fully 
color-mining station in the Philippines and caters 
mainly to the DIY market. Features include an 


mputerized 


automated tinting machine attached to a computer 
which dispenses colorants in seconds as well as a 
— mixer or shaker that mixes paints thoroughly 
în minutes, resulting to consistent and accurate paimt 
colons. 

Tt offers a choice of over 7,000 ready-to-mix 
olors from various international color standards 
Davies Color Factories are manned by wel. 
— amd pain-knowledgeable personnel who 
provide free consultancy services, thus eliminating 
paint emo. These 
strategically located in large-scale retailers of ome 
improvement and construction materials such as 
home depots, building centers and mall hardware 


— in key cities across the country 

Davies Paints prides itself as the only real Filipino 
brand produced and marketed by a real Filipino 
company whose supreme coating products makes it 


Ni DAVIES} 


distinctively the only all-Fiipino paint brand that 
on a par with global international coating brands 
This is the result of strict quality com 


implemented using the lacs instrumentat 


ensure production of no less than high quality 
preste 
Proof of its continuing commitment to provide 


morc workdclass quality and innovative products 
Davies Paints maintains a state-of-the-art research 
and development (RAD) f 
chemical experts performing core development 
‘across is entire produci line 


lity with the best 


RECENT DEVELOPMENTS 


Odour-less & 
Anti-Bacterial P; 


Davies product, Bio-Hresh, was 


unveiled in 2006, Davies Bio-Fresh isa worlóclam, 
100 percent interior acrylic paint with virally no 
td common ansectated with paints 

actually passed ihe Japanese 


Standard Test for anti 


Industrial 
icobil activity and efficacy 
confirming it special Ami- Bactenal formulation 
bacteria like E. Coli and Staphylococcus Aureus. 
This unique, sofi sheen coating product s available 
in 28, new and refreshing colors. Davies Bio-Fresh 


is fasbecoming. the favorite puint brand in the 
Philippines as (i suitable for arcas requiri 
hygiene and minimal downtime 

The lad two years sv an aggresive grow 
Davies Paints Fin is the 
Pasig plant and warehouse to pump wp ts product 


capacity. Davies has also opened its new office in 
{the flourishing province of Hacoled in the V 

rod the potential of the 
neighboring nasket. In 2007, Davies has 
established its pioneer facilities in Vietnam and 
China. Choosing the two Asian countries shows 
Davies business 


one of the region's emerging markets while China 

is currently regarded as the second largest paint 

and coating market in the world, only afier the US 

market, according toa January 2009 market outlook 
report by industry analyst Frost & Sullivan 

Davies has also started exporting 1 

the newly-independent republic of East 

Timor whose construction industry is 


ow in an upswing 


PROMOTION 
Davies” well 
strategy is anchored on a balanced mix 
fof both above-the-line and below-ihe 
line advertising 

Dav 


gh-of promotional 


homeowners amd consumers through 
television commercials and print ads 
i newspapers and 

paint company also engages im pubic 
elatione, and actively participates in 


trade exhibitions from Luzon to Mindanao and event 
sponsorships of key profesional organizations in 


Tn 2006, Davies embarked on its campaign with 
the slogan, “Make a Change" aimed at fostering the 
company s position as the paint innovator. In 2008, 
the company created the phrase "Every Home by 
Davies" resounding its market dominance, Even the 
ome of the United Architects ofthe Philippines is 


mow painted with Davies high quality products 


BRAND VALUES 
For nearly Davies has been a 
household name in the Philipines, carried and 


sold in all construction supply stores in the entre 
The big, bold, straightforward typeface bearing 
the Davies brand name enjoys instant recognition 
and market trust that has become synonymous with 
paint and innovation 
Davies takes pride that n les than three decades 


‘of operations, it has already achieved the status of 
being a world-class paint product recognized here 
and abroad, the mark of a renl Superbrand 


YOU DIDNT KNOW ABOUT 
DAVIES PAINTS 


© Davies Paints may sound as a foreign 
brand but i is the only Filipino-owned and 
— world-class paint brand in 
the Philippines 


* Davies Color Factory is the first and only 
fully-computerized Tinting Machine in the 
‘country 


^ Davies Paints isthe first to introduce the 
‘odorless and anti-bacteria paint, Bio-Fresh, 
using an acrylic technology from abroad. 


The Philippine-hased stores of international 
olfeehouse chain Starbucks allowed 10 
‘use Davies Paint instead of he standard 
imported paint brand used in all its other 
‘outlets elsewhere in the world 


THE MARKET 
Whether sending or receiving a balikbayan box or a 
business documen, the top-of-mind choice for most 
Filipinos has always been, and still is — DHL. In 
fact, it has become a generic term locally that one 
would easily quip, "DHL mo” ("DHL it^ 

Much of this is ascribed to the fact that DHL 
operations began in San Francisco and Hawaii n 


Filipino immigrants decided to seek the "American 
dream", as climates in that part of the word are. 
comfortably close to their tropical ih country 

For 39 years, DHL Express has heen providing 
unparalleled. express, 


transport, contract logistics solutions as well as 

ternational with 

network covering 

territories the world over. 
Tn the Philippines, DHL's major shippers include 

muhinational companies, semiconductor firms, 


am expansive 
we han 220 countries and 


retail and manufacturing businesses and small and 
medium enterprises. A significant portion of DHL's 
client base is alvo comprised of the retail cash 


The logistics specialist's market leadership is 


uted o its Innovative and market appropriate 
products and services, efficient shipment handling 
capability, ex express logistics network. 
and operations, export workforce, a 

Ho service excellence 


ACHIEVEMENTS 
Since 1969, DHU' expeditious growth has pushed 
it to expand globally to become today’s renowned 
leader in express logistics worldwide 
ocally, DHL's reach spans over 100 cities and 

provinces. DHL continuously roll-out DHL Service 
Points or walk-in retail stores as part of its effors 
to expand its retail footprint in the country. DHL 
also opened a Subic Service Center in 2007 with the 
inus of tremendous business opportunities in the 
North Luzon Triangle, particularly Subic, Clark an 
Bataan Freeport Zones, given the completion of the 
— Tarlac Expressway 

DHL Express Philippines has also established 


two shipment gateway in the country: one each in 
Manila and Cebu. seven Service Centers, over 180 
retail outlets and rwo quali 

‘Over the past years, DHL has been a consistent 
market leader in the Philippi 7. DNL 
heathy double-digit growth and a steady 


n shipment volumes 
The company’s “First Choice" ini 
uted to this growth. “Fint Choice 
program that encourages the 

from the senior ma 


persone 


bey, Larry Hillsom 
and Robert Lynn ia California, U.S.A., DHL initially 
— consignments between San Francisco 
and Haw 


DHL 
Philippines 


then opened a service center 
the very fint. DHL branch outside 
San Francisco to address the n 


in the 


mung logistics 
transactions from the U.S. to the Philippines and 


The company s client hase rapidly grew by 1971, 
prompting the company to extend its reach o the. 


Far East and the Pacific Rim. In 1972, DHL set up. 
its Japan office. followed by Hong Kong. Singapore 
and Australia The United Kingdom operations 
started in 1974, while DHL businesses commenced 
the Midde East in 1976, Latin America in 1977 
and Africa in 1978. 


Due to the increasing demand for quality logistics. 
services worldwide, DHL forged a partnership with 
the People's Republic of China and an alliance with 
Lufthansa, Japan Airlines and Nissho Iwai 

In 199%, Deutsche Post World Net became a 
DHL shareholder. Ns investment of over EURI 
billion in a new, technologically advanced air 
cargo fleet in the European and African network 
made Deut vajor shareholder of DHL 
in 2002. A successful re-branding campaign was 
launched in 2004, touting DHL as the "new brand. 
for all inemational mail business of Deutsche Post 
Deutsche Post completed DHL's logistics capability 
by acquiring British logistics corporation Exel in 
2005 for EURS S billion. 


THE PRODUCT 
DHL Express Philippines specializes in. express 
logistics services, particularly aiefreight shipments, 
and supply chain managemen DHL 


portfolio of overseas door-to-door services range 
from time-definite document and parcel deliveries 
such as its Express 940 and 1200 noon, 10 
specialized import service Import Express, DIIL 
Express Worldwide transports international 
shipments overnight or by 6:00PM on the next 


possible business day 
The company also offers customized supply 


Chain management, global mailing system, and 
heavy weight consignments 

Aligning with the current demands ofthe business 
towards scalability and flexibility, DHL continues to 
offer products and services that allow customers to 
choose whatever is best for their business 

n 2007, DHL introduced Aiport to Door 
Express a specially designed, user-friendly service 
that peeclears shipments. before they reach the 
‘Customs, hereby reducing unnecessary paperwork 
and billing complexities for its customers. 

Leveraging on the massive usage of internet, DIL 
Philippines now offers a complete line of eComm 
tools, which arc intemet-hased services to address 
even the mos demanding loisicsrequiemer 

*+ Import Express Onlin allows customers full 
‘contol of their imports and simplifies importing for 
both shippers and recipients 


+ DHL eMailShip 
shipments and booking details in an Adobe A 
or Microsoft Excel format and 
pn 

DHL eComms 


to prepare 


ols can also track consignments 
atthe DHL website www.dhl com ph. A maximum 
of ten air waybill numbers can be tracked online at 

Clients on the go cam aho receive shipment 
notifications via short messaging service with DHL 


SMS 


RECENT DEVELOPMENTS 
DHL invests in its infrastructure to deliver first-rate 
services for customers. The company unveiled it 
new huh ín Leipzig. Germany, which now serves a 
the core shipment processing center in Europe. DHL 
als invested. USS210 million in its Central Asia 
Hub (CAH) at the Hong Kong Intemational Airport 
o meet the growing logistics requirements to and 


CAM i ihe first fullycsulomated 
Jogivic facility in the entire Asia Pacific. With is 
sophisticated Aulosor system, DHL throughput in 


Asia increased to 75,000 pieces per h 


and 40,000 flyers st any given hour a 114% increase 


from the 35,000 pph prior 1o the expansion. 
Tn the Philippines, DHL 

DHL. Subic 

international and focal upgrades 


Service Center, These continuous 


solidifies DHLS 
network 1o further meet the increming demands of 


nal and regional growth. 


PROMOTION 
DIL Expr 
as well as media advertising 


as Philippines engages in public relations 
inten keep 


The company is often asked to participate in 


by various husinew organizat 
pon 
DHL has also successfully rolled Albe 
Way" campaign in 2007 through the media. which 
Mel he 


Nghi vempanys ey diflerentiatons, 
Featuring it people and proactive service-oriented 
amide 10 


BRAND VALUES 


Wilh its iconic yellow and red logo and a renowned 


shipment handling expertise, DHL. has become the 
top-of-mind” expres logistics brand word 
n the local marks 


DHL maintains its position 
as the dominant market leader. This strong industry 
performance is proof of the Filipino 

as the authority in logis and 


acceptance 
Apart from DHL' world class-leading products 


and services, cementing DHL repo 


the enire DHL Team to go the extra mie io 
wer satisfaction Deeply ingrained 


n the company’s operational systema and tage 


"check -and lance mechan 


‘employed by the 
Under the program, opii 
are identified and 


Choice" Teams were created to help expedite the 


suggested improvements and requirements, gather 


customer and intemal feedback, and regularly audit 


the company’s systems 
With “First Choice", DHL 
improve the way it communicates with 


seeks 10 


it customer, strengthen customer loyalty 
and raise the quality of its products and 
processes. Ultimately, DHL's First Choice 
will help 


the Dil Te 


program is a hey part of DHL'S business 


strategy, which helps ensure its long 


involved m  education-hned 


sd. clean-up of Goad 
Schools, DHL abo 
Twemational School 
sized by My 


ton which endeavors to ficiliate 


Kalinga 


—* 
Mings in the 


technologies to improve. school I 
Philippines. 


K 4 


response experte, DHL Philippines i a commined 


al dis 


dinating Council 

Yt recem of which 
ds and initiating 

ms of Typ 

baton! Romblon 


DHL 


* DHL originally stood for the initial of e 
founders’ surnames — Dalsey, Hillhlom. 
and Lm. 


* DHL won the "Great Package Race 2007", 
an annual evem hy students of Georgia. 
Institute of Technology's Supply Chain 
fd Logistics, which tests the efficiency. 
reliability and capability of logistic 
‘providers, DHL delivered five shipments, 
to the mos unlikely places on earth to send 
parcels to. in seven days (in days ahead 
‘of ils contender). Destinations. Included 
Florianopolis, an island near Uruguay, 

prov ders, Apis one of the islands of Sarno 

that does not employ street addresses; 

Zimbabwe's capital of Harare, which war 

"hen in à state of political unrest; warom 

Tikrit in Ing and Yangon in Myanmar 


‘© About 1.8 million shipments are shipped 
— DHL in the Philippines every yer, 
with most bakes coming from Honolulu, 
‘San Francisco, US and Canada 


‘© Ax of 2007, DHL has already established 
36 huts and 4,700 bases, utilized 72,000 
‘vehicles and 160 arcafi en now has 90) 
packstation in Germany. 


THE MARKET 
No trip o the Philippine Chinatown is ever complete. 
Without a stop at an Eng Bee Tim store for a pack 
or two of hopia — a baked, sweet mung bean-filled 
Chinese pastry 

For neatly a century, Eng Bee Tin has stamped ite 


strong reputation as the maker ofthe most delectable 
Chinese teat in the country, led by its signature 
product — the hopia ube, a healthy, flavorfl, 


Premium pastry with pure purple yam filling and 
Cooked in com oil 

Today, Eng Bee Tin hopia has become an all-time 
— homecoming treat among Filipinos, here 
and abroad, both Chinese and non-Chinese alike 
because it Is scrumptious, satisfying. affordable 
and easily availble. Over Eng Bee 
Tin chumed out more hopia varieties and a wider 

duct line capturing » very brad market in all 
Then and now, 


the company continues to 

Innovate, improve and present a wide variety o 

products, always giving its pairons something new 

tu look forward 1o each time they visit an Eng Bee. 
n out 


ACHIEVEMENTS 
For nearly à century, Eng Bee Tin has mastered 
the an of cresting the most delectable hopia in 
the Philippines that image of this delicious, laky 
delicacy is easily conjured up im the minds of 
Filipinos whenever they hear, see or ead about Emp 
Boe Tin. 


pom > 
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‘CHINESE DELI 


Eng Bee Tin was a plain hopia maker but has now 
become known to offer other premium and equally 
delicious Chinese snacks and native delicacies 
in various forms — frozen, ready-to-eat, bottled 
amd vacuum-packed - all made from the finest 
Ingredients and exquisitely prepared 


‘of soft dough filled with sweetened rd mung beans 
{amonggo). Using only empty steel drum containers 
and charcoal, he then moved on to make hopiang 
monggo and hopiang baboy, which would later 
Necorme the bakery’ staple products in the years lo 


While Chua was hard-workin 
he was also inclined to gambling so 
the business never took oT. None 


From it» original sal 
in the heart of downtown gambling 

Binondo in Manila, Eng Bee x s 
Tim has added three more ‘of hie six children were interested im 
branches within. Chinatown the business so it naturally fell upon 
amd five outlets in malls ‘his youngest son, Benito, to continue 
around Metro Manila, Eng the hopia bakery. Unfortunately 


Bee Tin hopia is also found through 
dealers in different counties around the 
lobe such as the United States, Canada 
Paris, Dubai, Hawaii, Australia, Japan and 
Saudi Arabia 
Eng Bee Tin has added another feather in 
iscapwhen 4 was piven the Best Consumers 
(Choice Awani and National Shoppers Choice 
Avand for providing outstanding goods and 
Services tothe Filipino consumen. 

The modern Eng Dee Tin i actually spearheaded 
by the third-generation Chua, a living proof of the 
— resiliency ond great success over the hubbub 
Of the enterprise world 


HISTORY 
The Eng Bee Tin story started in Binondo in 1912 
when Chus Chiu Hong. à Chinese immigrant, 
decided vo make and sell hopiang Hapon, a pastry 


Benito was! knowledgeable about 
hopin-making much less in running 
he business Eng Bee 
Tim eventually” lost 
10 competition with 
its forgetable hopia 
lacking in favor 
d was as tough as à 
rock, Worst, suppliers 
amd staff defi when 
Benito could no longerpay them. 

Gerry the eldest f Denito's children, was Eng 
Bee Tin's saving grace. A 16, Gerry sought out to 
make their hopia delicious, soft and diferent, He 
was able to develop their hopia through a Taiwanese 
teacher, but it will did not click at the ime. 

The inspiration to make hopia ube (purple yam) 
came from a simple conversation with a grocery 
saleslady He found out that the most sought ae ce. 

favor was ube. Before long, he found himself 

from the experts how to cook 

the ideal halayang ube (purple yam jam) as filling 
for his hopia. 

Success was an uphill climb. Eng Bee Tin was a 
one-man show with Gerry buying the ingredients 
cooking and selling hopia 10 public markets in 
Manil. He went to as far as Laguna and Cavite to 

iang ube. Gerry even sold hopia along 
d siopao in cock fighting arenas in Manila. 
Hopia sales were still rather poor but with the. 
strong belief in the superiority of his own products, 
jerry already aspired 10 export his hopia, He soon 
approached a US-based Chinese-Filipino exporter 
o help him market the Eng Bee Tin hopia in the 
land of mith and honey 

Gerry's offer was initially turned down because. 
Eng Bee Tin was unknown, Gerry's persistence and 
by offering his hopia for free helped bring the fist 
20 packs of Eng Bee Tin hopia to US shores 

A few years later, Gerry was manning his store 
‘one day when a lady came by with an empty Eng 
Bee Tin hopia ube wrapper. She asked him if t was 
‘bought from his store Gerry said yes, and asked the 
lady where the wrapper was from. She said it was 
sent in from the US. Gerry knew just then that the 


Eng Bec Tin hopia was finally tasted and liked in 
America. 


nd this time but all throughout, Gerry mai 


was actually Cory s show of gratitude to Gerry for 
weeks earlier, The TV exposure of Eng Boe Tin 
hopia ube marked the beginning of 

had thrust Eng Bee Tin to soar to unexpected height 


cal hopiasmaking industry 


THE PRODUCT 


The expansive Eng Bee Tin line as ised by 
its specialty h i-i-the-mouth pastry 
whose creamy, tasty, purple yam fili, 

thicker than its crust. Each Eng Bee Tin hopia w 
premium ingredients with sweetness blendin 


Tice. Eng Bee Tin al 
ds ed ales, frasen ond rom 


To-cat fried meat and seat —* 
Makes, and oer Filip i 

The ani appeal of Eng Bee Tin products 
Js its innovativeness and variety. Example i the 


RECENT DEVELOPMENTS 


{yank In 2008, Eng Bee Tin brought in av 


PROMOTION 


uy more Eng Bee Tin products: 


BRAND VALUES 


Philippines 
Upholding its slogan, “Quality you can taste 

shout nothing Jess than exceptional products. As 
Filipinos would even go out of their way just 

Ving of the authentic Eng Bee Tin hopia 

ight at the heart of Chinatown, even fora premiu 
tivity, ck standing ef ihe Filipin 


e Tio is translated as Ever Beauty 


Hippies. 
X-ty machine to 
t are fre from 


sry Chua broke the tradition when he 
lored fre tuck 
f Eng Bee Tiv 


donated seven purple 


* With te s 


FERN-C 


THE NON-ACIDIC VITAMIN C 


THE MARKET 
The environment is swarmed by mulidinoos 
pathogens What may inflare people's bodily 
defenses anytime. Once the human body's immunity 
is compromised, it can easily be overwhelmed by 

tid the body in 


disease-causing 
fighting infection, people take vitamin C because i 
is known to inerease the body's resistance against 


dicis 
Vitamin C or ascorbic acid is an organi substance 
essential to the body's normal functioning. Although 


it is easily found in some fruits and vegetables, 
much of it is lost from food during preparation, 
cooking. or storage. To make this nutrient available 
io people, pharmaceutical and fond supplement 
companies pack It in tablet, capsule, or liquid fs 
However, most uf the preparations are acidic ar 
not well-tolerated by people who may even develop. 
hyperacidity. FERN-C is differen. tis ascorbic acid 
in the form of sodium ascorbate, which is alkaline 
haed, and is not acidic 


Filipino 
Entrepreneurs & 
[@ | Resources 
ERN] Network, Inc. 
Ancer thing that makes FERN-C exceptional 


pany behind its success — the Filipino 
Network, Inc 


fa the co 


Entrepreneurs and Resources 


(FERN) that employs multilevel marketing (MLM) 
in promoting FERN-C 


As an MLM company, it 
sells ts products only to its members. I expands its 
network by increasing membership. which directly 
impacts on sales, since membership begins upon 
the purchase of the required amount of FERN-C 
products 


T h e 
organization 
is divided into 
three kinds 
of members 
dime wen. 
networkers oF 
independent 
distributors and 
franchisers 
own in the 
company * 
FERNchise 
Chor stockist 
The last type of 
members may 
operate stores 
that camy the 
FERN-C brand 
of ascorbic xcd 
Joining 


FERN-C is a simple process. Membership is free 
To be an independent distributor, one has o attend 
the business opportunity meeting to evaluate the 
potential of the busines. Next the potential member 
has to purchase a least nwo boxes of the product at 
the retail price, whichis currently at P750 each box. 
Finally, the prospect must sign-up or register 

free 10 become a —* 


the FERNegosyo business by building 
users and sellers 


Independent distibutors ate differentiated f 
FERNehise-Cs in terms of the bulk of heir business, 
The former is a member who may purchase FERN 
ata discount ether for pervonal use or for resale, 
while the later is a member who may beep an 
inventory of FERN-C or who may stock FERN-C 
for resale to non-members and new mem 


abo for the mami 


ACHIEVEMENTS 
FERN is that it it the o 
boomed 


business with only on 
Most other MLM companies of 
products 

FERN grew its MLM organization to more than 
600000 highly committed members in a brief period 
‘of four years. OF that number, $0,000 are networkers 
wboselliosubvdiarydisnivtors who slo further 
— each caring a commission om the direct 
‘or indirect sales. Among the 600,000 members are 
the so-called “stockists”, who number about 3,300 
They can sel FERN-C in the 
cutlets 

FERN-C was granted the Halal seal by the Office 
‘on Muslim Affairs signifying that the product does 
sot contain any ingredient that is prohibited in Islam 
Waho shows that the product was processed using 
enmi, equipment, and machinery permitted by 
Islamic law. The Office on Muslim Affairs has the 
authority to inspect and venfy that a product meets 
the criteria to be Halal-cerified. 

Mis the first alkaline or non-acidic vitamin C in the 


product 1 offer 
many kinds of 


ven pharmaceutical 


market that is approved by the Bureau of Food and 
Drugs (BFAD) for registration as a pharmaceutical 
product. I means that the indication of FERN-C as 
used ^for the prevention and treatment of vitamin 

sed body 


C deficiency, wound healing, and inc 
resistance" is approved by the BFAD. 

1t is the only vitamin C brand in the Philippine 
market that bears the Quall-C™ logo of DSM of 
Switzerland. In 2007, DSM granted the exclusive 
supply of tbe Quall-C™ brand of vitamin C for 
FERN-C. DSM's Quali-C™ assures its customers 
1 Quality. Reliability, and Traceability, DSM is the 
remaining vitamin C na 

Only the premium quality vitamin C goes into 
every FERN-C capsule, making it the best quality 
vitamin C available in the market today: After only 
thre years of launching the brand, FERN-C is now 
the leader in the vitamin C category in the country 

FERN-C was awarded The Most Outstanding 
Dietary Supplement by the Philippine Marketing 
Excellence Award Institue im 2005, In 2007 
FERN-C was entered into the Master of Index of 
Medical Specialties or MIMS, The comprehensive 
prescribing guide provides doctors key information 
about a product, Finally, FERN-C was elevated to 


the Superbrands status in 2008 in recognition of it 
strength asa brand that embodies market dominance 
amd customer loyalty among other branding 
strengths 

HISTORY 


The story of FERN, Inc, began in 2003, when a 
successful entrepreneur and a corporate executive 


along with trusted partners, transformed thei 


business concept into realty and registered the 


with the Securities and Exchange 


n as a network marketing company 


is 10 "bring prosperity to every home by 


tapping the entrepreneur in every Filipino” 
FERN searched 
Vitansin C supplement and four 
From a small business in 2003, it expanded to what 
is now a multimillion dollar compa 
Chairman of the Board, Rodolfo R. Santos and 
President and CEO, Tommanny Tan planted the 
sends of FERN, 
Mr 
of corporate. experience in the Philippine 
Distance Telephone Company or PLDT 


worked his way up the corp 
made n vice-resident 


wads from the US, Taiwan, China, a 


‘of FERN, The products he impor 


inen, and toya, fid their way 

Metro Mani 

La Salle University with a 
He also holds a Ma 


THE PRODUCT 
Vitamin © has been p 


Aran 
the tue damaging. effects 


Aw the body age 


radicals fiom environmental polluants, such as 


prod 
To make ita purto 
lireigh food preparation, That is why ascorbic a 


— shoul be taken to il in the pap. 


While most vitamin C preparations are ach 
because they are combined with starch, a form 


Tid balance. Thus the ase 
each VERN-C capsule 


metals as classified in the periodic table im chemistry 


odum neutralizes the acidity of ascorbic acid that 


makes it fe who have sensitive 


in FERN-C come 


ot Switzerland 
FERN-C ws 

The capsui 

Philippines 

mer other dosage forms because of m 


before be 
The capsule i 


e masks tastes and odors and is casy to his 


RECENT DEVELOPMENTS 


the amount of their 
hours afer eating. FERNS! Fabuless, a 


Patented oil in water en wards expanding 


at vi). Galactol inchded event 
—1* 


gives the pain v 


BRAND VALUES 
When a company embarks on joumey toward 


in the matt. P 
apparent, With VERN-C's 0 


the efte advange should he realy 


——* 


proworions — 


N'T KNOW ABOUT 


‘THINGS YOU 


* The company logo takes it inspiration 
om the resilient amd adaptable lem plan 
The coil it the logo represent the twist 
atthe ip of the plant where new growth 
Sheets out, comparable 40 the continuous 
givwih of the company 


Anyone with a P1,500 worth of capital can 
become a millionaire within à short span 
^ tine fom just selling FERN-C and. 
FERNSIm. 


Networkers and FERNchise-C can cam. 
higher incomes than FERN's stockholders 
in any given month! 


WEIGHING SCALES| 


requirements for commercial weighing and 
— equipment) The company is represented 
ali over the country with over a thousand dealers 
nationwide to build up its market network that 
includes the county's leading hardware 
such as SM Hardware Workshop, Ace 
— and Robinson's Handyman 

FPSt- manufactured carrying 
the brand name, Fuji Scales. have been 
consistently awanled for their quality and 
superiority. The National Consumer Quality 
basing on consumer opinion surveys and 
evaluation, named Fuji Scales the Best 

al Brands 


THE MARKET 
The weighing scale is a measuring instrument 
found in many places like 

schools, and laboratories 


Trade Name given in Spai 
Trophy for Quality gram 
FPSI recently celebrated is 30th anniversary 


V the International 
Paris, France 


mes, fice, industry 
Aside iom the m 

common weighing scales at home — the kitchen G 
‘nd bathroom scales — which are known piogia 
everyone, weighing i» an integral reference haide 
for many businesses like trading, cargo and 


and pedes itself with the reputation that i has 
as for the valucs on which it 
ity, honesty. 


teamwork, and mat 


phi services airlines, ad postal services 


In health and safety, weighing ix à must in MisTORY 
certain cases, such as giving the ight amount Ma. Amparo Pollio; dn Bande df 
‘of medicine, monitoring patient's ea and | — 24... FPS} and the woman behind its success 
‘making sure that infrastructures are not used had limited resources when she started 
beyond their imis. Some fiel, especially 


her weighing scale business. She was 

m in Samar to à family 
background After her family suffered 
loss of property to a fire tha gutted 
their home and alos everything che 
they had, she started teaching in her 
home province as a way of helping her 

parents 

Aller ber manage. she moved to Manila 
where she continued her work as a teacher. She 
ventured into many other linc of business to make 
ends mec, like offering board and lodging for her 
Valhsyan" (people who hail from the same town, 


science research and engineering. requie 


simple 
weighing systems to be very precise and 


Accuracy and precision is always a 
meem, especially with the presence of 

umserupulous people who would ry 
per with cale to deceive others This 


1s why the government promotes programs for 
Jesting seales and engages the services of testing 
and calibration 
scales and weights being used comply with its 
requirements on testing equipment and are traceable 
to international standards 

anything imported was 
considered superior over Philippine made product, 
there aprang the First Philippine Seales. Inc (FPSI), 


trade” (indicating that the device meets applicable d 


oratories to make sure tht the 


ACHIEVEMENTS 


During the time that 


as a trustworthy maker 


a company that takes great pride in being regarded 
scales and the market 
lender that industry. 
FPSI offers hundreds of varieties of scales, 
the majority of which are considered “leg 


province, or country), repacking squash seeds 
running coin-operated shoeshine machines, selling 
popoom, selling face powder, and ceramic plates 
and bowls from Chinese traders 
In 1968, she put up a trading firm in downtown 
Manila that imported various types of weighing. 
scales from Taiwan, Japan, and the United 
‘States. Seven years ltr, through the efforts 
and inspiration of Amparo, the company 
shifted ears fom simple distribution of 
ported scales 10 the daunting work of 
manufacturing its own weighing scales, thus 
the Philippine Seales Industries 
Soon, the office was moved to Caloocan 
City where the factory had heen located, 
She worked as a primary school teacher, 
which was her profession and managed 
the business as well, But the workers 


wamed ber full time presence in the 
business and even threatened to resign. 
em masse if she did not acquiesce 10 


their demand. Their great needed for her 


leadership persuaded her to give up t: 


hing and 
o dedicate hr time to running he business instead. 


Amparo is naturally persistem, thus her lack of 
technical expertise did not deter her from achieving 
success. She worked hard through the challenges 
by transforming teas into occasions for expanding 
her knowledge and developing herself as a person 
She locked for ways because she did not have the 
required knowledge for manufacturing weighing 
scales. Unexpected problems resulted in numerous 
failures and frustration. But with the moral support 

Wher family and fiends, she found solace in times 
of trials. She was also extended with financial 


ers, banks, and 


backing fram suppl 
— agencies when funds 
were low. With her perseverance 
frugality. and faith im God, she 
strong during those 
laying times and stayed on 10 
sus venture 
world. dominated by 


T1983, the company, 
then already known as 
First Philippine Seales, 
Inc, undertook à major 
expansion program that 
required the transfer of its plant and office 
Caloocan City toa bigger and better one in Malabon 
In 2000, it extended fs geographic reach by opening 
is fint branch in Davao 
Chy 


There were other 
companies that had 
ventured ino de 
weighing scales, but 
miy FSPI predominated 
Inthe market o become 
the undisputed leader in 
the industry 


‘THE PRODUCT 

PPSI exvels in customizing it products 1o meet 

customer needs that include special sizes, features, 
omation, and software systems. The company 

offers à wide range of weighing scales 

from 


Fuji Table See 
le eam 


‘© Mcchanival weighing seals 
anging Scale, Auto 
Platon. Seale, Poldab 
scale, and more 


Livewock 


* Klectronic weighing scales 
Seale, Low Profile Scale, Automat 
Checkweighers, and other cu 

* Services — calibration services compliant with 
Philippine governmen 

PTI-DKD Germany for test weights and balances 


andards and traceable 


RECENT DEVELOPMENTS 
In ie commitment to provide 
accuniteweightandquality cales 
PSI set up, in 2002, its own in- 
house calibration laboratory for 
weights and balances utilizing 
the ate technology 
‘employed in the laboratory are comparable 
w international laboratories and are traceable to the 
PTI-DKD. Laboratory in € 
Calibration Service (DKD) is an association of 
industrial enterprises. research institutes, technical 
futhoritis, inspection and 
calibration 


The standards 


many. The German 


ing, all focused on 


Im 2004, the FPSI Laboratory 
was accredited by the Department of Trade and 
Industry Philippine Accreditation Office with 
Certificate no. LA-2004-060 fort recognition by 
the International Organization for Standardization 
(ISO) as stipulated in the ISOTEC 17025:2005 it 


received. 

1n 2006, FPS! was asked by their Japanese supplier 
to manufacture weighing scales using the Japanese 
brand name. FPS! agreed and manufactured the 
scales under its strict quality control standards 
It as only in 2008 that export outside Asia was 
— with the prodacts categorized as "legal 
for rade 

On October 3 obained an 
accrediation from the Department of Public Works 
and Highway's Bureau of Research declaring that 
FPSt-manufactured Fuji weighing scales 10 be 
compliant with the agency's standards on testing 


PROMOTION 
FPS! promotional ast 


through advertisements, exhibition 


Tad shows, prim me seminars, 


sions, and radio and tele 


technical pec 
As a way of thanking its 
customers, FPSI has been holding 
especial anniversary promo called 
2^1" iat lat from August 21 10 
September 20 every yer 
FPSI is the only weighing sale 
wtacturing company im he county 
^ calibration laboratory 
accredited by de 
Department of Trade 
M Industry. 
works hand in 
hand with various 


agencies for de 


me Bayan 
Sale of 
the Nation) project. The 
mg Bayan aims 
men right 10 


product they purchase, especially 
im wet markens where tampering 
of cales rampant 


BRAND VALUI 
Recognized as the lender and preferred brand for 
quality and value, Puji scale i the brand chose, the 
highest reward for a weighing scale m 

company. The long. 

for producing accurate, deperdaMe and economical 
weighing devices, highlighted by their "legal f 
— products 9 the highest consumer advocacy 
and br y have achieved 


— — — — — 
—— hae tor Qty * — — 
* riri 


FIRST 


ILIPPINE 


* The biggest capacity scale that FPSI 
supplied was weed in measuring a 220,000- 
Kilogram ferry bost. The scale that was 
sed in 2002 is ill being used today. 


‘© The smallest graduation that FPSI weighing 
scale measured ix 0.00001 gram. That cale 
is ail in service atthe FPS! calibration 
laboratory. 


* For six years now, FPSI scales have been 
tm active service for weighing live marine 
‘creatures, such as whales, dolphins, and 
tea bone 


E] 


THE MARKET 
Ten years ago, bread 


ook on a new and m 


as the Filipinos knew i 
re delicious image under 


the Gardenia brand name. Gardenia bread, with its 


delectable taste, garden freshness, sm 
freshly baked aroma, and nutritional value, turned a 
lotto avowed bread c 


during breakfast but even during lunch and di 


The secret ofa successful productor service lies 
in it power to win the heats and minds o t target 
market. In the food business the recipe is part of 
the secre. The rest of it les open for all to see. A 


— and desires o he consumer s destined o be 
a star, That is the 


many, and captured only by those with keen 


en secret that i missed by 


market sense 

Gardenia bread entered the Philippine 
market at a me when modem urhun Filipino 
had adopted a more fast-paced lifestyle. Hs timely 
amival with its b 


ket of nutntious and tasty breads 


im 1998 answered the market's need for health and 
‘triton packed in quickly prepared meals that can 
TRI up the daily requirements of the tammy 


=~ 


ACHIEVEMENTS 
Gardenia achieved a 10-fold growth to match its 10 
year of existence by increasing it sales from PHP 
175 million in 1908 to PHP 1.7 billion in 2007. The 
company dominates the loaf bread segment with 
more than 50 percent of the market share in Metro 


Manila, wth the next biggest competitor keeping a 
paliy share of only less than 10 percent. Gardenia 
is able to capture over 70 percent of the market 


M 


share inthe supermarkets, a major compone 
Uisinbution network 

Throughout the years, Gardenia has been working 
con expanding is geographic reach. Is products are 
mow sold itching from 
Laoag and Tuguegarao in the north to Sorsogon in 
the south, lus the provinces of Western Visayas 
Beg 
now has a van and truck force exceeding 150 unit 


the entire Luzon island. 


wing with a delivery let of seven trucks, i 


amber, Gardenia ted the respec of the 
— Organization for Standardization 
or ISO by being " 
company 
‘quality test 1o Gardenia' superio 
‘of paduction and s com 
of ihe highest 

nia isalso HACCP 


This certification on world-class 


stands for Mazant 
Analysis and 
Critical 
Control 


approach wo food 
safety that addresses 


physical, chemical am 


prevention rather than finished 
feed inspect 


The Cu 


Philippines. 
imienia as the Outstanding Brend 


has samed C 
Manufacturer for five consecutive years, from 2004 
2008. The company was included in the list of 
Superbrands in 2003 and 2005. This yer, ts status 

as a Superbrand is validated once again. 
her notable awards, 


National 


nely: Annual 


m pers” Award. 


National Consumers Q ples Choice 
Awan for being the Top Loaf Bread Brand, 
People's Brand Awards for being the Number One 
Leaf Bread and Pandesal Brand Manufacturer, and 
National Shoppers” Choice Awards for being the 
Number One Innovative Bread Brand. 


Eaming the respect of these highly regarded 
institutions only further etabishes Gardenia as a 
read manufacturing company that serves only the 
host for the Filipino people 


HISTORY 


Gandenia's story began in a nondescript bakery in 


Singapore in 1978. Afer five years of operation, it 
buil a commercial bakery with the aim of supplying 
variety of bread products mainly to retail bakeries. 


‘Soon, this concept ofa central bakery changed to an 
ambitious plan of producing only one product — the 
white sandwich laf — tobe distributed to al retail 


cutlets, including supermarkets and sundry shops oF 


Introdoced to the market in the midst of vell 
entrenched product hearing 
superior qualities in taste and texture, packaging 
and marketing, was able to ward off ll 
possible market opposition. In a swift 


two-year span, it soared high in 
popularity, thus making i the 
‘most popular brand of packaged 
read by 1985. In August 1986, 

denta expanded is business 
by operating a modem 
bakery utilizing. the latest 
food processing. techniques, 
Continved made de 
sompany the market im Singapore 
Eventually, when Gardenia had spread out its wings, 


it stared operations in other countries in the Asian 

v that included Malaysia, China, and Thailand 
n the first quarter of 1997, QAF Limited, a 
lending food manufacturing company in Singapore 
that had been ranked one of Singapore's Top 100 


ational PTE Lid 
Gardenia Bakeries 


Together they 
(Philippines), 


euabiishod 
Inc. by constructing a bakery plant in the Laguna 
— Industrial Park in Bitan, Laguna in 


1997. Gardenia Philippines started is operations in 


1998 with a stae-ofthe-an bread making facility 
of he most high-teci 


that had been rated as one 
nthe 


large-scale bread factor 


‘Gardenia Philippines started selling two bread 
variants: Classe White Bread and High Fiber Wheat 


Philippine market 


THE PRODUCT 
The flagship product or C 
Classic White Head, b 


as, These bakery 


i, H wf. California Ra 
olme Chip Low, Double 

Whole Wheat I 
Hamburger Wu. 
nack items such 
Roll, and Muffin 


oven-baked aroma, softness and 
The popular Chassie White Bread 
i froe fom bromate, t 

cholesterol and in al 


Department of He 


pplements or a sam 


RECENT DEVELOPMENTS 
sets 


» Mmm... Maff 


vv Belgium and th — 
—— 
PROMOTIONS 


andenia through its wide network of r 
n Metro Manila a 


nearby provinces. Eventually, Gardenia bread aho. 


fst intra us hr 


d bir way to the bread shelves in the hey 


v, fun and Tuguegarao in the noh 
col peninsula and Min alin the 
cs in the Panay hi y he tasty 
* to the rend 


BRAND VALUES 


d AN the yummy qualia 


supermarket 


nly improve 
ne, products, and service. Expect then 


p 1o always atate their ever picky palate 
THINGS YOU DIDN'T KNOW ABOUT 
GARDEN! 
* The plant produces 200,000 


‘reads and hom cach day 


In late 1999 (or nine years apo), the 
Gardenia brand was so unknown that in 
the Philippines, a mote in ta. Mesa called 
Gardena was more popular then 


On peak days, more than 5,000 students 
and parents vint the Gardena plan daily 


Cargol 


A BREATH OF NATURAL FRESHNESS 


THE MARKET 


W's commonly known that bad breath is caused 
when the traces of food lef in the mouth break 
and produce an unpleasant odor 

What is not commonly known is that another 
contributing factor o bad breath is dryness, 


A dry 
mouth crestes an environment where hactena can 
multiply, not only resulting in unpleasant breath, hut 
also a higher risk of infection and oral disease ifle 
unchecked 

Dry mouth is most frequently experienced in the 
moming. when the mouth has 
been deprived of rehydration 
aher a long night's sheep 
However your daily routine may 
also be contributing to dryness 
in the mouth. Coffee, wu 
foods and alcohol all dry out 
the mouth, which 
important o drink plenty 


‘of water each day and stay 
hydrated. Smoking is abo. 
responsible for dry mouth 
ORAL HYGIENE: A MUST 
FOR PROFESSIONALS 
Clinching a job interview, 
wetting a much-desired 
promotion or landing à big 
personal hygiene, Having 
‘lean fresh breath is one n 

ingredient for success in the 
business world — be it in the 
corporate setting or in the day to day 
dealings with clients and co-workers. 

Jorge de Jes, a 27 year old marketing executive 
who moonlightsas host in mall events knows the 
Importance of observing oral hygiene. “When 
dealing with clients, irs important that 1 come off 
as confident and presentable as possible In my line 
Of work, 75 to 8946 of my deals are usually closed 
with meetings - talking to ch 


ni, convincing them 


T spend a lot of time on face to face communication 
and 1 oen get a hoarse throat or dry mouth. IFI'm 
not careful | know that this will lead to bad breath. 
or worse a bad impression: 


36 


Oral Wash 


Ynah, a stand-up comedi 
must for her 1o have a healthy mouth. “I am onstage 
all nigh. Esing I deliver jokes. A dry mouth would 

Wy Stand-up comedy 
mingle withthe audicnce aer my 
1 used to use another mouthwash 
4 help me. but | realized thatthe 


affect my singing as well as 
Alo, | usually 


and chemicals were only drying o 
dh more. {could barely talk, 


‘was temible 


Their experiences illustrate the im 


good oral hygiene im accomplishing career 
ambitions. Having clean, fresh breath is onc step 
vans more «s 


a great fist impress 

| All-Natural Oral Wash has 
become a sensation im the market. Garyol is th 
st mouthwash im the Philippines that combines 


pure essential oils, xylitol 
sweetener and propolis a natural antibacterial 

n. imo one breakthrough formulation that 
moisturizes the mouth and does more good! for the 


nature's cavity-fighing. 


overall health of your mouth and gums, 


ACHIEVEMENTS 
Aer its successful launch in 2007, the challenge for 
the brand was to carve its own niche in the highly 
competitive mouthwash category of fast-moving 
Ti was certainly a reenactment of the legend of 
David and Goliath as Cargol went head-to-head 
agains multi-national conglomerates who are lor 
parket leader» enjoying high brand eo 
With the understanding that “biting 
Poff more than one can chew” would 
tea 


ital tactical error, Wheall 
Ine decided o adopt an unorthodox 
approach instead of pursing the 
usual organic growth strategy 
Fily, i was important 
thatthe publie and 
professionalshadcontidence 
inthe brand, especially since 
à natural mouthwash was 
vinually unheard of in the 
marketplace. This meant that 
je imita 
be devoted to education and 
dentists were invited o take a 
closer inspection of the product 
so that they could make their own 


evaluation, 
n 2008, Garyol All-Natural 

Ort Wish was unveiled as 
exciting new innovation in the treatment 
dry mouth during the Scientific Session held a 
part of the Manila Dental Society's 72nd Annual 
This boded well for the brand as it 
illusrated that the product had a significant role 
to play in clinical treatment ax well as its assumed 


consumer applicat 
Since hen Gangol has become a proud supporter 
cof the Manila Dental Society, the country's largest 


V- 


BELIEVE IT oR NOT, 
ORAL HEALTH I$ LINKED 
\ To HEART HEALTH 


chapter of the Philippine Dental Association, the 
peak body for dentists nationwide. 

The second objective was for Gargol to make 
itself known to the public in a significant manner, 


With this in mind, the first six months after 
its launch in 2007 saw Gargol embark on 
a national print advertising exercise across 
roadshcets and tabloids to create brand 
awareness and educate the public about 
the new kid on the block. 

Billboards were unveiled at key points 
around Metro Manila, Cebu and Mindanao. 
emblazoned with Gargol and it's newly 
‘appointed endorser Drew Arellano from 
GMA T's Unang Hirit morning show 

The “huzz” was reinforced with spots 
‘on ROMA'S DZBBAM and DZLSEM with 
the "voice of he nation” Mike Enriquez 
naming Garyol his mouthwash of choice 

(y mirrors in comfort moms around 
the country were adored with the Gargol 
ogo, alerting consumers as they groomed 
themselves that a real alternative was 
available inthe mouthwash market 

Banking on its novel name, Gargol 
captured the imagination of Filipino 
‘consumers who saw the brand's strong 
Tink to local colloquialisms. Instead of | Nd 
bucking against this trend, jokes amd 
‘inferences but the provincial character 
‘of the brand were embraced and people 
sponded positively to a brand that they 
‘new could only he 100% Pin 

Av the brand matured, it was ime for 
rol vo work at the grassroots. The brand 

«d up withthe Philippine Association 
vate School Dentists (PAPSD) to help promote. 


HE! 


m 


www.gargol.n 


means that Gargot combats dry mouth, freshens 
‘breath and provides multiple hencfi for your mouth 
without lev 


mont 
nation's youth 

This reinforced. 
‘the product's value 
forthe entre family 


ah 


nay stinging 
Je gene 
effesive 
makes 


partut 
post procedural 


a parents who had ABREATH OF KATURAL FRESHNESS font vel a 
—— — A PROUD SUPPORTER OF THE — 
Vo. duit. children In t, he Tur 
coun of he fly Desh 
E MANILA — L4. 
wd ^ denial — — 
so DENTAL |S = 
tbl aerate tod the young 
co SOCIETY 222 
cinta ai — 
Sarm recep ae 
are denti around the country become aware of 


the product ad start educating (her patiems ahut 


‘he benefits of using an all-natural mouthwash, 


THE PRODUCT 
Garyol AllNatunil Oral Wash cont 
is useful in keeping gums healthy and diseases fre 
peppermint and tea tre, both of which are active 
"breath freshening agents. thyme. a natural healer 
‘that eats gum infections; and chamomile, which 
soothes pum inflammatione and throat iritions 
Tes tec i abo a potent antiseptic that helps heal 
‘mouth lcers and oral infections. 

Garyol also contains xylitol,» natural swectener 
derived from the birch tee which has also been 
found to help strengthen teeth and fight cavities 
Üierally a dentist's dream. The addition of propolis, 
one of nature's sc» pce hy 
hees, infections 
fighi 
t the most comprehensive natural mouthwash 
formulation available in the market plac. 

The absence of alcohol or any harsh chemicals, 


v myrrh which 


in four flavors strawberry 


PROMOTIONS 
Those who have met Drew Arellano up close and 
personal wouid agree thatthe Unang Hirit wacky 
Traveling host ix a breath of esh air with his 
mavuming way» and natural demcanor 


the job for showbiz personalities. For Drew, who 


hosts a daily morning show and gets 
guests and im 


act with a good number of peuple 
s having fresh 
breath and good oral hygiene i just as importan 
a looking great. This i why he's pleased io have 
been tapped as the celebrity endorser of Gargo All 
Natural Oral Wash - the onh 
100% natural essential oil 
daily wellness regimen, bel 
‘art of each day 


The key to Gargol's success has been 
the growing appreciation and demand 
for natural products that contribute 10 a 
healthier lifestyle. To help reinforce this 
proposition, Gargol AII-Naturl Oral Wash 
‘was the principal sponsor of the Makiling 
Challenge in 2007, an annual event which 
combines a Skm fon rum with a 10km 
competitive read race set along the scenic 
yet challenging terrain of Mount Makiling 
Gargol provided an added incentive for 
competitors by offering an_all-expenses 
paid tip for the winner of the event 10 
alis famous City To Surf 
The investment in this event 
was made with the holistic view that the 
brand would actively promote a healthy 
lifestyle as well as creating an opportunity 
for Filipinos show their best on the world 
sape 
In its continued pursuit of encourag 
— towards living healy lifestyle 
— All-Natural Oral Wash became 
active in educating consumers and medical 
professional about the riska of dry mo 
‘Staring with its maiden. presentation at 
‘the Scientific Session of Manila Dental 
Society s 72nd Annual Convention in June 
200%, Gargol has continued is advocacy 
by bringing the "dry mouth" message 10 
companies, clinics and school cross the 


Crmelinkages between medical specinlints 
ve been nurtured with Gargol highlighting the 
— of oral diseme in managing heart health 
This message was received with great interest by the 
Foundation for Lay Education on Hear Diseases 
(LED) and discussions are underway for 
expanding this advocacy in the near future 


©The original formulation originated Dom. 
Angel Hates, the str of Albert MO Garcia 
who encourage him to commercially market 
‘he ora wash. 


‘© Gangotisthe ny oral wash inthe marketplace 
{hat offers No Alcohol, No Harsh Chemical 
No Sua, made trom essential ols and in 
Siffre natural fit favo 


^ Cargol is 00^ Filipino brand. 


© Xyliiol the natural sweetener in Cargol 
‘omnes fom the Dirch rev and is considered 
a denar droam” as alo weiss with 
prevention of tnt decay. 


‘+ Propolis, almo am active ingredient, isa natural 
amibiotic made by boes. 


* Drew Arellano, de brand endomen, 
wed Gan! monis before i market 
— and was involved with product 
escheat 


* A Focus Group Discusion (PGD) to test the 
rand included the “pink market aa specific 
respondent group acknowledging the role 
‘of gay consumers a influencers and early 
‘adopters of health and lifestyle products 
‘This was a market first in the Philippines. 
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INK & TONER. REFILLS » BRAND NEW CARTRIDGES 


‘THE MARKET 
Financial prudence demands that resources. be 


and p mperalne 


and businesses must 
realign their survival strategies to remain financially 
Ink for Less 
financial challenge 


the With posi 


If 


Equipped with advanced techn 
is the leading one-stop shop fo 


y. Ink for Le 
all ok and t 


brand-new ink cartridge can be very expensive while 


Athe 


medium enterprises. benefit much from the hupe 


savings realized by using refilled cartridge 


More than that, recycling ink cartridge 
contributes io the global effer toward 
mironmenal protection. Every refilled laser 


ACHIEVEMENTS 
Industry newcomers do not usually receive award 


Put Ink for Less is a trendsctier and trendstters are 
omovator deserving recognition f 


Only one year od then, Ink 


their ingenuity 
Y Lew received awards 
from thee different highly respect organization 
Consumers League of the Philippines Foundat 
Inc, Consumers Choice 

Annual Awards, ull named Ink for Lew 
Outstanding Ink Refilling Stt 

time of this hooks publication, it w 

‘more than 50 awards, only 


and the Dangal ng Pilipinas 
The M 
03. By t 
inception in 2002, 
Ink for Le 
from being the prime mover and the irs-lo-market 


derives us market dominant position 
ink refilling company. lis newness impressed the 
market so deeply that no other entrant has been 
able to build up adequate counteraction to create a 
formidable marketing competitive force 

Koon market sense enabled founder and CEO 


38 


Dr. Amable Cap 


w IX to see 
k refilling, which 


a gold says, “Happy employees make happy customers, 


te has implemented several employee development 


he transformed ino a ca ams like the Employee Retention Award. 


Gawad Kalinga 


The busine at the Harvard supports the environmentalist projects, such as the 
School of Busine with Dr Apuiluz — Bantay Kalikasan project to save the La Mesa Dam 
when he presented his case study in his corporate and Oplan: Linis Hangin, and those undertaken by 


strategy class under the Owners and Presidents the Green Philippines and Haribon Foundation 

Management Program in 2005. Hiscase presentation His store, Ink for Less ranches, are also drop-off 

lasted only 10 minutes, hut the whole thing had been points for donations going to Bantay Bata, Philippine 

intensely grueling as he was grilled on all axpects Eagle conservation, Mihi Foundation, and Oplan 
e business. In the end, he prevailed over 150 Mindanao 

‘other classmates coming from 20 countries three of As a member of the Philippine Busines for 


best business Social Progress, Ink for Less is involved with socio- 


sty was over * civic activities, such as donating primers and ink 


wo selected public schools, ree planting in 
I repainting in the Brigada Eskwela 
and the adopta-kid program that 


in Muntinlupa. 


ve You 


Agora and Cre e Entrepreneur Awardee. — nudes n 


As a franchise operator, the Enireprencur privileged children 
Magazine Franchise awarded Ink for Lew wid 
the distinction of being The Most Pr 


In 2008, Ink for Les 
brands worldwide 
Ink for Le 


The company hires deaf 


mute workers in is corporate headquarters 


collaboration with ABS-CBN. the company spons 
the education of students under both degree and 


believes in the bu 


HISTORY 
The first Ink for Less store opened at Shopwise in 
Libis, Quezon City in May 2002. Its performance 
had heen so successful that it beyan franchising 
after only six months and expanded outside Metro 
Manila after only nine months. The simplici 
business sparks wonder as to why nobody had seen 
the viability ofthis kind of business before Aguiluz 
seized the opportunity 

At present, Ink for Less has a chain of mo 


the 


than 
500 stones in key cities, shopping districts, major 
malls, near schools, offices, and residential areas 
scattered all over the country. Aside from sound 
business management, the exceptional growth ofthe 
company is atributed to the hard work of its men 


and women who tirelessly give only the best quality 
im products and services, thus making t the largest 
ink refilling 


ion in Asia. 


offen valie-added services that make each business 


A cartridges, Ink 1 


transaction a fully experience for the customer 
The ilu nie is lo 

complain regarding a pr 
plisy ensures the quick delivery of checks directly 


lo the customer 
Ink for Lews alsocoffers products ihat are relate 


ts core business, och ix remanufactured cartridges 
refilling kus, photo paper, storage devices (DVDR, 
CDR, and Mash drive), and ink ribbons 


The company promotes it public image with 
‘he extensive use of multimedia. In TV, radio, prim, 
SMS, and internet, Ink for Lews makes tel heard 


and eer at keeps the publi informed of t latest 


innovation and marketing promotions 
RECENT DEVELOPMENTS. 
Ik for Lem continuously acquires modem 


‘maintain and elevate i operations 
on is the Continuous Ink 


t utilizes ribbon tubing. 


technology 
efficiency Hs atest addi 
Supply System (CISS) 
hat directly connects the large reservo 
ink with the prim head, CISS techo 


print quality that is always as good as a brand-new 
saridge because no air bubbles pet drawn ini the 
print head tha lowers print quality 

Tk for Lew encourages it customers t 
‘heir systems with this CISS fo 


— which is cost-effective altemative for ink 

Jet printer cartridges. The w can be done 

Instantly and does not cost much 

"eed not worry since the cor 
ect its configura 

Tt actually makes (€ more compat 

ik types 


Printer owners 
enion does ne 


Y and systems co 


service hotline, customers can get fo experience 
the convenience of having their print cartridges 
refilled either at home or at work. Aside from their 


prompt and reliable service, Ik for Less technical 


specialists also offer printer checks and cleaning for 
free. They also educate consumers on proper printer 
care and handling Preventive maintenance has 


proven fective in red 

As part of their awareness campaign, Ink for 
Less technicians also educate their chents about 
the various options they can take to upgrade their 
printer set-up» for optimum cost effectiveness. With 
their newly gained knowledge about CISS systems, 


oss and maximizing 


most customers are bener equipped to make more 


informed choices that lead to better savings in the 
long run 
Inks for Less Home Refilling Service and CISS 


services are available at very affordable rales 


Customers may alo purchase other primer related 


oquipmen and supplcs at 


V and i 


the latet technology on ink refilling 


9f ts product 


* Commitment to Excellent Service - Ink for Less 


* Total Customer Convenience - Ink 
in leading mall 


dens 


M" 


proxch. excellent service, and competitive pricing 


A 4 


es 


or 


Ink for Less is committed to: 
v Superior Quality 

v Excellent Service 

w Customer Convenience 

v Value for Money 

W Environment Protection 


We Refil ALL types of INK and TONER Cartridges 


864-5555 T 


Customers can save up lo 80% 


in ink refilling as 

agast buying new canndpes 

+ Environment Protection - Ink for Less promotes 

wise environmental practices. I reeyeles, reuses, 

and whenever it can 
nt of solid waste 


and reduces waste wherever 
Ink refilling reduces the am. 
generated through the reuse of ink-jet and toner 
Sanridges al 
ceded in manufacturing new cartridges, Recycling 
ge impact on environmental protection 
Every remanufactured and refilled carindge saves 
almost 3.5 pounds of solid wastes from being 
deposited in landfills By reusing and recycling, Ink 
for Less plays is part in making the world a more 
habitahle place 


Thank you. Thank you. 


© Reiled cartridges reduce poisonous 
emissions ino the atmosphere and aho. 
spare natural resources 


* The first Ink for Less sore kiosk was 
designed to look like. a prototype of an 
actual nk carrie 


‘+ Ink for Less allow the public to make huge 
savings, as much as 80% on refills. 


* Pan of the customer payment goes 10 
‘corporate social responsibility activities, 
suchas troe planting, educational assistance, 
and schoo! repainting 


‘© Ink for Less Mes hearing impaired 
individuals 


GF le Gout fe 


— 


THE MARKET 
le Soue” 


is a highend fullservice quality 
serving European and Intemational 
The beverage compliment is distinctly 
complete with its variety of Champagne and Wine 
selections from around the world sensitively store 
and presented to its clientele, The highly educated 
"leor service staff over many years of pation 


"riining has earned themselves the respect given 
them by frequent retum customer patronage not just 
necessarily because of the great food and ambience 
The restaurant is predominately patronized by the A 


amd B market due t its consistency in food quality 


EY 


its excellent wine selection and its super 
The "Le Soufle 

consistent qual 
demand. 
Areas of growth are endles so it seems wih 
its establishment of the “Catering 
predominantly managed by its chef Ms. Je 
Personalize the services with her very presence m 
only by 


frequent. patron expects this 
y hat they wil always require and 


actual creating and cooking, but aho by 


the preparation and service that are provided. Today 
te Sou” enjoys not only a Niph repeat cust 
base but the high-repeat function service detail in 
catering for Anniversaries, Weddings, Baptisms, 
Business functione and whatever special occasione 
need to he catered for. 

ew market opportunities ae rising due to the many 
new businesses opening up especially inthe Business 
Process Outsourcing /Call Center area. All three “Le 
Soule” restaurants are excellently positioned to 
take full advantage of he new spending power being 
provided to the new staff at these businesses, which 


40 


have also atraced many new expat employees and 


ACHIEVEMENTS. 
On October 4, 1991 
usines at the 2 


Le Soue” opened for 
nd flor of the Greenbelt building 
arca now commonly known to be the location of the 
Ayala Mall - Greenbelt 4. On June f 1996, the Top 
ofthe Cit restaurant opened for business initially a 
a members club 

‘open to the public), The popular Fort “Le Sou’ 
opened is doors in December 1998 and finally at 
the exclusive Rockwell Club within the Rockwell 


a very exclusive clientele (now 


Mall on February 2005, t latest innovation is the 
newly created “Function Hall” likewise at The Fort 
All three curent restaurants provide the same high 

desire. All restaurants also display 
and make available forsale beautiful modern art 
produced by some ofthe Philippine's best and most 
‘admired new artist to add even more color to the 
color provided by the already astounding colorul 
dishes served 


HISTORY 
The founders were born out of the celebritized 
Chefs trio; Ms. Jesse, Andreas and Billy King. A 
businessman füendiputron likewise invested, a 
New Zealand gentleman by the name of Mr, Lester 
Harvey whom today together enjoy the benefit of 
friendship and business compatibility. The growth of 
the restaurant be it in locations and size i a tribute 


lo its many successes. The menu's over the years 
have taken many shades ar 

leaving out the crowd favorites and established 
Standard recipes the restaurant is best known for. 


THE PRODUCT 
The 
freshe 


mbined from the 
y ihe local n 


ingredient supple ien 


flown ind 


PROMOTION 
Marketing of the restaurant has survived over the 


BRAND VALUE 


up-market appeal. 
over the years hus remained and 
sistency Today 
as a Superbrand, The 
of fine 


THINGS YOU DIDN'T KNOW ABOUT 
LE SOUFFLE 


© A personalized service to regular guests 
has seen the resurgence of person 


"o dabble and 
favored. menus and 


recently writen a new book 
with the collaboration af other celebrity 
chefs, which have taken on the limeligh as 
the "ulinarya" 


* There is always an owner in the kitchen at 
cach “Le Soute” 


© Good clients never read the menu they just 
rene their required dish "uilor made” The 
‘only restaurant chain that docs this 


e Soule” has catered for many 
ippine presidens mt Malacanang: 


THE MARKET 
Filipinos have become picky eater these days. They 
ro longer succumb easily o tasty foods tha offer 
very litle nutritional value. They now look for food 
‘Muff that are not only füll of flavor but ao filled 
with nutrients to support their efonts to be healthy, 
Their choices of snack foods changed to the more. 
nourishing ones, such as breads, pastries, cales, 
cookies, und other bake shop products. Cakes are 
‘healthy foods since thiringredient include 
Mour and egg that contain protein 

Mothers can be especially fussy when 
selecting. snack foods for their children 
since they know that kids are very energetic 
and need lots of calories. The kids in tum. 
love the taste of cakes for their sweetness and 
delicious taste coming from the perfect blend 
fof the ingrediens. It is à win-win situation for 
everyone ax the parents ate spared from food fight 
with their kids. They also enjoy the peace of mind 
that comes from being conscientious individuals 
While lening their children lake pleasure in eating 
delights of delicious and healthy stack Foods 

Filipinos have become mature consumers 

They know what is good for them. They are well 
informed and they have developed their aliis for 
choosing what is beneficial far their nutrition. They. 
know that Lemon Square products are perfect for 
their discriminating tastes and health requirements 


ACHIEVEMENTS. 

Who would ever think that a concept for a college. 
thesis would evolve to become a comenone of a 
bakery empire? ft is said that profitable business 
enterprise is hinged on a brilliant idea that captures 
the mind ofits desired audience or market. That 
Is the secret of any marketing success, That is the 
secret of Big E Food Corporation. the bakery giant 
‘behind the favorite shack cake brand ofthe market 

Lemon Square. 
‘Aside from winning awards from presipi 

bodies, such as the Superbrands status since 2004 
and the National Product Awards in 2006, Lemon 
‘Square's tue accomplishment lies in its being the 
brand of choice of ts tanget market 


To he the favorite brand isthe hallmark of a 
very successful business venture It encapsulates the 
painstaking efforts that a company exerts m offering 


*—— 


stan van 


‘only the bes, since no brand can make it to the top 
without having the consumers’ interests in mind. 


Lemon Square does. tis 
ble to capture the discriminating tate of the 
‘while allowing them to get their 
money's worth 


AC the same 
time, a financially 
profitable company i truly succes 

mly when it shares its gains 40 others, 
especially the community in which it operates. For 
many years now, Big E Food Corporation has been 
active in promoting nutrition in the area where its 
ead office is situated. The Lemon Square Cheese 
Cake has become a nutritional weapon against 
‘malnutrition for Meycauayan public school kids who 
ince to gain weight and to ost thes physical well 
being. The company also goes out of ts immediate 
community and regularly sends is cupeakes to 
the Don Bosco School in Tondo, Manila. 1 also 
actively participates in food drives to help victims 
of calamien 


hes 
i j 


‘Lemon Square is a perfect example of a brand 
that embodies the vision of is makers, It has become 
a byword of a healthy snack food because itis truly 
5o and it retains this same quality in all the other 
products that it makes 
The company motto, “We bake real oodness” 

sums up the business driving belief. The company 
‘owners produce baked items that are beneficial w 
their consumers. People always love it when they 

‘know that they are always in the mind of i 

companies whose products they patronize. And. 
‘that is the reason that to this day, Lemon Square has 
‘remained to he popular among its customers 


MiSTORY 
A product that sells like cupcakes o rather, hotcakes, 
spells the birth of a success story. From its modent 
beginnings of delivering 50 pieces of homemade 
cupcakes from her home in Valenzuela to à wet 
‘market im neighboring Malabon in 1985, Mu, 
Dulce Vergel de Dios began building her success 
business enterprise, The number of orders ballooned 
to more than 1,000 in a maner of two months. Her 
Cheese Cake was an instant hit and this went on 
until she expanded her product lines to include 
rownies, emaymadas, and mamon two year 
jier. By 1992, the business did so well that 
Dulce had to move her operations to a 
"ew $00 square meler property in 
Meycauayan, Bulacan 
Big E Food Corporation went 
imo dull baking expansion in 1996 
with the purchase of flly-automated. 
machines for mixing. baking, and packaging. The 
new equipment allowed the production of thousands 
of biked products within a single work day. The 
company head office was also transferred there in 
"hat year, and soon it stated to operate its own fleet of 
five delivery trucks, which at present, hos increased 
to a force of more than sixty vans that continue 
deliver Lemon Square products 1o differen places 
in Luzon. 

In 2000 the company again embarked on another. 
expansion program in the production department ax 
a sandwich cake maker was acquired. It enabled 
Lemon Square to launch two important products, 0 

o! Chocolate enrobed layered cakes and 
cake sandwiches 


The year 2008 saw Big E's wings spreading 
wide to increase is geographic reach asit conquered 
main cities all over the archipelago. Lemon Square 
food products are now sold in many supermarkets, 


THE PRODUCT 
The Lemon Square Cheese Cake is the mother of 
all Lemon Square products. N has all remained 
nutritious and delicious im keeping with the 
‘company's tradition. To begin with, all bake shop 
goodies contain flour and eggs that are rich im 
protein. The eggs used in making Lemon Square 
goodies comes from a poultry farm near its factory. 
While its flour is purchased only from the safest 


Square uses is imported from reputable companies 
in Australia 

A delectable piece of pastry is one tha is sweet 
enough yet not too sweet that t overwhelms the t 
buds. lt iv a wonderful blend that seizes the cra 


of the famidious sweet wath. Lemon Square d 


well, a recipe's success is found in iis ingrediens 


and the way they re prepared and ake. In the case res, lives up to the corporate motto, "We 


"ek real poodness”. From the conception of a 
‘of Lemon Square, it people just do what they say 
s Loy delicious ide 


We bake real goodness : 


afe source, to the production of the yous, 


vd up to the strategie distribution of he products, 


ds im marketing Lemon Square ensures that everything follows 


founder and owner, an advertising graduale nue being successful in the food business and 
should always work for quality tha is baned 


products to the customers 
Truly, Pig things 


RECENT DEVELOPMENTS: 
Wy Fo ne 
for the launch of its healthy snack Hines in 2009 


Although the Lemon Square brand has been 


went officially mi 


expand 
Oro. Nigan, and other key cites in the Visayas and 
Mindanao. And wi a 


melon of Alaska? Vos, there is always a place for 
yummy treats that are truly made of real yowndnenat HS Metwork of who tailers that benefit 


PROMOTIONS x 

Nene vachoi a lae  incresed wm delivery network ast | | rou oont know anour 
ee stretched! out ts arm to the ex of the Visayas and LEMON SQUARE 

meri seties Minn 

on the Inipit cle Lemon Square is a t 
sandwiches. by. the PIT 


and Maverick could Wherever and whenev 


* Dulce first sold her cheesecake to Aling 
imp whose stall was located at Hulong 
Duhat, Malabon. 


ing its probate available 


* The Cheese Cake was fint packed in 
— ordinary clear plaste umil Aling Paring 
‘requested to ave it labeled That was when 
Duce decided 10 use the name Lemon 
‘Square, which was the subject of her thesis 
in college 


wo pave life tothe 
Truth in advertising is a sacred mutter fo those in 
delicious word of p 


the Lennon Sere E 1s Does hat on hung vail ly Gao) 


Magdayao has been 


mast be present ia is products. Being irae to her 
—_ word, she, together with the rest of Lemon Square 


a 


@ LG 


Life's Good 


THE MARKET 


Many men and women afer answering 19 the 
demands of a day s work, go hack to the security 
of their io find comíon and 

With the 
a particular product or service becomes a challenge 


A brand that wishes te 


abodes expecting 
emenainmem they know they deserve 
market teeming with numerous opt 


and out must go beyond the 


task of satisfying customer needs and offer add-on 
features or services to boost is market value 


packaged in attractive designs and enhanced by 
sasy-to-uedigial technology. To date, the company 
canines to eave its mark in millions of households 


‘that pet satisfaction fom the sophisticated lifestyle 


LO accords them, 


ACHIEVEMENTS 
Throughout its more than 50 years of being in the 
industy. LG Electronics has enjoyed brand recall 
actus markets the w 


category of global leadership. This 


d over that places it ín the 
that LG savors was imminent from the very sar 
Being a pioneer has many advantages. The 
‘most apparent of which being he reputation of an 
innovator, a title that LG can rightfully clim all the 
way back toits beginnings in Korea. The trustthat LG. 
evokes from the market is significant, making them 


fertile for 


spennes to allis 


her future endeavors 
Living up toits role of market prime mover, W went 
on lo expand is intial line of products t include 
"hose running on digit 


Not only is LG successful in the aspect 


— but also in its responsibility to people. 
and nature as carried out in is corporate project 


Just as it supplies the world with the best in 


nurtures the people behind i 


ui the ideals of a company 


seep in ra 
and social responsibility 


HISTORY 
In 1987, In-hwoi Koo, fo 
Lak Hui Chemical Industrial 


Corp. saw the potential in being 
one of the pioneers of Korea's 
then rapidly growing electronics 


industry. That resolve was 


fallowed by the 
Goldstar Synthetic 


Resim one 


year later. The two companies 
Were united under the name 
Goldstar Co, Luk., and onn after 


produced. Korea's first radio in 
1959, The success eventually 
extended imo the production 


fof other home appliances 


a 


also deemed as Korea's firsts. LG worked on 
establishing a strong foundatio 
Pusiness units: chemicals and the electronics. With 


that, it became a driving force for South Korea's 


Goldstar continued growing for the mew. 


years, expanding de 
— —* 
Though local amd foreign 


officially renamed itelf 10 
LGE 


mot only of the change in 


corporate identity but also in 


the shift of the organization 


structure. Continuing down 


the same path towards p 


Zenith 


2005, LG _ became 


of the Top 100 


known as one 
Brands. Currently the worlds 


displays or LCDs. For its innovation in the mobile 
phone market (LG Shine, LG Glimmer, and LG 
Prada KERSO), the company was named Design 


Team of the Year by Red Dot Design Award from 
n the Philippines, LG was established on 


PRAM To 


December 1988 under the name Goldstar Collin 
Philippines, Inc, a shared sales and manufacturing 
venture between Goldstar, Co. Lid. and Collins 
Internat 


val Trading its commercial 


We began 
‘operation with the production of washing machines 
audio products, cameras, and televisions, Taking it 
ue from the gi inp, in March 1996 

"his name was changed to LG Collins 


Electronics, Inc. Seven year Inter, with 


inue as separate 
and independent entities, LG bought out 
Collins” stocks and in October 2003 the 
company officially became known as LG 
Electrons Philippines, Inc 


brand 
in the 
in 2008 LG introduced 


its new global brand 


idemity, “Stylish 
design and smart 
tech in 


THE PRODUCT 
LG i comprised of ive business unit 
Mobile Communications, a critical pur of 


the co focuses on CDMA 


npany’s future strategy 
handsets, GSM handsets, and 30 handsets 


Home Entertainment focuses on technology 
related to televisions, PDP modules and audio-video 
products 

Home Appliance focuses on refrigerators, 


washing machines and other domestic appliances 
Conditioning, 


exclusively on commercial 


and residential 
sonis 
networking (Home 


cing, home 
Net) 
and building management 
System (BMS), 
Business 
ides custo 


Solutions 


take advantage of 
expertise in hardware, 


systems. It also focuses 
n commercial (B2B) 


signage, security) and 
telematics 

LG's 
development 


elite product 
process 
is products 

brings 
together some of the 


world’s best designers, 


engineers, marketers, and product planners with 
the mission of creating products that are far more 
than just the sum of their parts. lis Corporate 
Institute of Technology, Production Engineering 
Research Center, and 38 research labs around the 
globe provide the smart technology that makes LG 
products intuitive, esential, easy-to-use, and up- 
Toute, LG also runs a Corporate Design Center 


in Korea and operates five regional design studios 
located in Milan, Beijing, New Jensey. Tokyo, and 


New Delhi 


RECENT DEVELOPMENTS 
In 200, many of the LG phones introduced into 
the market showcased touch technology to make 


anced features easier 1o use. This included high- 


tech handsets with advanced features such as the 
LG KFSI0, LG KF600, LG KF700, and LG KPS00. 
Designed around the concept of “tye that lasts”, the 
LG KF750 or LG Secrets elegance is enhanced by 
stylish materials such as carbon fier and tempered 
jv. 

New, legant 
appliances are some of LG's new surprises for he 


state-of-the-art and home 
‘market, LG's premium microwave line inches LG 
Wavedom!*, a set of microwave ovens that feature 
a round cavity unlike conventional models. This 
—— 


ve oven offers 60% bigger usable 


e and 30% faster cooking time, complemented 
with a stylish yet sp g desin that 
Kichen counter look more onderty 

For t refrigerator line, LG introduced LG Side 
DySide Re 
features, w 
handle, softouch. controle, 
Crisper™ (hat maintains 


Tony with advanced c 


vas hidden door hinges, elegant metal 
ind Moist Balance 
moisture at an 


VON new Mes, meanwhile 
n technology. Not only 


ut of laundry, but i also takes 


washing 


away dir, allergens, and wrinkles while con 


Jess energy and 20% loss water. This LG Steam 
‘Washer i» complemented by a sleek, elegant look 
and stylish colors libe emerald green and bahar 
blue, o the washing machine mo longer needs t 
‘ay biden a the back o the house 
For ir conditioners, LG went beyond the typical 
ble inthe 


sir conditioner avai 
LG Art Cool. I bomi 
yim that enhances. ie serliai 


are by inducing. 


na ai purifying 
power and 


proudly presents 
esthetics that compliments 
a home's interior, creating 
a perfect harmony within 

For home 
emeruiomem, LG abo 
placedstyleandechnology 
side by side in its new line 
of full HD LCD TVs, LG 
Scarlet. Known as one of 
the work!’s slimmest and 
most stylish LCDs, is bright 
red design appeals w viewers 
who want a TV that is attractive 


Jo Took at and waich from, 
One of its unique features 
nudes an Intelligent 
Sensor, which detects and 
adjusts to the surrounding 
light evel providing users 
wiih the perfect picture 

Alongside this, LG aho 
inirodoced LG Scaret Home 
Theater System, the perfect match to the LG Scarlet 
LCD TY Series or simply out 


alone elegant unit. Tuned by the audio legend Mr. 

Mark Levinson, it boasts of the latest in digital 

sound system technology with impressive 1000W 

output, subwoofer with power syne control, Pod 
USB ripping. HDMI. 

Vertical DVD player upscaling to Full HD 1080p 


and virtual surround sound. 
With the rapa growing demand and the comple 
needs of its B2B market, LG 


mercury. LG Network Moni 


— producti hy making i easier 


1w connect muliple moni 


oen o accommodate any workspace 
‘Meanwhile, LO op 


the world for is high-quality standards in terms of 
reliability and performance. Recent, the company 


offered an optical drive capable 
wm HD DVD discs 


reading uray 


PROMOTION 
LG Electonics employs an integnied marketing 


and services advertising amd public relations 
Through. media ie. TV, radio, prin, and online 
direct consumer marketing te., shop ftot displays 
and exhibits; and trade partnerships, These amv 
some of the opportunities though which LG 


sommunicates and makes positive impressions with 


BRAND VALUES 
The logo i made up by the eter L and G arranged 


represents the world, future, youth, humanity, and 
tout 


y. while te red color stands for friendliness 
and commitment 

LO's slogan "Life's Good" sums up its brand 
identity perfectly, | represents the quality of Nife 
that LG strives to deliver to all its customers and 


* The name LG Electronics ix reflective 
‘of its heritage from 2 successful Korean 
‘companies, Goldstar and Lucky Chemicals 
H in atso an acronym of LG's curent slogan 

Life's Good. 


then known as Goldstar, was one 
‘oF South Korea's tap chachals (fail 
‘controlled business conglomernes) and 
country's liit. radios, TVs, refrigerators, 
‘washing machines, and air conditioner, 


* dn the 1970s, it was the fint to establish a 
private esearch & development center in 
‘Korea showing the companies’ commitment 
not only t growing the business bul also 
"o providing its consumer with the best 
possible products available 


f Known asa pioneer in Korea, the company 
continues to push the envelop forward, 
commercializing technological firsts 
around the world such as: the word's fist 
incar compressors, the first home network 
system, andthe worlds fint satellite digital 
‘wide TV phone o name afew, 


as 
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MANILA‘ *BULLETIN 


THE NATION'S LEADING NEWSPAPER 


THE MARKET 
As our society transcends to the age of information 
the channel in which we exchange data plays a 
crucial role on how we shape our daily lives. With 
an adult literacy rate of 92.6% the Philippines 
has been a country that values the importance of 
reading. A fac that is directly proportional o the. 
success of print media industry in he country. With 
our population crossing over the 9million mark. 
prim media remains to be a strong source 

and information. 

‘Considering the 
"rend in the econon 
the public keeping 
a close eye on 
klobat climate 


Changes, a 
credible aceurte 
‘nd impartial 
necessity. The Manila" 20 
Bulletin, with timely Aah 
a meam news MOS 


features, cale directly 
io he public need to fed 
their cunoity 2 
The Manila Bulletin holds ya 
ome of the biggest market 
Mares among the major bros shoes in 
the country witha daily circulation of over 
320,000 (30000 on Sundays). Establishing a 
ame as à premium channel for inating Þusiness 
ventures, the Mania bulletin, eli Me most 
‘espns from lasted and display advertisements 
The reputation that the company made though 
the year makes ithe most sought afier medium 
in terms of opportunities for business growth and 
developmen 


ACHIEVEMENTS 
The Manila Bulletin has come a long w 
beginning as a two-page shipping document. By 
gathering readershipamong tradersand businessmen, 
the publishing company began a section devoted 
solely for classified advertisements. The section 
provided a venue for entrepreneurs to make their 
businesses known to the publie in search for career 
opportunities and other business ventures 

The classified advertising section still occupies 
much of the daily pages printed. But that number 
spikes the demand for both advertisers and readers 
increase on the publication's Sunday issues 

In a move lo cater to the whole spectra of eager 
Filipino readers, Manila Bulletin expanded t range 
‘of materials suitable for every member of the family 
Currently, aside from the daily sections featuring 
business, entertainment, sports and lifestyle, the 
publication also engages in featuring articles on 
health, real estate, environment, agriculture. food. 
‘motoring, students and campuses, and information 


technology 
magazines like whe Panorama, Style Weekend, 


The broad sheet also provides iment 


Travel Magazine, and Digital Magazine. This is a 
way of providing readership tn the continuously 
— lifestyle of the Filipino readers 

Along wnh these, Manila Bulletin articles are aso 
available online. Thi strengthens the company's 
capacity to disseminate information, as its able to 


reach more readen venea 


print media industry, 
the Manila Bulletin 
conte tope de 
readership and 
advertising 
sales. d 
proves to be 
an effective 
medium im 
our duly 


exchange of 
information. 
prmanly due 
to the credibility 


that the outfit gained 


through the years. Because of Manila Bulletin's 
orientation, the publication continues lo cater 10 
a wide range of market segments from class A to 
broad C markets as these constitute more on the 
active readership ase thatthe company aims to 
penetrate 

The main section of the daily publication 
consists of both local and foreign news gathered 
from various news outfits and a wide network of 
news correspondents. Other daily features include 
business opinion, entertainment including movies 
and comics, lifestyle and sports. Weekly lifestyle 
articles are alsa provided o increase the network of 
readership, Among the I 
home and garden, real estate, motoring information 
technology, parenting. travel, tends and fashion. 

Aside from the features provided hy the daily 
write-ups, weekly magazine inserts are lo included 
Tie Panorama, which comes out every Sunday, and 
Style Weekend, which is released every Friday 
of the week. There is also a Travel Magazine that 
ores out every second Thursday of the month and 
a Digital Magazine which is available every quarter 
of ihe year. This gives the readers something to look. 
forward to as these insets highlight specifie topics 
tha are of great interes to regula readers 

Special magazines have abo been a part of 
Manila Bulletins line-up. Out fits like Agriculture, 
Animal Scene, Cruising, Sense & Style and Sports 
Digest are utilized to support the company’s 
move to penetrate specific market niches. While 
magazines such as Liwayway. Hisaya, Bannawag 
and Hiligaynon cater to the general reading public 
and establish a readership hase actore the region 

AI the articles provided in print can aho be 
browsed via the worldwide weh through Manila 
Bulktn's website, www mh com ph. This provides. 
up-to-date news articles und archives for easy ac 
con previous materials. The website not only pies the 


1o date with local events it also introduces us | a. S] Six mesa week, for increased readership base. 


general newspaper features, keep the publication in step with massive 


History published amo database of information that provides insight as well 
On February - m Sundays since as a refection of ihe Filipino society, our culture and 
2, 1900 de —— 1965. where we're in the future 

Daily Bulletin The — Masi 

appeared forthe Bulletin Wess BRAND VALUES 

fima time in the | aking Panorama. Over the years the Manila Bulletin logo has acquired 
Philippines, an 2 weekly magazie a distinct characteristic that symbolizes he long 
ise job. primed | SESAN in 1968, and history behind the publication. I carries a eputio 
by EL Progreso GEE | guweqenly the of a company with a releniless commitment to 
from No I0 Care = Wubi Tempe in providing truth, accuracy and steadfas service. 
Sut, — Qulapo, — Although influenced by Uhe constantly changing 


snd read version ofthe market trends. the Manila Bulletin still does not lil 
to adhere 40 the traditional values 
which i key to the company's long 
lasting success 

A one ofthe major information 

providers in the country, The Manila 

Bulletin has instilled in ibelf the 

lys, business column, Mesbbest and recem [ai responsibility of bringing about 

— commercial news | ded the Tagalog tabloid Balia | eem national progress and development 

oder. From this. particular n July of 2008, And as early and improving lives along the way. 


Manila 

The Manila Bulle 
Iniilly established 
i idemity as a paper 
catering primarily w 
business: he stock market, \ 
business developments and. |f 


Seni tna oe horly lo pii de Mala al Though fes and mane 
wig nd ceed vst pan of lainoa ih vas addi the 
‘oramiglly ui Flor nicam w ym 
pror, ia vil t ime am eie eden rang iui 
ile Been bayer ud 38 m rape 
— Buain | i unting ix 
fal "eas [ of "Wi on te shower of clan Filip vain 
ud various | aaas a Emilio T. Yap. onc goal 

chattels s | Via prevent M 
T. hen E | cms eni yuan be Mana 


on business 
‘and industry | 


Bulletin editorin! | 
du alluded | e 
io lo record of | 
beni" and | 
late-breaking | 
information | 
economic | 


——— ‘on Mens fiin as 
——— | paned uy i 5 
1984. — Chairman. |n Filipino — lives. 
dr fum. ni 


anagement ‘conversations, o 
è through ihe yeas — corporate meetings, lo as simple as a cup of coffee 

` has brought she The Manila Bulletin has been there, dependable and 

Manila Bulletin w s uncompromising 

pen, prestigious 


|. se MANILA BU 
The Manila Bulkin w ‘ts 10% 
Anniversary on February 2.200) with a renewed | © ‘TheoriginalnameofMANILA BULLETIN 
pledge to continoe providing accurate and unbiased was Manila Daily Bulletin, 


‘formation and unwavering service to he Filipino 
people $ MANILA BULLETIN isthe second oldest 
ed by identifican. In keeping up with the times, the Manila Bulletin Hinglish newspaper ha Pit Ed, 


— the 
Tred W come | e The PANORAMA, an English magazine 
up wih more (mene every Sonday in ihe Manila 


on dating 
bwk 0o de 


My: 
Ane — Dd more gen | o ulletin newspaper was fint publishod in 
recorded ompact with charac dee m i 

monumental = — | demanded M 


Philippine 
history — events 
from the rivalry 
tween Quezon 
amb Osmeta, the 
‘eventual ascendancy 
‘of Quezon 1o take 
is place as the fint 
Commonwealth 
president, the 
beginnings of World 
War Ul, 10 the early 
post war period under 
the independent 
government of 
Manuel Rosas, From 
a business newspaper 


in 
Inowiedge has ed | — i 
to diverse areas of 

interests, As carly | © Sincel900 up to March 1965 the Manila 


| 352007, the Manila ‘Bulletin published was Monday 
Bulletin answered Saturday 


this need by coming 


comtemporary | e Today, the MANILA BULLETIN 
— Publication cares one bow, 2 
unquenchable lubloids, 4 vemacular magazines and 
— 
—* 


along 


^ 


THE MARKET 


Unknown to most people water piping syster 


an equally importan component in the construction 
‘of any building a are sel foundation, 

"Be t a simple house or a commercial structure 
an infrastructure of pipes is actually required to be 
environment friendly since it is where clean. safe 
drinking water will pass through. Conversely, a 
system of pipes is so essential forthe drainage of 


d waste from any building 
Afer. pioncering 

polypropylene random copolymer (PPR-C) type 
3 pipes in the country, Mega System Enterprises 


the imiroduction of Vesbo 


has practically ushered in a change in the local 
jconsiruction landscape. Widely accepted in Europe 
» use, PPR pipes have 

— 


for its excellence and easy 
ince replaced the ase of conventional 


fron (Gis), the customary preference for pipes 
locally. until some ten years apo. Apart from it 
highly corrosive and highly toxic characteristics 
the price volatility of GI pipes later proved to be 
unappealing to mex property builders 

Today, Mega System is the leding major pipes 
dixributor in the Philippines serving more than 


id customers in the residential. 
Institutional, commercial and industrial spaces such 
a hotels, schools, shopping malls, a 


process outsourcing (BPO) ediice in Metro Manila 


and in key cites around the coumry 

Tt rightfully eared the trust and confidence o 
its customers by offering à complete line of high 
quality, envitonment-friedly, safe, innovative and 


Afondable piping products, all equally top-of-mind. 


48 


M5: 


MEGA SYSTEM 
ENTERPRISES) 


[5 T 8 189 2T ] 


Amidst the present developments in the global 
economi Iron, Mega System remains optimistic 


v the local market which i sumagly believes w 


be fundamentally sound and will enjoy a steady 


ts direct 


market, the construction sector, will continue to be 


amic with enough hows fmm the 
property secte, considered an impo 
the Philip me 


ACHIEVEMENTS: 


Mega System Enterprises was established in 1996 


distributing is finst brand, Vesbo. 


distributor now carries high- 
io address he varying demam 
architect and de 

ining manet dominance 


xn alite 


confidence and excellence in delivering the best 


and modern pipe products in the Philippines, Mega 


MisTORY 


Mega System Enterprises was bome out of 


Amonio Chua's exposure in the family's 34-year 
wholesale hardware business 

^ Binondo, Mar 
provided him with a clear grasp 


la. His experience 
the construction 


ness which the hardware trae wa 
In the 1990s, Antonio observed that the country's 
property market is slowly flourishing. At about 
this time, he already understood that water piping 


the pipes Filipinos used, the Gl pipes, are of very 
poor quality and saw a huge potential in offering a 
eter pipe product 

With sharp business acumen, the emerprising 
Antonio thea set forth to developed countries 10 
determine the most durable, efficient pipe product 


local use 


for use in the Philippines 
He found the best quality products generally 
called polypropylene random or PPR water piping 


system in faraway Europe 
With the binh of Me 
Antonio did not kose time in bringing the products 
Wo the country starting with Vesbo. The public’ 
— reception 10 Vesbo was overwhelming 
thatthe following years saw Mepa System imroduce 
more products 10 complemen Vesbo pipes. In 
1999, to cater o diflerent sectors of the market at 
rable range, Me 
n bringing in Green Ther 
Philippines, In 2001, Mega System was the 
launch Valsir PEHD Sanitary Piping Syst 
roof drainage product called Aquatech Syp 
in the country i demand for 
high-quality, budget-friendly pipes, Mega System 
the Rote brand in 2005, 
Throughout the growth of Mega System and 
lex product offerings, Antonio Chua remains at the 


System Enterprise, 


0 address the prow 


helm. aggressively steering the company toward its 
continued success. 


‘THE PRODUCT 
Mega System Enterprises captured the Filipino 
consumer's patronage by offering à variety of 
premium piping products which are safe, heavy 


Mega System launch 
the finest bri 


T 


such as 
4 Architects of the 


team regularly conducts 


The company abo puarantees that the cito 


res than 


ENVIRONMENTAL - FRIENDLY 
TESTED THROUGH TIME 
EASY TO INSTALL 
‘DURABLE: 


C Type 3 plastic pipes f 


QUALITY 
TO THE 
MAX 
idi i ia eem na za 
‘System introduced in the country this quarter the Av) | 


TimherTech hrund of 
TimherTech wood pl 


PROMOTION 
Mega System repul 
the 


rutin trade an 
Philippine Worl 


offerings and services, 


EENES 


SYSTEM 


$ The hardware business that spawned Mega 
System Enterprises. formerly sinated in 
Minondo i now. stratepieally Jocated in 
Quezon City 


Wan Mega Spun’ Vesbo pips, fe 

ater reaches the homes of most 
Pli o Mero Masi de thn we 
a decade ago. 


ariy participates 
nd eibi 
d Building C 


Mega System has a customer care am 
that offers froe conultations, inspections 
and estimates with contractors on new 
project. 


MEGAWORLD 


THE MARKET 


In the Philippines, housing is m 


Ye than just a god. 
is pre 


ably the single biggest and most important 
With the 


mos Filipino familis 


housing has reached critica proportions 
Megaworld, focused on filing the housing yap: 


has pioncered the development of 


developments, workplace, schools and commercia 


and leisure centers im one and the same complete 
Megiwori's Eastwood City project in Quezon 


City best exemplis the company s township concepe 


Today, itnervesas an impirationforfive other Megaworid 
townships set in the most strategic neighborhoods in 


Metro Manila. Forbes 


own Cemer in Taguig City was 
launched in 2002, followed by McKinley Hill also in 
‘he same location, in 2008, Newport Chy in Pasay City 
was unveiled a year later. Manhattan Garden City at 
the Araneta Cemer in Quezon City and Ciyplace in 


Binondo. Manila, debuted in 2006 


ACHIEVEMENTS 


Megaworld continues to build on the momentum of 


its succes as the Philippines” largest middle income 
housing develope, high-rise residential condominium 
developer and business process outsourcing office 


developer and landlord 


nong Megaworl’s many achievements 


iw a long list of firsts im the real estate industry 


By constantly innovating, Megaworld s able to meet 


the changing needs of the market over the long ter. 


In 1994, i tapped into the middle-income residential 


condominium market mugh a subsidiary, 
Empire East H immduced affordable payment 
schemes and flexible unit layouts in 1997. A year 


later, it set up a global sales network currently with 


almost 0 offices through Megaworld International. 
Which eaters to overseas Filipino customers in the 


Asia Pacific, Europe, the Middle East and the USA. 


To 1999, Megaworkd became a key player in the BPO 
office market when its Eastwood City CyberPak was 
pexlumed by the Philppine Econome Zone Autbonty 


ry fist IT park 


Megrworkfs advantage as frst-mover is that 


ts innovations have become the norm in the 
industry. T 


werahing. midi 


1 BPO oricned companies. puting up intemational 


eue pay 


mo market abroad and offen 


Megaworld was recognied by the Philippine Marketing 


Association as the Marketing Company 


the Year in 


the 2004 Agora Awards. It was the fint ime a property 
company was conferred such a distinction 
Mepaworid was alo recognized by three 


publications. in 
Overall Best 
Best in 

Philippines in Au 


M was avanded 
Managed Company and 
Rela 


— 


— foe is 


pan. vod  Megmeod the 
Philippines’ Best Managed 
Company, Most Committed 10 
Corporate Governance and 
Bes in Investor Relations. 
Lastly, IR Magazine cited the 


developer as the Philippine 
company with the hest investor 


market 
Meanwhile, the company is 
wel 
leading edge i the proper sector 
n dune 2007, the Natonal 
Board 
report a 17.1 percent increase in 
the industry's otal growth, the 
highest 1967 


positioned t maintain is 


achieved since 


Megaworld, for its part, posed a compounded 


percent fom 2005 10 2007, Last year, the 
company's reservation sales grew by 


à recon! PLN billion, 


And for the fit half of Megaworld 


up 23 percent year on year 


HISTORY 
Mops 


x lane 
and several small firms. Before it rose to become a 


dominum player 


4 started out 


‘of townships, Mega 
Pulding stand-alone co 


vnintum projec for a high 
end market in choice locations such as Greenhills 
and Makati 

m 1995, 
diverify nd addres the property needs of the mide 


Mepaworld saw an 


opportunity 10 


income market, largely overlooked by other developers 
t he time. I bought a then 1Shectae property along 
-5 Road in Libis, Quezon City, in 1996, This property 
4 City 


residential 
PO. 
Megaworld to 


condominium mare but abo in the 


rented office market encourage 
develop Eastwood City as a community that brings 


gerer high-rise residences and high-tech offices. 


With de infu of foreign investments from 
outsourcing and offshoring companies, 
"he country steadily gained ground as the most 


for BPO opera 


With the support of the government, Megaworld 


succesfully laid the groundwork 


sustainable 
Thus was hom the Eastwood, 


eight fly 
operational BPO buildings, with fie more under 


cyberpark: model. 


Ciy CyberPark, now home to 


way. Today, tis the preferred workplace of almost 


^ hundred companics, mostly multinationals 


witha workforce expected to reach 40.000 by 
nd 2008 

Megaworld President and 
tehin 


the unprecedented ris of Megaworld 


Chairman Andrew Tan is 


as a brand, Tan has successfully 
launched food and beverage brands 
suh as Pik-Nik potato snacks, 


ERI Gallo wines and Emperador 


and Generoso brandy locally. Through 
his holding company, Alliance Global 
Grop inc, Tan owns 49 percent 


‘of McDonald's, the second largest quick 


service restaurant business in the 


Philippines 


Me Ande Lin 


THE PRODUCT 
Megaworld is making a live-workplay-larn 


lifestyle more accessible 10 the market thn 


n  imprewive—and  unmarched-ponfolio of 
township developments. People investing m Megnencid 
properties enjoy more value from their homes because 


Like Eastwood City, Megew 
McKinley Hil offers complete setting. A mix 
af singledeuched houses, garden villis ar 


condominiums comprises is residential Mock 
Mekinley Hill features a retail complex, a eyberpak 


A^ McKinley Mi The Venice, with seven 


The five-hectare Forbes Town Center offer wen epe Pen hne PROMOTION 
longest views of the Manila Golf and Country Club, Complementing the Halin-hemed community is a Megaworld relies molly on rin media to promote the 
spanning almost half a kilometer, A focal point of Venetianatle re lex wih boutiques, cafes, company and in various projet. Wochires, yen and 


ts residen! block is à high-end retail sirip called restaurants. specialy shops and entrainment Mw = rin ads are the prime vehicles for the company’s sales 
Forbes Town Road. T showcases the country’s fever man-made and marketing campaigns. Occasionally, television 

Newport Chy, a 25:hectare iurium city, is right Grand Canal, where gondola rides are od cinema ads ae p ach atryet audience 
ext lo the Villamor golf course and arose Terminal 3 afta Outdoor advertising is also used. Billboards put up in 
‘of ihe Ninoy Aquino mational Airport. h combines The Forbes Town Center featur som are effective in raising awareness 


4) of Meyawoeld developments 


a residential block, «hovel row i 


" vw view of e Manila golf course midion, sales and marketing events are 


and Maxime, a them qt 


and an ietitiional comer ws, opon 


The fivehectare, 20-40wer Manhatun Gard 


ave proved toe Megaworld's host endomen 


me^ hey devi 
LRT2 and MRT- i 
uri 

Meanwhile, Ciyplace 
wen lifonyle in Manila's Chin 


BRAND VALUES 


garden deck, a three-level mall, a hotel and a t n 


Mendy promenade called Chinatown Walk. 


Corporate Plaza One is set to anchor the community's activity in key urban areas and enhances the market 


project to d an upscale residential 1s tha commitment w —* 


asain that makes Megaworld tp brand 


RECENT 
DEVELOPMENTS 


Megaworkd connues t0. provide 


The latest residemial project 4 projecta ying 
to emeh the eye of homebuyers in 
* The developer has, ui more than wo mi 


ing dining 
and-enteriainment strips ity Walk 1 
amd 2 a Well as oder leisure 
centers such asthe Eastwood Cyber 
& Fashion Mall and the up 
Eastwood City Mall 


Phnpine 


MET 


TATHIONE 


THE MARKET 
With the advent of de 
‘worldwide, new industries were spawned to cater 


wellness movement 
to the demands of the now health-conscious and 
enlightened consumers. Thus was bom the new 
eration of healh bulls who pumped iron, 
rode treadmills, counted caloris, and pampered 
themselves in spa havens. And as quickly as a 
new diet plan or exercise regimen was unveiled, 
v their 


wonderful concoctions were discovered 
life-enhancing benefits 

Tt was under this environment that glutathione 
was scrutinized and eventually hailed as the “Master 
Antioxidant". This distinction gave glutathione 


^ superior status among antioxidants Ihat were 
drawing a lot ol anention because oftheir anti-aging 
and detoxification properties. But the promise which 
ade glutathione much sought aller is its pood 
side effect of whitening the skin The discovery 
overshadowed the antioxidant sheath benefis as it 
struck a chord among. countless women and men. 


100, who dream of having and maintaining a fair 
complexion 


——— — 


Today, the market enjoys a trusted sup 
fof premium-grade reduced glutathione in MET 
TTATHIONE, a brand of glutathione that has risen to 
‘the top shortly after its introduction 

Riding on the wave of the whitening boom, 
MET has expanded the appeal of glutathione by 
emphasizing its health benefits, especially its 
reputation for being the kind of food that is good 
for the liver, which is essential to the body's 
elosifcation process. The mew thrust quickly 
caught on among women and the new breed of 
metrosexual who balance beauty with wellness 


MET 
TATHIONE 


‘Your guarantee of potent 


MET TATHIONE's impact on consumers and 
marketers alike is unmatched in its category. h ie 
i testament to the strength and relevance of the 
Today. MET is the undisputed lender 

‘market. Is dominance shines 


product's idea. 
im the shin whens 
such that it keeps on reaping. prestigious accolade 

action to the market 


MET tt of 


rds include 


2094 Phlppine Marketing Excellence Awan 


2108" Phippine Busines Acheve Awards, 


Rivaling the prestige of METS business 
achievements are the trust and loyalty of is 
customers, who include some of the most idolized 

i local showbiz: siblings Ruff and Richard 
‘Gutierez, Angel Locsin, Cory Quirino, Tessa Preto 
Valdes, Albert Martinez. Jake Cuenca, Jennylyn 
Mercado, Valerie Concepcion, Andrew Wolff, Lani 
Mercado, Sherilyn Reyes, Maggie Wilson, Daisy 
Reyes... And thelist poes on, 


> 
= jer our or 


a'S 


c 


MET ~ 
2A 


= 
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HISTORY 
MET TATHIONE traces its origin to White Beauty 
Trading Philippines,  distibution company dealing 
in skim care products and food supplements, In 
August of 2004, it teamed up with White Beauty 
Aesthetic Center to establish White Beauty 
Philippines Company, 1s flagship product was MET 
TATHIONE, a dietary supplement to whiten and 
‘even out skin tone and to counter the undesirable 
effects of aging on the skin. During its first yes 
MET was named the Most Outstanding Whitening 
Pi by the Philippine Marketing Excellence 
Awards. The company and the brand went on to 
Erow exponentially since then, rising to the top of. 
its category not long ater it was launched. 


THE PRODUCT 
The inspiration behind MET TATHIONE 
isthe idea of providing good health and 
‘good looks with only one supplement 

MET not only strengthens the body's 
resistance do diseases 

with its antioxidant 


inspired ns local distributor to reach out 10 global 

‘customers. In this regard, 
whe brand is undergoing 
improve existing products 
and to develop new ones that 
Sal address emensing needs 


properties but it also — in different markets 
uides bn duis for MET Ta mad 2008 a new sot 
phyla baut — ——— 90 copes 
NET TATIONE TATHIONE E mewM ns 
— 100 pen —— y vds ba dee 
praw ira grade Vea enisi vià jn nee 
Miel puso — —— 
— —** 


m. Al the 
riw materials that go 
imo d manufacture 


Japan, the most rusted 
Source of supplemental 
ilutthione in the world 

day 
Before MET products are shipped the 
Philippines, they undergo stt assay testing 
‘undertaken by the Health Ministry of Japan t 
determine if they contain the correct dosage 
per capsule as claimed on the label. Said 
dest fs complemented by thorough micro 
examination to determine utmost hygiene and 


lean 

As soon as they reach the Philippines, the 
‘shipments are again examined by White Benuty 
Philippines to confirm the party and correct 
amy of ingrediens. These exhaw 

procedures carried out in oth Japan 

tnd the Philippines ensure the highest qual, 
supplemental yluathione available to Filipino 

Ench capsule of MET TATHIONE contains 
250mg of reduced glutathione, 28mg of alpha 
lipoic acid (a natural moisturizer) and 125mg 
‘of sodium ascorbate (natural vitamin C) 
Together they help cleanse the body, strengthen 
‘he immune system, delay aging. boost sexual 
potency, and prevent skim allergies and sire 
feld diseases, Above all it whilens the skin by 
decreasing the production of melanin. 

Another MET product that has beco 
among women is the premium skin wh 


potent whitening agen 
moisturizes fine lines even a» it wi 
and protects the skin fim sun damage. 
Tis efficacy is far superior to all produ 
im the market that only have single or 
double bleaching ingrediens 


RECENT DEVELOPMENTS. 
The unprecedented success ofthe MET 
TATHIONE brand in the Philippines has 


— 


a OO M 000 


exccution is aio being 

go Pes saring one of te 

‘country’s hoest female 

follow 

the success of the Richard 

Gutierrez ad campaign, which 

has emphasized MET's beneficial eects onthe liver 
that performs the body's important deti 


o MET 


TATHIONE 


PROMOTION 
‘Shortly after MET TATHIONE’s quit induction. 
in 2001, word about is proven whitening Benes 


small hase of 
Person experto el grateful story abou one's own. 
pue 

The wave of testimonials made MET TATHIONE 
wellknown, The stories ultimately became the 


Inspiration for MET v advertising campaign, which 
ened an impact through. 


he bevy of celebrity 


dor having discovered and used MET 


The series of star-studded commercials has 
become the trademark of the MET brand. They have 
provided strong support for the aggresive marketing 
forts that have brought the MET supplement and 
skin-whitening soap within casy reach of more and 
more women, as well as men, all over the county. 
Below-the-line advenisng efforts are also 
maintained, including in-store consumer promotions 
anched in partnership with the country's leading 
“drugstores lke Mercory Drug and Watsons 


Outdoor. advertising is another important 
component in the marketing communications 
min, wiih eye-catching billboards strategically 


positioned all over the metropoli. 


BRAND VALUES. 
Over the yeas, MET TATHIONE has 
stashed ilf ax a premium brand o poten 
reduced glutathione imported from Japan. lie 
— origin speaks volumes about its quality, 
safety, and reliability. Trust in MET soar 
high. o products are widely recommended by 
dermatologists owing to their potency and lon 
lasting effects 

w mere than just being known as a 
whitening product, MET endeavors to rhe 
beyond the mere promise of beauty to offer 
Tota filflment — the kind tha results hom 
a body glowing with pood health wrapped in à 
fir complexion, which is a desirable attribute 
of beauty, 

MET looks forward to the future and works 
relendly to be a household name and maintain i 
parket leadership in the skin whitening market. It 
is MET'« dream fo make every man and wom 
ooh attractive and desirable through the ue of 
MIT premium whitening soup and the MET capsule 
diary supplement 


MET TATHIONE accounts for about KO 
percent of the tathione supplement 
consumption in the Philippines. That 
is oigh out of every 10 capsules of 
supplemental glutathione sold on any 
iven day 


100 percent imported fom Japan, MET 
products are approved by the Ministry 
Of Health and Welfare of the government 
‘of Japan, which rigorously enforces the 
ce manufacturing standards on 
products coming from that country. 


MET soap was meticulously formulated by. 
Japanese skin experts to best suit the Avian 
skin type 


E] 


THE MARKET 
From the so-called second Industrial Revolution in. 
the 20h century, electrical technology has rapidly 
expanded and has tremendously transformed the 
world 

Electrical conduction is one of the electrical 
phenomena that contributed lo the advancement 
of elec 


cal usage. Through the ubiquitous plain 
looking, covered threads of wires which powers up. 
gadgets and appliances, living in this ultra modem. 
Word can 

PHILFLEX, the famous homegrown brand of 
world-class wires and cables has played a major 
role in accelerating the country's economic and 
technological growth. For almost four decades, 
PHILFLEX hasbeen serving the power, construction, 
electronics, electrical amd telecommunications 
sector of the local and international markets From 
the complex construction of high rise city lowers 
to the simple, everyday running of appliances and 
office automation, PHILFLEX continues to touch 
the lives of the Filipino people with it safe and top- 
‘notch wire products 


so conveniently possible 


Through its strategie alliances with renowned 
Japanese technical and technological providers 
PHILFLEX cightflly earned the reputation of being 
the country's leading provider of Nrst-rate wires and 
cables. 

More than ever 


MILELEX. envisages that 


The Frontline of the 


PHILFLEX 


s4 


PHILFLEX 


WIRES & CA 


the growth curve for wire and cable industry will 

tinue to ascend and gain from a more robust 
‘overall growth as it remains 1o be the keystone of 
today’s advanced 


BLES 


immense drive and aspiration for 
PHILFLEX, Armed with its technological alliance 
wih Kuhara Seishakusho 
Co. Lid. of 

Japan 


ACHIEVEMENTS 
PHILFLEX entered the Philippine market in 1969. 
It currently enjoys being ai the forefront of the wire 
and cable manufacturing industry the Philippines 
afer a string of numphant heough the 
Leading is’ succewful accomplishmens that 
has piven PHILFLEN a stamp of approval from. 
its customers is having the fullest Hine oF wires and 


‘cables, ranging from hairline- thin the largest wire 

requirement possible, which has been proven 

time and apain as several notches superior to 

all of ts competitors’ products 
PHULFLEX's unrelenting pursit of 

excellence has abo led 1 the 

of its feats — the 


Mlishment of is 
manufacturing plants in Cavite and in China 
— the lates technology and cultinp edge 


equipment 
All through 
quality and 


he year, the impressive 
nbeatable price of PHILFLEX 
s propelld i to unprecedented 
ILFLEX prides itself on enduring. 
economic and business challenges 
and staying the course as the same family 
enterprise it has always been 


re than 30 


HISTORY 
In 1969, relatives Sia and Que families of 
Binondo, Manila formed PHILFLEX and 
ought small, bankrupt wire factory 

The two families then bought more 
machines and ated producing. buing 
wires for real estate developers, The 
company’s fist set of cus 
than just a hundred of small companies in the 
provinces 

For the next couple of years, PHILFLEX's 
customer base began to grow and the business 
gained steady progress Not long afer, there 


PHILFLEX made a quantum eap when it officially 
introduced its magnet wires to the local market in 
1971. With a very competitive price combined with 


excellent product quality at à time when magnet 
wires were becoming increasingly in demand, 
PHILFLEX dominated the market in no time at all. 


‘Whilst enjoying its market leadership in magnet 
wires, PHILFLEX was restless and continued 10 
offer other products. In 1972, the company stated 
manufacturing automotive fatcords and portable 
cords for pumps and heavy appliances 

n the late 1970s, PHILFLEX added power 
cables and aluminum wires to i expanding product 
Jine. At about this time 100, PHILFLEX decided 10 
foray into the telecommunications field with the. 


it telephony products starting with 
simple wires and cables called drop wires. 

Call it serendipity. But at a time when PHILFLEX 
was mulling an upgrading is technical know-how. 
the company was introduced t0 the Taiyo Electric 
Wire and Cable Company of Japan. The rigorous 
trainings and the technology shared hy Taiyo allowed 
PHILFLEX to pass the most stringent certifications. 
of the Japan Ministry of Trade and Investments, 
ultimately enabling it o parallel its production lines 
wih world-class standards. 

PHILFLEX strengthened its foothold in the 
telecoms business when it set up its telecoms 
manufacturing facility in Cavite in 1994, Boasting 
of very modern facilities, the plant can yield over 
3,000 tons of copper cach mouth, 

In 2003, PHILFLEX opened its China factory 
in its quest to tap the vast and robust demands of 
the Chinese economy. Through its China factory, 
PHILFLEX products are now being exported 10 


Japan, Malaysia, Vietnam, Korea, Middle Fast and 
the USA. 
Throughout its success and expansion, the 


dynamic collaboration of the emire PHILFLEX 
team has effectively pushed the company forward 
and beyond all its achievements. 


THE PRODUCT 
PHILFLEX. offers the widest range of products 
giving it the most competitive edge in addressing 
the needs of virtually all essential industries. The 


company s major roster of products include buiding 


wines, magnet sires, telecommumcations cables, 


power cables as well as aluminum wires and cables 
All these products come n varying types depending. 
on usage and voltage requirements. Co 

its other wire and cable line-up are those used for 


—* 


amomotive, networking. marine, constriction, 


All wires and cables produced by PHILPLEX 
use 100 percent premium grade virgin copper, which 
tives 100 percent conductibility amd polyvinyl 
chloride (PVC) that are lead-free, cadmium fee 


low in smoke and tovicree 
PHILFLEX wires 
scarch and development 


Behind ihe excellent quali 


and cables is an extensive 
program combined with the superior, high-precision 
testing machines and equipment. PHILFLEX has 
invested in world-class machines made in Europe, 


USA and Japan to ensure customer satisfaction wh 


all ofits products 
Alo, the PHILFLEX brand 
always been hnown to comply wi 


— — 


as Australian Standard (AS), American Society f 
Toning and Materials (ASTM), British Standard 
(S), International Fectrteehnal C 

AEC), Japanese Industrial Standards 
National Electrical 

(NEMA), Rumi Electrification 
(REA), Philippine National Star 
Underwriters Laboratory (UL) while implementing 
The I8 9001 seres of quality 


Manufacturer Association 
Ami 
ards (PNS), and 


ni» Passing the 


‘mont demanding industry specification has allowed 


IHL LEX to produce extremely high-performance 


and practically defect-free producta 


RECENT DEVELOPMENTS 


In 2006, MMILFLEX introduced fiberoptic 
lelecommunienions. cables, using lightwave or 
soundwave wed for today's most sophisticated 


Iransmisson of voice, viden and data over 
distances such ws the Internet and me 
HILTLEX now ix now one of the major suppliers 


‘of fiber-optic cables to local telecom and cable TV 
companies 

PHILPLEX 
‘manufacturing localarea networking (LAN) cables in 
its China plant. In the Philippines, PHILFLEX i the 


vmpany offering these 
cables witha complete line of stock. The company 


supplies 1o networking companies as wel st 
sies (POs) 


business process outsourcing c 


PROMOTION 
PHILFLEX 


nues to develop i positive brand 


hy actively participating in annual trade 
fuir and exhibitions, particularly those staged by 


de associations e electrical engineer, 
ts benefits 


architects and contractors, to highligh 


PHILFLE 


WIRES & 


CABLES 


No. 1 Wires & Cables Bravia 
» Serving the Local & Global Market 
A True Super Brand! 


and Features 
the market 
PHILFLEX d 


mpared to the av 


seminars and vale prescntati 


ater twisted 35 mex 
The availability of PHILFLIEX's proves in all 
‘of ius dealer 


such as hardware sores nationwide a 


advertising for PHILYLIEX. 


BRAND VALUE: 
The Filipino market has long plsced its tw, 

he PHILFLEX brand 
ed by i sustained revenue 
MLFLEX bas always ten identified as the 


soolidence and prefer 


the test ofthe market players because of is highly 


remarkable product quality matched with a very 


Then and now, 


PHILFLEX 
me the inherent Filipi 


wor dedicat 


wire and iny 
cable products are subjected to rigid fie 
lest using the vertical flame and smoke 
chamber testing facility wherein caos 
am exposed u 


10 reaching the top of the X feet ty 10 
prevent fre rom spreading thru the cae 


A UL building wire tray ated cale m 
meet his tet 


* PMILFLEX. hus the only power cable 
sting facility in he country with certified 
100 percent eectromngnetie feld (EME) 

ing igh voltage 


shielded chamber for te 


* PHILPLEX's 
inslate wire 
inte, the ntes 


insulating machine can 
‘speed of 2400 meters per 
"he industry 


© PHILFLEX inthe only 100 percent Filipino 
‘owned wire and cable manufacturer 
with manufacturing facilities outside the 
Philippines 


© PHILFLEX's newly-developed Co-Axial 
Cable used for cable TVs is 100 percent 
shielded thus providing crystal clear 
— ng and 100 percent protection against 
omterfrence. 


*— PHILPLEX copper wires are ought after as 
craft wire for wire sculpture. wire jewelry 
and wire hasketry because of is ductility, 
‘rength and resistance to corrosion, 


RED FOX. 


TECHNOLOGIES 


THE MARKET 
The personal computer or PC has become a 
permanent ftare in the lives of 20th century human 
beings and remains to he a necessary too in the daily 
— of the people in the third millennium. So 
many things depend on the computer that modem. 
lfe would suddenly collapse without it. The PC has 
‘essential device that i used to facilite 


become a 
work, promote leaming. support communicatio 
and even enhance entertainment. It is a ubiq 
Apparatus that taker an active role in practically 
all of the world’s. economies, 


including. that 
the Philippines. Filipinos have become computer 
‘enthusiass, going from the level of necessity where 
undant information must be transported within 


— of à second to other level where games 
and entertainment can glue a user W the PC for 
hours on end. 

Being awae of this 
jes Computer Corporation, sls 


ich, propelled itself inio the sp 


realty, the Aslan 
Techn Known 
Avi ight 


with its premier line-up of computer products hat 


therur and ater progressed im 


the production of laptops and complete PC systems 
monly under the Red Fox brand running on AMD 
prose 

Hecause Aslantech knew that most people would 


normally not bother to assemble a PC system for 


nclading ne knowing anything abor 
computers or being no busy to do o. Ihe company 
ventured into PC assembly. This height idea plea 
the expansive and expanding computer market that 
developed n fondness for the Red Fox brand in ite 


various models. 


ACHIEVEMENTS 
The story of Red Fox in the Philippine etting is tied 
to the history of it exclusive local distributor, the 
^ ion. With 
the cor barked on 


in Technologies Computer Corpor 
pany's inception in 1993, it 
an aggressive marketing strategy whose aim is lo 
achieve a national reputation fr being the computer 
‘company that provides revolutionary, genuine, and 
high-quality hardware products and solutions. The 


s6 


in 1998. Hythe year 2004, Red Fans reputati 


winning ihe 
Excellence Aw 


Choice Awan 
Awan, P 


Philippine Marketing l'xcelle 


Asiantch flagship brand, Red Fox, has won 
various awands for some of i star productis. The 
Vengeance Power Workstation was conferred 


the Silver Award by Handwarczone and the Best 
Gaming. Setup in ihe 2005 Gadgets of the Year. 
The Red Fox Wistook was given the Sur by the 
T3 Magazine in 2008 


v, Red Fox, was raised 
Malus, capping A 

op qu 

service hat ena 
vof being the be 


othe Superb 


‘computer products amd exceptional 


the company to live ou it vision 


der in the IT industry 


WiSTORY 
opened in 1995, is visionary 


Avian Technologies Computer Corpa 


winders Andy Te 


Benson Abella, and Ric Sitosta saw the di 
an IT leader whose achievements were backed up 
by high quality products supported by dependable 
technical support and reliable customer service 
The Red Fox brand was introduced im the 
Philippines in 199K, a move that was 10 catapult 
— to the forefront of he Vocal IT industry. 
Samy with distributing Red Fox 
— parts such as motherboards, viden cards. 
small form factors PCs, PC accessories, UPS, and 
monitors, Asiantech hegan offering compete Red 
n AMD processors that 
i walks of fe with PCs that 


Fox PC systems runnin 
they can rely on. 
Tarty this year, Red Fox launched a new product 
Vine for he mobile market — the Red Fox Wizbook. 
10-inch notebook and the Red Fox Wizhookt00, 
an eight-inch laptop. These products embody the 
Tight combination of specification: that end wors 
need and crave for 
The pioneers of the company were resolute in 
continually expanding and 
ta producta and services but 


reaching their goal o 
developing mot only 


als of solidifying its marketing efforts to 
product to the globally competitive market 


THE PRODUCT 
The evolution of Red Fox as a brad iv astounding 
M began as a mere diuributor of PC component 
Slowly i expanded tothe production of creatively 
designed. PC systems that sport stylish Hooks and 
varied colors, such as red, yellow, blue, pink, and 
green. Red Fox i the only PC brand that veers away 
fro the ordinary black and white bos 

Red Fox is one PC brand that gives import to 
ost effectiveness. Red Fox PCs are energy ellcont 
made pos 
fle à. 


bear the specific requirements of the cliens Hala 
i are built for specific purposes, such 
vin. home use, and business enterpriae 
Red Fox Philipines prides itelt in being he. 
Jin IT company in the local market t have made 
a name by producing complete PC systems under 
3 brand. Not even the Taiwan office; the producer 
f the parts, can hold a claim on this because they 
"only manufacture the components but do not offer 


‘operational PC systems. AL the same time, complete 
PC systems that are assembled by other local 
computer companies à 
and are dubbed either IBM-compatible or cloned 
PCs. For the first time, a truly all-Filipino PC system. 
was packaged under a brand — the Red Fox- 
Despite the success of Red Fox in terms of 
enjoying a handsome image im the IT industry 


reaching sky high sales, 


4 winning the preference 
and the support of consumers for its platform 
products ike the motherboards and video cards, 
the brand chooses not o be complacent and instead 

Red Fos, along 
with its research and development tam, strives 


— on to upgrade and innovate 
With continuous efforts to develop and introduce 
mew product fines that will go along with industry 
"rends, specifically the technology-driven lifestyle 
Tis vision is 1o increase PC 
ihe Philippines. making infom 
lc and affordable to Filipinos thro 


penetration in 


poter. They enable Filipine 


nt spending a fortune 
uniqueness matches its 


de from being a 
Wwendsener in PC 

and PC 
energy eeni 
provides 


RECENT DEVELOPMENTS 


SM Appliance Center 
Red Fox continues o expand is pro 


ms, Shopwise, Automs and 


and recently, has ventured into the marketing of it 
Tine of Wirhook, is very own netbook, In Octoler 
this year, i launched the Red Fox Wizbook 1020, 
the fis intel offering from Red Fox. Alo neha 

1st are the Wizbook SOK amd it 


AMD-hased processor for the netbook market 


PROMOTION 
Rod Fox follows a more personal approach in 
marketing its products, The company ensures that 
It does not top at relaying its message to t 
imended market, the end users of the PC. I 
a 

tw have hands-on experience with Red Fo 
products thereby making them feel the power 


and the ease that one yet from actually working 
with Hed Fox. By that, they are better able to judge 
which products best sult their needs 

Red Fox does not invest oo much on advertising 
Instead, it uses its distribution channels sensibly 
enabling it to maximize sts resources. The company 


products, the availability of technical support, and 
the good relationship that comes from attemive 
‘customer service and good public relations with all 
those involved in the busine 

The Red Fon was c 


i represent the brand 


because it provides man with an image of being 
unning of knowing what to do at the right time 


and of exoding a sense of mystery that only few 


San fathom, if they can. Ital izes boldness 
and fircencss, of someone who does not siop at 


anything and boldly faces whatever adversity that 


mes, Red Fox products are designed to embody 
the characteristics of its chosen lop 

— that when people use à pr 
they do identify with it 

users to he like the Red Fox cunning, bold, fierce 


The company 


RED Fi 


TECHNOLOGIES 


prefer to promete us eod 


from time to time, and so 
‘ognized IT publications. Pres launches are done 


ECH 


www.asiantech.com 


hand providers have hoen 


that are aligned with 


THINGS YOU DION'T KNOW ABOUT 


Red Fox is the only mulihawanded PC 
syste bana 


is the fist brand vo offer colored PCs 
‘other than black and white. At presen, it 
‘comes in colors rd, yellow, blue. pink, and 
m 


Us also the first brand to offer color- 
‘coordinated peripheral 


© Red Fox started to cater 10 the gaming 
market with AMD processor, 


Wis the only brand thst has à multinedia 
keyboard with special keya 


* The name of the brand was derived fium. 

the Red Fox, a creature known for is 

- ‘cunning, boldness, firceness, and single- 
mindedness 


# 


— 
THE MARKET 

Sports enthusiasts and fans of crime and suspense 
programs find a home in C/S 9, long known in 
Philippine television as RPN- 

With ihe Philippine Baskeiholl Association 
(PBA) back in its original network in addition 
to live telecasts of America's famed NBA games 
and the showing of other sports telecasts, sch as 
Manny Pacquiao boxing matches and the 2008 

Olympics replays, C/S 9 is poised to sculpt 
a reputation as a network of sporting programs 

CIS 9's crime and suspense programs showcase 
hresthiaking action that elevates the levels of thrill 
as TV Viewers are taken fom scene to scene by the 
‘programs that are aired hy à network that wants 
he known asthe most extreme, most exciting, and 
‘ost powerful one in the industry 

RPN-A longtime partner and the biggest buyer 
‘of time blocks of the network's total atime, Solar 
Enertainment Corporation has given new He 
to the TV station that once held the number one 

stump brought 
bout by government sequestration and some poor. 
management decisions, CAS 9 has revved up i 
engines o broadcast exciting program 

The tanget market envelops clases A, B, and 
upper C, both young and old. hi wants to caer o 
ose viewers who enjoy watching crime, suspense 
and sporting programs. The shows are mostly in 
English and that positions C/S 9 within the company 
fof the more educated flanks of viewers for its 
suspense thrillers 


E] 


The network enjoyed popularity through its shows 
John en Marsha (starred the comedy king Dolphy 
and the late award-winning actress Nida Blanca), 
Flondcluna (featured rising teen star Janice de 
Belen), and Superstar (led by Nora Aunar) John en 
Marsha was the country s int long-running sitcom 
about a couple and thew two teenage children plus 
a heavyweight and nagging wealthy mother-in-law 
accompanied by her squeaky voiced nanny, The 
show ought wholesome home entertainment and 
underscored the values of a close-knit family with 
members supportive of one another 

Its nightly newscast, NewsWatch, tured into a 
generi name for a televised newscast because of 
its satus asthe leading newscast of its day. RPN-9 
pioneered the broadcast of well-loved animé 
such as Macross, Astroboy, Starblazer, and Volies 
V. the super electromagnetic machine piloted by 
the five members of the Voltes Team to protect 
the earth from Boazanian intergalactic invaders. 


‘Votes V's uniqueness as am animé lies im the 
human sentimentality and common values that arc 
incorporated into the story. At that time, Voles V 


drew many young people to converge m front ot TV 
sets and leave whatever it was that they were doing 
Tx influence on the youth of the time was immense 
Jt was porported thatthe program was suddenly cut 
off the air due to it patriotic undertones that were 
unconsciously imsigating rebellious attudes n the 
youth whose social awareness was being awakened 
and tiered 


against the 
Marcos 


UNITED NATIONS AWARDEE 


— — 
FIFTH DAY lor SOUTIKSOUTH COOPERATION 


Bovemment that was viewed as dictatorial In a way, 
it did. There lies one ofthe powers of television, tha 
"f influencing the minds of people towards decisive 
action and effective transformation 
RPN- also aired classic series from the United 
States like Hunter, Airwolf, and MacGyver, the 
highly inl len government agent 
sould improvise devices for quick and practical 
‘overcome dire emergencies and tight 
situations, MacGyver wat a tremendous succe 
both in the US, and Philippine TV broadcasting. 
The peace-loving action hero was a supporter of 
environmental preservation, racial equality, gun 
control, and helping the poor, an idol copied by 
many young people at that tme. It is said that his 
practical application of scientific knowledge sparked 
"he interest in technology that led o many young 
people's involvement ın engineering 
Television is a potent vehicle for social change. 
s programs, especially those shown during ts 
iory days, influenced the ways of thinking of a 


eneration that had imbibed the value disseminated 
‘ia TY broadcasts 
RPN-9 is pioncered many fits in Philippine 


television: 
Introduction of state-of-the ant superior color 
transmission dubbed Acca n1909 

* Fins remote color transmission with the latest 
‘Outside Broadcast (OB) Van in the country 

* Fins nationwide TV broadcasts via domestic 


satelite 
* The longest running top-rated TV series in the 


HISTORY 


1970, such as John en Marsha and Superstar 
— production of critically acclaimed, distinctly 
Filipino mini-series like Malayo Pa Ang Umaga, 
Cobu, Davao, and Boracay 

© The fist record-breaking half-hour daily serial. 
Marimar — RPN's programming coup 


© The first to create a TV newspaper program 
Newswatch 


MiSTORY 
RPN-9 was introduced to the publi as the Kanlaon 
Broadcasting System (KAS) on June 29, 1960. 
Kanlaon is a volcano in the Philippine island of 
Negros, the home province of Roberto Benedicto, 
the founder of the network. I acquired the frequency 
and transmiter from another TY network, ABS 
CHN. H operated channel 9 in Metro Manila and 
channel 12 in Baguio City. |t went on to enlarge is 
network to 13 radio and TV stations nationwide 

After the 1986 Philippine EDSA Revolution, the 
chs and amets of the sation were sequestered hy 
the Philippine Commission on Ced Government 
RPN-0's assets were handed over to the Government 
Communications Grup. 

M suffered a sharp 
‘oF AIS-CIIN to tx founders amd its subsequent 
reopening lo the public and the restructuring o 
{as former toughest competitor, GMA Network 
However, it seized the highest ratings once mgin 
‘with the niring of the Mexican soap opera, Marimar 
that diskidged the reigning TV network from the 
twp of the charts and set in motion the telenovela 
‘raze in the Philippines. RPN-9 likewise brought on 
the alr Dragonball Z, the story of the martial artist 
Son Goku who venture seek f 
mystical objects, called Dragon Mall th 
To grant any wish 


ow the seven 


are known 


There were talks of buyouts by other que 
but such plans have mot pushed through The 
incumbent President and CEO, former senator and 
veteran broadcaster Orly Mercado succeeded in 
clinching a long-ime Block agreement with Solar 
Entertainment Corporation 

‘On January 1, 2008, Solar Entertainment s former 
able-only channel, C'S programs premiered on the 
Station. On May 27, 2008, the PBA announced the 
return of is games to RPN-9 starting the 2008-2009 
season aller a M-year absence. C/S on RI 
the Phulipine official evadant camer 

1g Summer Olympic Games 

The satin ars bear-stopping action inthe crime 
amd suspense thrillers like Terminator, X-Files, 
Prison Bresk, Survivor, Bionic Woman, Women's 
Murder Club, and others. The mind-wrenching 
plots, shocking twist, and breathtaking stunts give 
the viewers the simulated ads 


tures they yeam 10 
expenence 

‘CIS on RPN was revamped 
October 4,2008. C5 stands for crime and suspense 


rime and sports, and conservation and survival 
The last definition speaks of the network's stance 
n favor of environmental proiection, energy 
io. and specie survival. The new for 
aning pemprams and crime and 

in a new era for CS 9 a8 


THE PRODUCT 


Radio and television broadcasting, primary means 


by which info * 


—— 
— 
services. Broadcasting holds a crucial roe in socal 
and police movement and organization 1 has been 


— — 


sed time and again o support governments and t 
topple them as wel ts extensive reach provides an 
effective medium in communicating praiseworthy 
deals and treasured cultura values and in the same 
manner, an influential medium for propaganda of 
all Kinds. Recent events showed its capacity for 
spreading popular sentiment that helped in shaping. 
and coloring the tapestry of Philippine history 

In all, the power of this instrument is apparent 
Yo all Because of its extensive reach, RPN is part 
Of this small circle of players that participates in 
‘writing the chapters of Philippine history 


RECENT DEVELOPMENTS 
The reformaning of RPN-9 through the in 
involvement of Solar Entertainment is the 
significant move it made in recent months, 
repackaging represents # new episod in the story 
"where the protagonist is no other than RPN-O 


BRAND VALUES 
‘Surviving during the dark years and rising o a new 
life are admirable moves that enable C/S 9 o keep 
the high respect it earned during brighter day, 

truthful news. bro 


* continues 40 service the nation wi 
casting, Intelligent prog 
and healthy promotion of sports, It a pioneer in 
e past and this legacy continues to stay alive in he 

i» venerable broadcasting network, The 
in watching ond he world will e impressed 
sll, More isto come from he network that brought 
in many firats in Philippine broadcasting 


hean of 


worl 


The Prappine STAR © 


minme Maren 2, 2008, 


* The RPN- original Mexican series of 
Marmar continues to be the telenovela 
lo bes in terms of the grandes its 
popularity 


© RPN- is the country’s fint TV station 
to cover major sporting events live via 
satelite 


EI 


THE MARKET 
Male bonding is a behavior common among men 
‘of all cultures, of diferen eras, all over the world 
and of the many things they love doing together, 
‘drinking has become the most popular among them 
Drinking is an activity that gives outlet 10 
people's need fOr expression and allows them to 
bring in variety to their occasionally routine lives 
"But the more important thing that drinking brings 
v eecasion for cultivating camaraderie among. 


‘alcoholic drinks, Tanduay has the 
ing out the more candid side of one's 
i why people who may seem to 
he shy may suddenly reveal other facets of thet 
personalities that are livelier, trend 
confide. There is mo surprise why the 
atmosphere ina celebration 1s complemented well 
by drinking liquor. A celebration at is devoid of 


drinking is like a bland meal. n fact, one of the 


highlights jor celebration happens to be 
the toast — a symbol of well wishing for the bes in 
life — to good health, success, and happiness 

Tanduay is very popular in the Philippines. 
— among the people in Visayas and 
Mindanao where the locals happen to exhibit 
fondness for strong spirits that gives Tanduay its 
edge in the region. Any day can be a time for having. 
Tun and cheers 

"Blended to capture the discriminating taste not 
Just of the local tongue but alo of the world's wine 
and spirits connoisseurs, Tanduay's international 
reputation was firmly established even before the 
um of the 20h century. 


ACHIEVEMENTS 
Being a witness to many turing points in Philippine 
history is an achievement by itself. Crossing the 
‘century anda half marh is rare tn Philippine trade and 
industry. Many companies have come and gone but 
only a select and formidable few have been able to 
‘uttval and outlive all the other industry players in 
the face of the predictable downturns in the business 
cycle and the unexpected blows of several episodes 
‘of economic crises In 2009, Tanduay celebrates its 
155 years in the distillery business, a testament to its 
endurance, competence, ad excellence 

From the me that Tanduay had received global 
recognition in the 1876 Exposicion Universal de 
Gane Bale in Paris for its Tanduay Dark Rhum, 
it reaped at least 134 more international awards 
including 58 gold medals from some of the world's 


0 


ib ihi 


most respected — such as the Monde 
Selection n Belgium and the International Wine a 
Spirits Competition in London. 

Throughout the 1970: and the 1980s, the 
Elizaldes’ Tanduay Distillery reaped accolades for 


— has produced special brands of fg that 
"he the favorites of island locals and the. 
— entis in gla competitions 


A present Tanduay Distillers, Inc. now with the 
Lucio Tan Group. continues te enjoy an enviable 
stature both here and abroad ls huge rum sales 
volume of 1443 million ther cases makes it a 
‘sigmticant contributor to the world's top spirit rand 
sales in 2007, as ranked by the Drinks International. 
In the rum category, Tanduay captured the second 
place im rum sales worldwide, next to Bacardi of 
Puerto Rico 


Tanduay is committed to remain a company 
that integrates corporate social responsibility 
into its annual strategic agenda. Environmental 


protection is a top priority of the organization. 
A major investment im most production plants 
of Tanduay is allocated to waste water treatment 
facilities. Government regulators like the Laguna 
Lake Development Authority and the Department 
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lin 


f Energy and Natural Resources have cited these 
facilities for their efficiency in complying with 
environmental standards. Tanduay is also workin 

with Mitsubishi Corp. of Japan for he construction 
‘of a methane recovery system in is distillery in 
Batangas. The project is registered under the Clean 
Development Mechanism program of the United 
Nations. The solid wastes of its plans are used as 
soil conditioner for vegetable farms while its fluent 
discharges are applied as fertilizer for sugar cane 
Tanduay participates in tee planting activities, 
creck cleaning, amd environmental 

programs during Earth Day and Environment Month 


celebrations 


HISTORY 
In 1884, Don Joaquin Elizade along with his uncle, 
Juan Bautista Yrsary, and a Spanish financier 
Joaquin ¥nchaust formed Y nchausti Y Cía, a tradi 
parincrship engaged in shipping. is headquare 
were based im the northern bank of the Pasig 
River, In the same year, they founded the Manila 
Steamship Company, a steamboat service hat had 
‘operations all over he archipelago. Later that yer, 
Valentin Teus, a cousin of the Elizaldes, joined the 
partnership, Teus bought a distillery in Hagonoy, 
Bulacan that subsequently hecame the ‘Tanduay 
Distillery, which ler moved to Manila. Ynchausti 
Y Cia later expanded through new investments in 
an shac plantation m Bicol and im sugar centrals in 
Negro. 

n 1893, the Elizalde, 
family bought out the 
Yochaustis for Php 5 
millionandthecompany 
was renamed Elizalde 
& Co. Inc. Afler that, 
‘the group had expanded 
considerably that by 
1936, it became one of 
the Philippines! largest 
conglomerates 
One of the 
‘companies 


RECENT DEVELOPMENTS 


and Tanduay 
A a highly spiri 


The Manila Times 


THE MARKET 
The Manila Times has boen an industry leader for 
more than a hundred years. |t was the Philippines 
No. 1 paper in circulation and advertising. until i 
‘was closed down by the Marcos Martial Law regime. 
Years late, in August 2001, Dante A. Ang, acquired 
The Times and gave i new vigor. Today, The Times 
‘competes with more than 25 dailies, seven of them 
English-language broadsheet 

The Times readers are mostly young professionals 
in business and decision-makers in society They 
belong mainly to the middle-income families, 
although The Times also enjoys a proportion 
larger share of readers from the Class "A" bracket. 
They are drawn to The Times’ fir and incisive 
treatment of news. It has a wide following among 
young readers. It has been expanding its market 
Teach among the various demographic sectors It 
continuously presents fresh editorial content and 
services 1 its readers, including women, aged 
40 and older, who belong to the A and B income 
brackets, 

The Times is available in most major workd 
«capitals through partnerships with throe multinational 
print associates, In these capitals. a reader can buy 
n issue of The Times on the same day it is available 
m Manila, At home, the country’s business and 
government leaders rely on The Times for quality 
‘ata, journalistic information and in-depth analysis 
When they make decisions 


e 


ACHIEVEMENTS: 
Aller its relaunch in 2001, The Times became the 
fourth biggest newspaper ithe country as shown in 
survey results. In the 2008 survey of A.C. Nielsen, 

imes ranks number three in the Visayas 


ex won new readers as an independent. 
‘cable and hand hing newspaper 

Since Mr. Ang brought The Manila Times in 
2001, the paper has raised jts standards. i has 
‘reversed recognition from the Jaime Ongpin Awards 
for Excellence in Journalism and the Philippine 
Press Institute for its columns and special report 

To promete excellence in journalism, the news 
‘organization established The Manila Times School 
of Journals (now CHED-tecognized and known 
a6 The Manila Times College). The school offer, 
in addition to a four-year bachelor's degree in 
journalism, also offers among thers courses a 
Bachelor of Ans ín English (AB English) and 
Bachelor of Arts in History (AB History), 

The Manila Times College 1s the only journalism 
school that offers ca-he-job training to studente 
from the day their studies begin. His aho the 
only educational institution in the country run by 

al media practitioners 


as the first English-language 


‘newspaper in the country on October 11, 1898. That 
year the Paris Peace Conference convened 1 settle 
the Spanish-American war, The outcome of this 
conference would determine the fte of US soldiers 
stationed in the Philippines; and any news from Paris 
was going tobe followed with great interest, Thomas 
Gowan. an enterpesing Englishman residing in the 
Philippines, saw the business potential of pro 


In 1894, Georpe Sellner, The Manila Times 
business manager, bought the paper from Gowan, 
sold ito a group of American businessmen in 
1902, then neacquired it three year later. In 1907, 
Thomas C. Kinney bought the paper from Seliner. 
Filipinos stated to join the former al: 
staf sometime in 1918. The Times roster of Filipino 
— included luminaries such a Maria 
Kalaw-Katighak, Jose P. Bautista, Jose Luna Castro, 
Luis Serano, Benjamin Osias, Jose L. Guevara, 
Estrella Alfon, Cia Trinidad, Consuelo G, Abaya 
and Benigno Aquino Jr 

The heirs of Don Alejandro Rones, Sr. saw an 
opportunity to re-open the paper in 1945, Since the 
i reigned in the industry unti September 1972 wh 
President Marcos declared Martial Law 

The Roses family revived The Times on February 
5, 1986, a day before the ouster of Marcos, Alt 

me years, the family sold the newspaper to tycoon 
John Gokongwei Jr 


Barly in his 

ion, then 
President — Joseph 
Estrada med de 


newspaper for PIOI 
v for publishing 
n mory dur called 
him an “unwitting 
— o a 
supposed fraudulent 
deal, This prompted 
"be management 10 
print an apology "but 
mota retraction.” according to then publisher E 
arca Jr. Eventually, The Times under Gokongwei 
printed its last issue on July 23, 1999. 

The Times got back on its feet following is 
acquisition by Mr. Ang, with the August $, 2001 
issue carrying his pledge to reclaim the greatness of 
the newspaper 

A window on the past and a door tothe future, 
is how Mr. Ang describes The Manila Times which 
has flourished under his watch, He continues: "Our. 
mission, then. is to inform clearly and accurately, o 
reflect on great decisions and events, to arouse the 
intellect, to excite curiosity and wonder, to honor the 
past and pave the way tothe future, but always with 
the sim of sharing with our readers and advertise 
the joys and sorrows, the triumphs and the defeats 
tha are the stuff of our daily lives.” 


Mr. Ang recognizes that there is still a long way 
o go, but declares that “we will get there” He 
reiterates ut co 


tment: "Recording. woring. 
perpetuating the national memory was the principal 
‘cation oF the off Manila Times. We intend te 
rogain that disci 


The former Mani 


0 Filipinos 


‘THE PRODUCT 
The Manila Times is a daily b 


hheet with sections 


‘opinion, business, 


spors, and 
Htentylo nections. The Times is also a vehicle for the 
weekly publication, Sunday Times Magazine. Other 
weekly specials are Tech Times and Fast Time 
(Motoring), Literary and Mad Times 


The Times business section updates readers on 
the latest local and foreign economie news. It aluo 


The Lifestyle section d 
glamour and lit and the 
‘tion cames ores ving practical tips on h 


improvement, heath and medical care, parenting 
and beinu happy 

Wasinews and Lifestyle are bi 
‘heir well-written w 


M achieving young peuple 


Ties and specialized approach 
Vor presenting information and issues of the day 
The Timer Sports sect 


n pints comprehen 


ment f 
The Mi 


mation on the latest 


technologies primarily for those who 
TT strategies and make buying decisions for their 
companies Property femure» stories real estate. 
architectural and related sector 

Maghip of The 


The Times is the Maria 


Times. Publishing. Corporation, I aho publishes 


WenlhNews, a monthly magazine on health, fines 


PROMOTION 
For most of the modern period, The M 
was the number one newspaper in the 
martial law in 1972 put an end 

the Marcos. 


ila Times 


The proclamation 
Vo that reign. The Times shut down unt 


government fell in 1086. 

Mr. Dante Ang bought the paper to restore ite 
d glory. The new management, headed by Dante 
Klink" Ang 2nd and CEO and 
Executive 


s President 


tr. is keeping to that same strategic 
objective 

To increase its market share 
is constantly improving is layout and odi 


The Manila Times 


advertiang campaigns 


SE) Manila Times Equity Challenge, the online 


o sharpen 


the sock of student by exposing them 


Ira real-world wading experience 
^n 


The 200K edition attracted 400 teams (or 


spearheaded 


Chinese descent) the. De Jose P. Rizal Awards f 
Excellence. Now on its sivh year, the award o 
‘excellence the fedi of Ant, Literature and Cul 
"M 
Medicine, Public Service, Science and Technology 
Another regular event being organized by The 


education, Journals wigement and Pu 


Manila Times. College, the 


line with The Times” avoas 


iting skills 
The Times aho builds and srengihens networks 


HM conducts regular roundtable interviews with 
CEOs, Cabinet secretaries, ambassadors and other 
rnewamakers of the day. The n 

are reperi as new and fca 


dable discusion 


BRAND VALUES 
The Manila Times i one of the most recogni 


1 Philippines. Most people in 


leadership positions im business and government 


grew up reading The Times It will o 


have a special place in Filipinos homes, schools, 


government and business offices because. 
surveyshave reported. the new generat 


as the 
business 
ms the paper current readership hase 


The strength of the brand i the result of the 
dedication, talent and hard work o 

The Times alumni roster is à virtual Who's Who in 
Philippine journalistic 


and even socio-political 


history. The current poo! of editors and writers are 


Veterans in the industry. The section editors and 


ies while analyses, outypoken editorial. and 


incisive opinion essays reflect o the meaning of the 


mews and their impact on tional ife 
One testament to the strength of The Manila 


ois it Hee Vo the education industry 


The Manila Times College is growing 


The Man 


neret. edition (www, 
manilaimes ne), Today, t la one of the top two 


* The Manila Times is he oldest English- 
language newspaper in the Philippines, 
Ti was founded on October 11, 189K, The 
Manila Times will celehnte its 111th 
anniversary this year 


AL one time, the paper was owned by 
former President Manuel Quezon along 
‘with Filipino businessmen. They sold i 
in 1921 Wo George H. Fairchild, a former 

Mawalian senator 


© Gen. Carlos P. Romulo, the first president 


Henigno “Ninoy” Aquin 
senator and a hero-martyr, was a Times 
corespondent who covered the Korean 
War, 


© The Manila Times is available in most 
— capitals around the world on the 
same day it is printed in Manila, This is 
done through parnership with three 
‘multinational press associates based in 
Europe and North America 


The grandfather of former Manila Times 
‘Chairman Mr. Dante A. Ang ved to work 
as a typesetter for a sister publication 
(of The Times, the Spanish-language La 
Vanguard. 


THE MEDICAL CITY 


Where Patients are Partners 


THE MARKET 
The Medical City (TMC) has distilled some forty 
years of experience in hospital operation amd 
administration in the establishment of its work 
‘lass healthcare complex that serves some 40,000 
inpatients und 380,000 outpatients. à year 
The new facility is located on a 1.5 hectare 
property along Ortigas Avenue in the business 
district of Pasig City. Metro Manila. It is 
100,000 square meters of floor 


Somposed o 
apace and includes two Nursing Towers joined 
by a Podium, bridge ways, and a Medical Arts 


Tower The first 15-storey Nursing Tower with 


a heliport and a business cemer is curently 
fied for 00 beds. The second Nursing To 
which will add a 


ather 100.000 square meters 


of space for patients, ancillary services, and 

amenities, will be completed by October 2009. 

The 18 floors of the Medical Art Tower house 

280 doctors clinics and selected commercial 

‘paces. Located within the vi. floor Podium 
and interven 


The three 
level hasement parking accommodates over 
a thousand vehicles. The complex is also 
equipped with a broad range of state-of the 
art safety and security features, including an 
advanced buskling management system, and 
lovafety features incorporated into sensitive 
patient areas. TMC " 
network of satellite clinics delivering full 
range of diagnosti 


and therapeutic services to 


nhulator patients Composed of mne clinics 
to date, 
TMC's commitment to bring 


the satelite network demonstrates 

its unique 

brand of health care services right into the 
communities of it patients 

TMC boasts of a distinguished medical 

staff of some 1,000 physicians, all of whom 
are experienced and roc 


nized expertis in their 
various fields of specialization. Al physicians, many 
of whom are internationally trained, pass a strict 
eredentialing and privileging process. The medical 
staff is supported by 

‘composed of allied medhal and administrative sal 
many of whom have honed their expertise over 


many years of loyal service to the institution 
TMC has defined for itself a mission: to place 


64 


"ihe patient on center stage and deliver service of 
This phrase finds fullest meaning 
as a problem to be 


solved or a change to be cared for but as partner in 
his own heath 


Appreciating that health is indeed a global 


concer, TMC has set its sights on developing a 
With the 


facilities and services, TMC 


nal presence 
hospital's world cas 
od to be a ma 


is well poi 
medical tourim offenngs 


player in the traditional 


aesthetics and plastic 
surgery, dermatology and ophthalmology., even as 
1 positions itself to he a global provider of more 


sical services im the areas of cancer, 


cardiovascular care, orthopedics, and regenerative 
medicine 


ACHIEVEMENTS 
Over four decades into its joumey, TMC has 
remained commited to its original vision of 
service, while responding to the challenges of 
n 2006, TMC 
rigorous review and accreditation process of 
the Joint Commission International (ICI), the 
world’s most prestigious accrediting body 
for health care organizations. The hospital 
‘even receiving 

ndards on access of 


perfect scores in critical st 


Cane, continuity of care. quality improven 
and patient safety. With the JCI's pold seal, 
each person who comes to TMC i 


receiving healthcare services that are at 
With the best hospitals in the workd. 


HISTORY 
In October 1967, ABM Sison Hospital began 
operations along what is now bustling San 
Miguel Avenue in Mandaluyong City, then an 

Only two 


ed, overgrown pulch of land 
years after it opened its doors, the hospital 


leamed the hard way tha, given its current 
scale as a 93-bed hospital, it was just not 


economically viable 


groundbreaking for the times: leaders from 


the medical and business professions would 
combine to create à revolutionary model of 
governance. Under the leadership of the late 
Augusto M. Barcelon as Chairman and Dr 
Augusto P. Sarmiento ax President and CEO, 
operations were streamlined, 

‘and internal morale was boosted, Soon, 


the hospital raised enough funds 
10293 bods, 


expand capacity 
cluding intensive care and psychiatry 
The new facility and the new management 
revitalized the organization as well as the bottom 
lines, laying the ground work for profitable and 
‘sntainable financial performance going forward 
In 1975, the hospital was renamed The Medical 
Cuy. and by 1988, 


P 


it ranked among the country's 


y ten hospitals and 
1.000 Philippine corp 


As the 1980s drew t a close, TMC facea second 
fork in strategic direction. While the survival of the 
institution was no longer in doubt, is significance 
in the nali 
Thus, TMC opted to expand again, 
in 1987, it embarked on an ambitious pr 
develop service capability. The number of beds was 


al health landscape remained want 
Beginning 


increased to 340, and additional annexes were buit 
apport functions The 


o house growing service and. 


units, and laboratory facilities wen 
Various new technologies of the time were a 
including à CT scanner, ultrasound, mamm 

ram, a Ri 
! Unit, and advanced surgical equipment 


AS the 2 TMC set is 
— on achieving sector le So it was that 


gamma camera, 2D echocandi 


in June 2004, he hospital opened in its new Ortigas 
location, achieving a quantum leap in s facilities 


THE PRODUCT 


The Wellness and A 


The Can 


state-of the 


en y «d 


habitation, 


The Cancer Progr sepe a unius 
mulidisiplinary tem approach to cancer 
prevention, carly —detevton, diagnosis, and 
management, H apples Innovative molecular 
technologies in diagnosis amd treatment for truly 


customized care 
The Reyenerative Medicine Pr 


advanced technologies in the en 


unprecedented. opportunities for deve 


treatments for debilitating diseases tor which there 


are few known or no cures 


RECENT DEVELOPMENTS 
The rational application of cutting-edge medical 
technologies the patient h 

boen a defining strategy of TMC. Big-tichet imaging 


purchases were made in 2008, including a 125lice 
CT scan and an MRI To 
in 


Imaging Matrix upgrade 


dition, investments have been 


he service deve mtiatives of ts Flag 


Y) 


Mammotome Breast Biopsy System, which allows 


— mammogram, breast ultrasound, and reas 
MRI Biopsy Coil, a device that maps more sharply 
"Similarly, the Regen ine Laboratory 


PROMOTION 


el and radical mewage, TMC reaches oui m 
In e latest TV and print advocacy campaign, 


he can 4 decisions about his health. At 
yen up to 


nake p 


to provide advice that suits the patient's unique 
TMC 


also utilizes the World Wide Web to reach 


and to direct questions to TMC 


available service 
cyber doc 
website also provides the 


vivenience of scheduling 
procedures and booking rooms online Phase two, 


TMC patien 


their medical records through 
Having secured concrete proof ofthe institution's 
obally 


capacity 1o compete pi the prestigious JCI 
TMC 


ea, and Taiwan, 


BRAND VALUES 


m. fresh, perspective 


formatio aking 


accurate and actionable heath 


THINGS You DIDN'T KNOW 
THE MEDICAL CITY 


* The logo of TMC ie based on a Hebrew 


pictogram symbolizing man. Hisamistically 
designed to form what appears to he à 
sunburst radiating around a ctos, which 


is the universally accepted symbol for. 
medical service. The individual elements 
fof the sunburst actualy represent people 
The sunburst as a whole depicts these 
people in à circular formation with hands 
Joined, signifying the coming together of 
fall members of. TMC community in the. 
service of the patient 


The original site of TMC was located along 
‘San Miguel Avenue, in the busting Ortigas 
usines diatnet. Yet at the time of the 
— construction, the ite was just an 
isolated patch of land ful of cogon grass. 
The location was chosen for one reason: it 
‘was the only one the founders could afford 
atthe time. Tut as fate would lave it, the 
choice tumed out to he a blessing ax the 
ospial prospered alongside the district in 
which itas hom 


es 


THE MARKET 

Modem life can be so hectic and even toxic that 

Jt literally saps the energy out of people. Because 
"hat, modern men and women lo 


rejuvenate their tired boxes and exhausted spirit 


ne of their favorite ways of finding bodily respite 
is getting a soothing massage or taking a dip in 
the water. Even during ancient times, people had 
sorted to taking the waers as a means of relaxation 
recreation, and socialization long before elaborately 
we. The 


designed modem spas came into exit 
spa, known as the hath, has been hene for a long 
time, Baths were popular among the inhabitants of 
ancient Greece and Rome, Baths at skin temperature 
of about 37° C are relaxing and sedative, while the 
hotter and colder ones ate stimulating 

People all over the world have no changed. They 


some relaxing massage to soothe their overworked 


bodies and cluttered senses. Filipinos, for one, have 
traditionally been avid patrons of the manghihilot 
‘or the local massage therapist, who offers healing 
through touch and manipulation as legitimate 
manual healing methods. In the 1990s, the age-old 
practice underwent a reinvention and found its way 
To the spas that began to sprout in different parts of 
the metropolis 
The Spa, a modem and much upgraded versio 

of the ancient bath, offers much more than dipping 
into the waters and healing massage, Its wide range 
‘of body treatments ensures that is clients come 
"hack for more indulgence. Fach of The Spa's seven 
branches was painstakingly planned and designed 
to pive its upscale market the kind of unique 
exper ‘expect. Because of the 
kind of standard communicated by The Spa, it has 


become an aspirational service for some —a way to 
celebrate the many different occasions in their lives 


or as a reward for a job well done. 
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The 


ACHIEVEMENTS 
The 
ability to satisfy the discrimi 


cal achieven 


m of a company ties in iis 
jous and respectable 


‘heats But awards from pre 


organizations 


wb io a company's laurels, 
In October 2006, the Comsumen Union of the 


Philippines recognized The Spa as the Outstanding 
Health Spa Center im the 7th Annual National 

wumers Awards (ANCA). This camed for the 
company the much coveted ANCA trophy, which 


is a testament to the exquisite services that The 
Spa has always heen providing is very demanding 
clientele 

The Spa also made its way to be a member of 
the International Spa Association that is recognized 
worldwide as the professional organization and 
Nice of the spa industry, representing more than 
3,000 health and wellness facilities and providers 
in 75 counties. It is an active member of the Spa 
Association of the Philippines, which ensures the 
promo opment 


and dev ee spo industry in 


Im response to the modem Filipiny's clamor for 
some escape from the ruthlessness of a demandingly 
hec life, health centers began to dot the metropolis 
When The Spa fira opened it doors in 1996 to offer 


an array of services th 


satates the need for healing 
and rejuvenation, t helped usher in an alternative 


lifestyle, one that is more conscious about the issues 


of wellness 

One of the pioneers in the industry, 
established is first health facility on E Rodrigucz, 
Jr. Avenue, Libis, Quezon City. The fist branch 
is a four-storey complex that is built on a 2,400. 


The Spa 


square meter lo. Since then, it has expanded 10 
sis more branches situated in the posh locations of 
Alabang (2001), Bel-Air (2003), Greenbelt (2003), 
The Podium (2006), The Fort (2007), and Trinoma 


Each of these branches boasts of a different 
theme: a tropical set-up in Alabang. M 
Bel-Air, oriental Thai style in Greenbelt, minimalist 
Asian touch in Acropolis, monaseral ambience in 
The Podium, cosmopolitan minimalist effect in The 
Fort and the salari motif in Trinoma. 

Back in 2004, with the increasing popularity of 
— the Spa added a first-class and exclusive 


dminton center, which was constructed beside 
the original building that houses the first The Spa 
facilities. Then again, as a response to another 


growing trend, the facilities are now poing 
converted imo an event venue, which will have 


THE PRODUCT 


People associate the word spa with massa 


and 
water or hydrotherapy. In medicine, hydrotherapy is 
the use of water in the treatment of disease. Massage 
and hydrotherapy go well together and both have a 


amber of uses. Warm water relaxes spasm. Thus, 


sirain and sprain, ms 
Heat i 
‘other manipulative or stimulating treatment 


ar fatigue, and backache 


Individually and separately, they bring calmness o 

nerves that worn-out bodies desperately need 
Apart 

and shoulder massa 


Spa also offers facial and body treatments because 
and m 


wing skin. Some facials 


‘elasification. With guest convenience in mid, nuit 


time they visit a branch, The Spa has painstakingly 
arranged differen themes. Careful meni 


relaxation in a whole new level, Whenever guests 
The Spa, they are assured of being provided 


cape Irom the pressures f he city 
and into à world that enve 


ps them in iranu 


amd serenity. Each branch represents a different 


work a must-see haven that cradles them into a 


of services and facilities are put together 1o promete 
calmness of spirit in a healthy body, which is the 
most essential benefit that is being offered by The 


RECENT DEVELOPMENTS 
n 2007, The Spa launched a new paraffin service 
called Hand Chocolate Parif. While m 


establishments offer ordinary paraffin services, 
The Spa upped the ame with a delicious-smeling 
paraffin treatment, which provides the moisturizing 
effect of a paraffin treatment with the yummy scent 
of chocolate 

The following year, The Spa ventured into 


formal set-up for events. In contrast to 
offering SPArties set-up within its b 

Spa now uses The Spa Lounge as a function room 
that san w 


al venue for product launches, cocktail 
paries, conferences, weddings, birthdays, and other 
special events, Clients find that their events can 

iy an added dimension when coupled with spa 


PROMOTION 
The Spa tries 40 exercise a prudent approach in 
promoting itclf by maintaining an air of exclusivity 


v advertising activities, but these 
are limited to highend magazines and some 


periodicals, There are alio lintups 
with choice companies 


BRAND VALUES 
Over the years, there have been requests and 


erit services outside 
" 


its own premises, Much as the idea seems 


a wellness market thal has grown explosively since 
‘the time The Spa started it ll 12 years ap 


THE SPA 


* The bemutiful model, Angel Aquino, who 
as hecome almost synonymous with The 
‘Spa has been is endorser since 2001 


dn Decemberof 2008, The Spa has started 
conver its The Fort ranch ino a wellnoss 
enr with he addition of acupuncture and 
other highly specialized services that can 
only be found in this branch, 


ACHIEVEMENTS: 


de. There is simply no 
in the country's FEC industry that elicits as 


pirywide draw as 


collective, happy m. 
market sector consists of upwardly m 


popular pheno and Allied Industries, Piy. (LAI Australia) 


nded in 195K and presently operates over 


under the brand name Timezone in 
as well for Timezone 


im Cebu. This was 


mi one's first flagship FEC 


Timezone 


spship store in SM Mep 
in SM Mall of Asia and f 
t Timezone 


arataque, Greenbelt $ in Ayala 
in Libis, UP-Ayal 


THE PRODUCTS 


Timezone offers the widest array of simulan 
redemption, park rides and kiddie rides ~ fom shoot 
them up, race them, battle and conquer them, t 

at therm ride them, punch them, bowl them, attempt 
baskets- name it, Timezone probably has it. What's 
more. Timezone takes pride in being first-to-market 
holding the distinction af being the first to introduce 
the extremely popular Dance Dance Revolution in 
1999, during it time dubbed by the media as “the 
honest entertainment machine in the count 


a 


TW terms of popular games, the past year — chan 


. Ia response to Filipinos love for rivi, Timezo 
megah TV game s has locally developed the Super Trivia ms 
show Vd o play wer 
‘© Minimum Tune Y BX — The fourth pen 
Wf the Maximum Tune series will surely 
è ipt m j iere 


the Gon, more customization options Seal brand 10 
ame fem players a chance 1o ine parner for 
a technical drivin th nd MMs wh 

© Dance Dance Supemova M - The brand rum pegas 


oni and new game 
ill level 
e Tekken 6 


RECENT DEVELOPMENTS 


BRAND VALUES 


dimension, 
ther focal brun 


one i fat becoming 


TIMEZONE 


linc of Powercards 
Tagaytay City and luck. 
of about 140 kilometers. 


o Timezone huy the excl 
arcade game of he cm 


«Teo leading US-t0 
consultants have 
Philippines as *... one 
persons in the world 
Supertrand 


ie be largest locally made carow 


m 


v rights to the 
» favore pame 
ly one 


. Timezone's 24-hone carousel in Trinoma 


FEC industry 


ied Timezone in the 


the best FEC 
Now that’s a 


UNITED GRAPHIC 
_Fxpression _CORPORATION 


THE MARKET 
Print deman 
‘crows various sectors. A pood number cuts actos 
the food, tobacco, pharmaceuticals, cosmetics 
liquor, industrial, beverage, and telecommumicatione 
industries. 

Aher only nine yearsof operations then, the United 
Graphic Expression Corporation (UGEC) was to 
ecome one of the major players in the Philippine. 
Printing industry. Armed with its commitment to 
World class excellence, it worked ity way up 10 
demonstrate what ovd print quality all about 
ketting the nod of the Printing Industries Aveoiatio 
OF the Philippines for Print Excelence 

Ina very short time, UGEC arrived a be a one 


will continue to color the environment 


sop print shop offering convenience toits cents, 
technically, from concept to hand copy: stand 
With offiet printing (printing method in whic 


inked impressions are transferred ont paper from. 
mother surface), hen aggressively branched out 
3o rotogravure printing (printing process in which 
imagen are etched photomechanically onto copper 
cylinders mounted in a rotary press, from whic 
they are printed onto a moving web of paper). 
and finally uil its strong packaging portfolio 
Providing a good balance, UGEC also strengthened. 
its presmedia set-up, supporting the demand for. 
merchandising and point otsale materals, and 
traditional collateral ie calendars annual reports, 
and coffee table books, 

Tis fair share of a strong and reputable clientele 
speaks of the diversity of its reach and the kind 
‘of growth potential i can tap while it continues 
o expand its print product lines and services. lr 
clients represent the major brands, the strong 
Players in their respective fi 

UGEC has always put innovation on top of i 
Jit in coming to terms with what its clients would 
require. H is proud of ts advanced printing 
technology, production. processes, 
research amd development 
focus areas, strong financial 
resources, dynamic 
organization, excellent. 
Services, and strong 
marketing avenues that al 
contribute to its valuable 

prin quality. 
The potential for 
gw Cof the print 
market is enormous 
UGEC will continue to 
be daring, dynamic, and. 
dedicated to delivering 
excellence 
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ACHIEVEMENTS 
UGEC firmly believes in 
being world class, reaching 
the highest standards, and 
being nosing Mut the 
Rot No wonder 
from being tur 
backyard priming shop 
with just a second hand 
two-color Solna printing 
machine to becoming an 
‘admired amd respected 
leader in i 

np industry today 
Reaping the fruit o its labor, 
UGEC fit won the Print Excellence 
‘Award fm the Printing 
Industries Association 
‘of the Philippines in 
1996 and onwards for 


Inspired by its visi 
world-class total packaging company 
UGEC continued to stem 
resources and made ie pr 
felt im the market. In a move that 
could funher give character to is 
— financial strength, amd 
professionalism, UGEC in 2001, 
mlered into a partnership with the 
Enrique Zobel Group of Companies, 
a major and respected business 
Force in the Philippines 
By combining the vast network, 
financial strength, and reputable 
name of a veteran busines 
and de vast 
and printing 
coupled 
with the continued patronage 
of its valued cients, the 
company is poised to conquer 


This award bigh ew heights and become the next 
lights a companys important player im the local and 
achievement in imemational printing industry 


quality priming 
covering color separation. print registration, and 
‘veal finish of print jabs 

‘When UGEC had hecome ISO-certified in May 
2000, it reinforced its quality management syster 
‘because of the respon called oot in the ISO. 
9001:2000 standard, With that ready and working 
for its clients, the company is now more focused 
towards quality goals 

Taking into account customer's needs that should 
e better underto, customer fecdhack n sought 


priming business 
when i started in Malabon in August T9K8 with 
just a Solna 228, a two-color printing machine 
Stated by the husband and wife team of Henry and. 
7t endured countess hours perfectly 
ing full color prints using wo pases in 
its lene machine. Missing on the first pass meant 
ling the whole work altogether. But their 
tinshaken belie im the miracles o hard work proved 
received, and analyzed. Goals and objectives arc — to be the key to eventually being able wo do correct 
‘adjusted based on gathered information to become printing with tei limited but treasured resources 
a morc customer driven organ atio Tn 1997, UGEC acquired its own factory building, 
‘which now houses its main office amd U 
‘complete printing facility located. in 
Dasmarinas, Cavite 
Pioneering the one-stop 
shop concept by setting up a 
Comprehensive prepress, 
ress, and post-press set-up. 
it has gained he respect and 
confidence of i cliens. 
M introduced not just 
‘ennvenience bat technolog 
advances as well With 
UGECs thrust) toward 
packaging leadership, i 
acquired ts first rotogravure 
press in 2003. 
Anticipating pre-media. 


demand because of projected growth in sales, L 
one lo put up a graphic design and ales ub i 
strategic Makati area, This easily opened d 

remedia supply to Avon Vietnam and Thai 
Clients have been happier with shorter human 
200 year of wccesaful busine 


d 
time for artwork and proofs develo 


opernom, UGC runs bith offset and rtogravure 
Wor Henry and Fd 


aie mta 
iret tes Hs mots W 
eli in the soundness of heir plan, investment in 
Aechnology, parerihip with thoi peuple, and rong 
faith in Gea 


THE PRODUCT 
Ar UGEC 
ice. UGEC «mpl 
They bring im 
passion Tor excellence, a welling o 
d à commitment to produce a masterpiece in each 
work they accomplish: 
Working hand in hand with an equally hardworking 


its people are at the very core of is 
hers, 
every Wh a 


‘management team and forward thinking share 
aes, everyone im the company succeeds in 
exceeding customer expectations. Motivation s high 
— borne out of harmonious partnership 


of thinkers, creators, and executor. Every 
i bond à 


wo a masterpiece 
Personnel are tained in printing theory and 
practice und ure supplied with tool à help ch 
Designing and 
tut services come in handy when its experienced 


assess materials amd originals, 

personnel transform ideas and comprehensive» in 
Sophiicated and finished art and 

Tor pre-press With computer plate technology. 
direct imaging on plates delivers quality and fat 
turnaround time 

UGEC'sextenive product lines offer conveniences 
that allow a diversified market of clients to have 
Their vario 


gne ready 


Pre-press products include product shooting 
designing. and att services bundled with priming. 
and pre-media works. 
There are many packaging materials to choose 
from: paper labels, metalized labels, packaging 
header cards, PVC 
sleeves, bottle cap seals, monolayer and laminated 
labels, blister and flex’ foils for pharmaceutical 
products, milk and juice powder pouches, noodle 


Sup lids, suce 
milk cans, tipping paper, and others 
UGEC alvo prins: marketing n 


as poses, famem. 
mobiles, buntings. Ayers 


üben. merchandising 


and point-of-sale 
materials, and sink 
Wraps. UGEC further 
offer print solutions for 


Shrink sleeving. product 
repacking. and labeling 
among others 
"Collars also comprise 
a substan 


Calendars, cat 
newsletters, magazines, 
pens, 
table books, diet sales 


nal kits, office 


RECENT DEVELOPMENTS 
by updating it printing 
highly skilled 

nal priming 


‘oper 


technology thet complementa M 


and creative people te meet inc 


Standards and be ahead of the curve on anticipating 


‘Maj 


iting machines. «flexible lan 


shrink wappu 


PROMOTION 


Highlighting the importance 
today, t maintain. an oper 


carried in is business folio cards and brochures 

Aided by UGEC's formal presentations and 
brochure, the 

ims 10 be an effective 


e approach men 
marketing to through he years 
True to ts commitment to excellence, UGEC 

al marketing tool va its 

printed calendar that showcases creativity, quali 
and the values i 


innovation, elegance, usability 
lives 

‘Creating excitement is what brings UGEC closer 
to te target markets M sponsors major events 
that create visibility through colorful banners and 
primed items that establish recall, such as San 
Miguel's October Fest, Fun Run-fora-ca 
the well-organized Direct Selling Association of the 


Philippines Sports Tournament 


On its 200h year, UGEC staged a brand relaunching 
at One Esplanade, This solidified its strong brand 


mately packaging yo 


X only understands their customers’ needs 


Pat also shares thor enthusiasm and commi ist 

Thvough it cutting edge technology, two decades 

v, amd deep knowledge of printing 

‘coos jn transforming customers needs 
exceeding thei expectations, 


THINGS YOU DIDN'T KNOW ABOUT 
* Henry Pagalamman Cumg, VONC 
— hie from tba and was bom 


to a poor family that could hardly sond 
‘ite children to schoul. Armed with strong 
determination ad faith, be lef tho province 
‘wih these uttered words, "T wee my future 
in Manila, Establishing UGEC was the 
future he apparently av. 


* dia Yee Cureg, UGEC lxecutive Vice 
residenti Henry s wife who iv a Chinese 
mentira, She designed the UGEC building 
and ts interiors. Many customers have 
mistakenly guessed UGEC to be a foreign- 
‘owned company owing to ib impressive 
building design, organized set-up, and 
sparkling clean fits 


© UGEC i the frst printing company inthe 
Philippines to be awarded the Superbrands 
Seal 


* dn the 2008 Asian Plexo-Gravure-Label 
Print Awards, UGEC won noi just one but 
teo Gold Awards for is quality works in 
the "Gran Matador Solera Brandy Label" 
d the “SAW Valencia Orange Juice 
Drink Label", making it the fist printing 
company in the Philippines to accomplish 
tach fet. 


* UGEC printed this Superbrands Book 
Volume V, the first volume to be printed in 
the Philipines 


VANHEUSEN 


BEST DRESS SHIRTS 


^m" i 


fist collanattached shirt, the C 
‘Quickly becoming the collar 


nother major it 

of choice of political and social luminaries. Van 
Heusen collar atached shirts were advertised across 
the United States in 1939. The company continued 


to grow and later acquired several luxury brands as 
a demonstration of its commitment to expand it 
obal market presence 

In 2000, ihe Van Heusen 


brand, which was 


ath the U SA. and Britain 


managed separately in 
became one as Plilips- Van. Heusen acquires the 
worldwide rights to the Van Heusen name, now 


coming the number one dress shirt bra 
world 

Tn the Philippines, the Van Heusen brand was 
introduced in 2003 by Madison Retailers, Inc 
the exclusive Weensee to market and distribute the 
‘world famous dress shirt brand in the local market 
M is worth noting that Madison Retailers has built 
the fist ever Van Heasen store in Asia. Van Heusen 


department stores actos the country 


PRODUCT 
Philip Van Heusen designs and markets the famous 
Vin iy. ready-made 
dress shirts known for its classic, updat 


ieuwen brand of superior qu 


Towards the pr 


casual weur for men and women 
inmerwear which include trousers, 


sponswear and. 
T-shirts, belts, ties, handkerchief and socks 
Quality and timeless fari are the foundation of 
All Van Heusen products. Made from imported 100 
percem cotton and cotion-blendei materials, cach 
‘Van Heusen dress shirt is carefully treated for eas 
wear, cleaning and maintenance. Every Van Heusen 
ready-made dress shirt is precision-cut to be the 
perfect match t any suit and equally excellent when 
Worn alone. The entire line o formal and casual wear 
comes in a wide variety of smart and elegant designs 
such as traditional solids and subtle patterns as well 
os more playful stripes, checks and colors. I also 
ters wrinkle-free products in it highly successful 
formal, casual and sportswear categories 
The Van Heusen sportswear line exudes the 
modem spirit meant for men with x 
Wicking Dri-Fit fabrics, 


cooler and breathes for the 


By paying great attention not 
but also w 


deuil, Anish, silhouette and packaging 
‘Van Heusen exceeds the demands of 


un 


‘super qualities, Van Heusen dress shirts clearly 


show that i the brand that tly dominates the 


lifestyle space 


RECENT DEVELOPMENTS 
The introduction of ts new line called Van Heusen 
Knits Wear collection strategically opens its doors 


3o a wider customer hase aimed at the younger, 


professional generation. The Knits collection foe men 
and women was unveiled to the public in September 


‘mantra of Van Heusen. Using sustainable materials 


il evoking the casual mecte classic fashion 


and semi-flecce fabrics, 
tion entered the retailing 


‘Van Heusen's Knits Col 
marhet with energy and vibe 


hdc 


howeasing the 0» 


PROMOTION 
the shirt of van 


Being choice of power dressen 


2006 Enrique Zobel Memorial Pok 


power and success whea i presented the 


Fegan 
Zobel 


of power dre 


reigned supreme on the famed Enrique 
lo Field as Van Heusen brought is concept 
the game of 


ngs. The eve 


‘wan well-attended by prominens society figures 
as Mr Henry Sy and The Zobel 

Madi 
Heusen as the best dre 


promote Van 


Y the cosmopolitan 
Filipino ma 

Ax a lifestyle product, catwalk show for the 
media are regular Van Heusen events where U 


latest collections are showcased. Van Heusen i 


ich advertisements in billboards, TV 


Van Heusen ads 

are curently running the entre stretch of Manila’ 
a traversed highway called EDSA by creatively 

Metro Rail Transit (MRT) 

the favorite commute of the urtan Filipino 


(of MRT couches 
novel way of captu 


Van Heusen found a successful 


In November 2008, Van Heusen took part in 
TVS's My Most Valuable 


rubber shoes, Van Heusen presented the baskethall 


BRAND VALUES 
the bet bra 


wer. which has n 


ie world, the Van Heusen 


enabled more than a hundred years ago 
y of the Van Heusen brand 


The rich his 
has remarkably established 


connotes fury Van Heusen 


proposition of continually providing its clientele 
with great quality and. umely styled 
table than 


merchandise at par with but more aff 


designer brands. Each Van Heusen product 
proved to be a worthy investment as it deliv 
Soror, durability and high-performance — all 


nent, hig 


qualities that make up a c 

via to every Van Heusen wearer 
And for it, Van Heusen is undoubtedly 
Supertrand 


has 
red 


M Van Heusen i credited for introducing the 
"UT collared” look in men's fashion in 
‘he late 19th century. patenting the snappy, 
sf-Folding collar which became known as 
he World's Smartest Collar. 


The 30 Hollywood stars Ronald Reagan, 
Charon Mesion, Anthony Quinn and 
Mickey Rooney were the legendary Van 
Heusen men 


‘© Having been favored by members of the. 
British Royal Family, Van Heusen was 
awarded a Royal Warrant as Shirtmakers to 
Her Majesty Queen Elizabeth I in 1974. 


* One out of ten dress shirts sold in the 
United States ts a Van Heusen product 


* Philips Van Heusen, the company which 
produces Van Heusen. has a sable of 19 
successful fashion brands, including Calvin. 
Klein, IZOD, Donald J. Trump Signatures, 
Geoffrey Bene, Michael Kors, Kenneth 
Cole, Chaps and Arrow. 


f Van Heusen is popular for men's clothing 
tut is line for women has been in the 
market since the 1980s 


THE MARKET 
The Western Union Company is a world leader 
money. transfer Operating through a 
global footprint of "an 320.000 agent 
locuions in over 200 countries and territories, the 
company provides customers with the capability 
to send and receive money 


around the word, as 

‘well as make payments and purchase money orders 
In the Philippines, Westem Union provides 

"o milli Filip 

Wa) and their families through is 

network 


vial service 
Workers (0 
unparalleled nationwide distribution 
‘Operating in the Philippines which is the fourth 

market in the work, 


largest remittance receiving 
Western Union has established various locations in 
srieyic establishments such as hanks. department 

Acts telephone centers 


stores, pawmshops, superma 
d travel 


gencies to make sending and receiving 


‘When Western Union entered the local market 
the industry dy bustling with several 
‘other players, But the company quickly became à 


household name and the preferred choice for most 


cash, secure system and for its Gold Card Rewards 
Progran 


The Philippine Overseas Employment 
Administration (POEA) estimates that there are 
Cumenly * million OFWs, mostly economic 
"granis, who need to send money hack home. 


quickly and reliably 


ACHIEVEMENTS 

Westem Union 

money transfer service in 1971 
Globally, industry include being the 

pioneer in completing a transcontinental 

telegraph line in the United States, providing vial 

communication during the US Civil War in 1861 
Westem Union first 


introduced. the fist cash-to-cash 


firsts 


War the first company to 


introduce a consumer charge card in 1923. it 


first introduced telepiters to speed up message 


MONEY TRANSFER 


delivery. t was also the fist © 
a commercial communication sak 
with five satellites in orbit by 1974 


On ihe. homeffont, the Philippines currently 
accounts for the dares Domestic Money 
Transfer (DMT) market outside of the United 


States Weser Union’ services. It 


alo the first in Asia Pacific 


successfully launch 
the Westem Union Receiver Card and the fint 
country im the Westem Union word to pilot 
Mobile Money Transfer 


SA BAWAT PADALA MO. 


History 


Westem Un 


a's ich 180.year history started in 
RSI when New York businessmen Hiram Sibley 
amd Judge Samuel L Selden started the orig 
New York & Missisipp Valley Printing Telegraph 
Company. Sibley and Selden brought var 
investors into he group and made an acquis 


nal 


a series of competing telegraph systems in 
1836. One of the investor included Ezra Corell, 
who is credited for re 


aming the Western Union 


Telegraph Company to reflect the “union” or 
consolidation of the “Wester lines into a unified 
network 

In the 1870s, Westem Union entered the 
international telegraph business A year later 


the Westem Union Money Transfer service was 


introduced amd became the 


company's primary 
business. 

Western Union has had a physical presence in 
the Philippines since 1990 and currently has a local 


representative office 


PRODUCT 
OFWs use Westem Union to deliver their hard- 
‘eamed money to their families in the Philippines, 
‘often for monthly expenses or to help a friend or 
relative in times of emergency 
Filipino customers use Westem Union for 
international and domestic pervon- 1o- person money 
transfers, Another service offered by the company 
is called person - to - bank account money transfer 
n to send money directly to bank 
"he Unit 
Westem Union alio 


enabling costo 
accounts in Hong Kong, Singapore 
Simes. Canada and Brunei 

‘offers its Quick Pay service, al 


wing customers in 
"he Philippines or overseas to send payment directly 
to companies in the country. 


Transferring money around the world for over 135 


years already, Western Union knows, understands 


and consistenly gives what the customers kook for 


in a money transfer service: speed, v 
reliability, value, tacking. system a 

While subject 10 time zones, locaton and 
operation hours, among hem, Westem Unio 


conveniently, No bank account is required for sing. 
— - w- person money transfer services through 
ts extensive network of over 7,600 Agent locations 
nationwide (network data as of September 2008) 
The choice of payout currency is available in 


many Agent k 


! receive money in US Dollars or Philippine 
Pesos. Each money in 
» mandatory Money 
(MTCN) 

The Asi 


nsf is alvo tracked with 
Transfer Control Number 


Pacific Regional Operations Center 
mused of experienced customer service 
professionals who cater to regional customers 24 
hours, seven days a week, all year round. The team. 


fraud 


mitted 10 ensuring seamless, efficient and 
froe customer transactions and has received 
constant and numerous letters fom 

er for their ded 
"n fact, by dialing the Philippines customer 
hotline at 02 848-1200 (for calls within Metro 
Manila) or 1-800-1888-1200 (ol 


via PLDT Lines), Filipino cus 
assistance in the Filipino language 


RECENT DEVELOPMENT 


Westem Union 


customers with improved m 
Recently, the 
collaboration with two 


company hes 
e c 


be Tele 

M 
This will enable Western Union customers to e 
the speed and convenience 


Communications, to pilot Mo y Transfer 


through mobile phone wm 


Singapo 


sed the United Arab Emirate 


Westem Union sees the continuous expansion 
its network in the Philippines to 
convenient and 


PROMOTION 
Westen t 


nigh their agens 
ore signage and ii media 
Western Unio 


The current Western Union Philippine TV and 


Mfereninion in the market by focusing on the 
benefits or itaservices accen 


virtually anywhere in the Philippines”, wi 
a We 
Ad Fost in 
ik Festival and winner 


menrby”. The television c 

vs finalist in oth 2007 
Thailand and 2007 New Y 
inthe 2006 Ad o the Month 
also emerged as one of the seven Gold winners in 
the 2007 Ad Congress 

Loyal Westem Uni 
world of privileges through the 


program, Signing up for a Gold Card is free and card 


holders can eam points toward service fee reduction 


Westem 


Union ha a 
understanding of the Philippine diaspora which 
prea all over the w 


e Independence Day 
Ch 


To strengthen top- of - min 


awareness and 


affinity among outgoing migrant workers, Westem 
Union has set up a pre-departure program fo leaving 
OFWs consisting of seminars and distribution o 


Pinoy Care handbooks 


local agencies 
Workers Welüre Admi 
tribute to migrant workers. Maj 
Westem Union 


Io it continued endeavor to suntan is strong 


ed on the 


union com.ph in December 


BRAND VALUE 


The Westem Union Founda 


help individual 
worldwide. The Fou 


realize their dreams, The program currently is being 


«im four markets, including the Philippines 
In the Philippines, Western Union has supported 
ven! Corporate Social Responsibility (CSR) 
activities including the Gift of Life to give free 

Filipino children with 
4 Habitat for Humanity 


congenital heart disease 


to build two schools and provide school supplies to 


in Padre 


our worto 
OUR FAMILY 


WESTERN: 
UNION 


THINGS YOU DIDN'T KNOW ABOUT 
WESTERN UNION 


Thomas Edison, inventor of the tight ul. 
Phonograph and moving pictures, gol 
his fest job working as a teegrapher for. 
Western Union, He frustrated his oues by. 
inkeri around in n back room rather than 
‘doing his work but eventually invented 
several improvements 10 the telegraph 
servic and the universal stack ticker 


‘© Ax carly ax INBA, Western Union became 
‘one of the 11 original stocks listed on the 
Dow Average 


‘© Money may be collected in an average 
of less than ten minutes through Western 
Union 


* Elvis Presley recorded a song tiled 
‘Western Union” 


‘+ Metro Manila-based Westem Union Agent 
locations proces the most number of 
remitances 


Directory 


ABW LEAVES OF LIFE. 
935 Maligaya Street 
Malate, Manila 

www health com. 


AFFINITAS INSURANCE BROKI 
Affinitas Insurance Brokers, Inc. 
GFF. Angelus Plaza, 

104 V.A. Rugino St., Legaspi Village 
Makati City 

wwwaffinitasph.com 


BESTANK. 
Bestank Manufacturing Corporation 
668 T. Santiago Street 

San Marino Compound. 

Lingunan Valenzuela City. 
wwwbestank com 


BURLINGTON 
Burlington Industries Phils. Inc 
7353 Bakawan Street 

San Antonio Village 

Makati City 

www burlingtonphils.com 


CEBUANA LHUI 
PI Lhuillier Ine 
PIL Corporate Centre 

1782 Candelaria cor Nicanor Streets 
Makati City 
wwwcebuanalhuilliercom 


CORD CHEMICALS. 
Cond Chemicals, Inc. 
14 Arayat Street 

Brgy, Malamig 
Mandaluyong City 
www condchem com 


CRANUTI NATURE'S RELIEF 
935 Maligaya Street 

Malate, Manila. 

www. whealth.com 


DAVIES BIOFRESH, 

DAVIES MEGACRYL SUN AND RAIN 
Davies Paints Philippines Inc, 

1 Mercedes Avenue, San Miguel 

Pasig City 

www: daviespaints.com.ph 


DHL EXPRESS. 
DHL Express (Phils) Inc. 
2306 Chino Roces Avenue 
Kayamanan C 

Makati City 
wwewdhL.com ph 


ENG BEE TIN 
Hopia King Bakery 
628 Ongpin Street 
Binondo, Mani 
wiwwengbeetin com 


FERN-C 
FERN, Inc 

GIF Goldloop Towers 

J. Escriva Drive 

Ontigas Center, Pasig City 
www.fer-<.com 


run 
First Philippine Scales, Inc. 
33 Araneta Avenue, 
Potrero, Malabon City. 
wiwiimbangan ph 


GARDENIA. 
Gardenia Bakeries (Phils) In. 

Gardenia Centre Star Avenue 

Laguna International Industrial Park (LIIP) 
Mamplasan, Binan, Laguna 

www gardenia.com ph 


GARGOL ALL-NATURAL ORAL WASH 
935 Maligaya Street 

Malate, Manila 

www.whealth.com 


